
“As a young creative, I know the struggle of getting your work noticed, I know the struggle 
of not finding a job because of limited experience or lack of practical skills. For me that’s 
unfair because we are the future, we are the voices that can bring a change to the world, 
we have dreams, we have solutions. We just need to be heard! And the pandemic showed us 
that if we all unite, we can accomplish great things. So, who says that if we unite we can’t 
change the world? Save the climate crisis, eliminate racism, educate and support one 
another. WASTED FANTASY’s mission is to transform anything that goes to waste into a 
fantasy, either wasted clothes into cool fresh streetwear pieces or your wasted voice and 
talent into your fantasy of getting out there and being loud about anything that matters 
through our events and our artists’ home.” 

Angeliki Blesiou, Founder of Wasted Fantasy

UCA Epsom 



Have you ever thought the waste we produce is scary? 

Humans produce “2 BILLION tons of  waste  each year” By 2050 forecasted to grow by 70%(Actenviro, 2020) (World Bank, 2019)

The textile industry is responsible for 
98 million tons of  waste per year. 

(Ellen MacArthur, n.d.)

Globally each year, customers throw away $460 billion of  
value of  clothes they no longer want to wear.

(Ellen MacArthur, n.d.)

The result: 

1. Worsening the climate crisis.  
2. Affecting wildlife. 
3. Damage of  public health. 

Some countries in the future will be  
Unbearable to live in.



But we don’t just mean environmental related waste… 

Waste of  society…

Talents of  young 
creators 

Ideas stolen, unpaid internships, not taken 
seriously, not given a chance due to limited 

experience. 

Youth 
 Gen Z has grown up fast due to the responsibility of  changing 
the world and fixing the mistakes of  the previous generations. 

Voices and ideas that need to 
be heard 

Gen Z is the future of  the world, they need change in order to 
survive and they need to be given a safe platform to be heard. 

Even though we are on the 21st century, we still experience incidents of  violence, inequality, racism, etc. 
Young people more than ever want to unite and fight against the poisonous society that lets all these change makers go to waste. 



Impacting Market Trends

Mental Health:  
60% of  responders feel stressed about everything 

By 2030 LSN predicts that people will need “isolation management”, 
due to the digital shift of  our lives.   

(Primary research, 2020)

(LSN, 2020)

Need for a supporting  
community

Need brands as allies  
To help and empower

Activism:  
91% of  responders want brands to have a clear POV and take action 
More than half  of  Gen Z are boycotting at least one brand for lack of  

diversity.  (WGSN, 2020)

Non-binary:  

56% of  Gen Z shop outside their gender area 
(WWD, 2020) 

#polysexuality has 10K views on TikTok and is 
rising daily  

(Fashion United , 2021)  

Brands that break the gender 
 barriers  

Eco-warriors: 

56% consume less meat  (LSN, 2020) 
60% limit packaged purchases. (Dazed, 2020)  

#ethicalbrands has 84K posts on Instagram 
79% shop based on longevity (Dazed, 2020) 

Conscious shopping alternatives.  



Meet our customers  

The Vocal Z  
Keep being loud and fight for change. 

91% want brands to take a stand 
and be loud. 

88% believe brand activism is 
important 

73% believe streetwear brands 
empower and support the youth

@anastasiaavramidou

The Eco-hype  
Cool and sustainable ways to be hype. 

“To be honest, I don’t know a lot of 
streetwear brands that are sustainable”

“I try to limit my purchases from 
fast fashion brands. During 

summer I started to up-cycle my 
old clothes 

53% want to try upcycling

The Investor  
Invest in unique designs and high quality

“I don’t see the reason why to buy 
multiple mainstream items”

“I am a less for more person. 
I intend to save money to buy 
something unique and of high 

quality.”

(Primary Research, 2020)

(Primary Research, 2021)

(Primary Research, 2020)



We are a digital up-cycling 
service for streetwear and 
athleisure brands that 
desire to make a positive 
impact.  

We use waste to create our 
collections and our 
packaging

1. Sourcing dead-stock received from the 
partnered streetwear and sportswear brands.

2. Meanwhile customers 
can drop-off their unwanted 
clothes in exchange for 
early access to our drops.  
Using their Fantasy Badge on 
our app.  

3. In -house design upcycling process, no use 
of “new” raw textiles, only wasted.

4. Daring non binary 
RTW streetwear 
collections. 

Directly sold from the Wasted 
Fantasy App, to ensure our 
community has a flawless customer 
journey and a joyful experience. 

+
65%  shop online

(Primary Research, 2020)

The Wasted Fantasy collections can 
be viewed at the partners’ website 
but only purchased through our app. 

(Primary Research, 2021)

74%  would be 
interested in giving their 
old clothes back if they 

were to gain early access 
to streetwear drops. 

What we do 



Our upcycled designs with 
the 3 chosen partnered 

brands  

All created with lots of  
creativity to utilise their 

dead stock products.  

According to Edited retail analysis, Adidas, Nike and Puma have on 
average 53,162 product codes that are currently on stock, discounted 
and have never been replenished. Indicating the huge amount of  dead 

stock products the sportswear conglomerates own.  



We empower and support the future warriors 

Wasted Fantasy will invest in the education of the future warriors, 
by enhancing their knowledge. Attendees will be able to take part in 
the conversations and share their thoughts and ideas with like 
minded individuals. For each digital event, the right people or 
organisations will be invited to have a conversation. The aim is to not 
only educate Gen Z but support and empower them by providing a 
safe space to exchange ideas and make connections with peers.  
The events will mostly take place on Clubhouse and zoom. An email 
invite will be sent to those who sign up through our app. 

Customers can share the events with their
friends and can save them on their account

1. Young creators can sign-up for the 
Wasted Fantasy App- Artists’ gallery

2. Young artists of any medium can showcase 
their artworks by connecting their instagram 

account or their website.  

The aim is to increase their exposure to the 
creative industry and to our community. 

We hope to connect them with brands and 
individuals that will finally employ them and 

have financial security to do what they love and 
speak up through their artworks. 

3. Wasted Fantasy will regularly choose 
artists to collaborate and create limited 

edition packaging. 



Drawing string bags made by upcycled 
cotton twill and shoelaces, sourced 
from the dead stock products of the 
partnered brands or customers’ 
waste. 

We naturally dye the cotton twill 
and we use water based inks for 
the graphic print on the bag, so 
no harmful chemicals are being 
used. Thank you card made by shoe box carton 

paper and QR code added for 
customers to trace the journey of their 
ordered products. 
Acid-free paper and the prints are done with soya-
based ink, so 
no harmful chemicals or new materials are used.

Packaging 



Sustainability & Ethics

Protect the planet 
& 



Digital Marketing 

#wastedfantasy

#ourfutureourfantasy



Digital Marketing 



Brand DNA  
What we aim to solve 

 for our customers  
(Maslow’s Hierarchy of  Needs)



USP

Daring Unisex Designs

Support and Empower 

Limiting waste of  talents, voices and youth.  

Circular business model to minimise environmental waste  

Fun and Cool Brant Storytelling 

Bold, Fun and Spooky Branding

“Love the storytelling of the 
scary waste” 

- Fran, Lecturer Fashion trend forecasting and
sustainability (Primary research, 2021)

“Great idea, streetwear is missing a creative 
and cool up cycling service” 

- Teresa, Creative communication expert, educator and
founder of The Advisory (Primary research, 2021)



The GAP of  the Streetwear Industry - Primary research (Interviews)

Sustainability

Empowerment &Support  
Of  young creators 


