


FASHION PLEASURE

CONCEPT

PROBLEM
INSIGHT
SOLUTION
STRATEGY

P - ON A MACROSCOPIC AND GLOBAL LEVEL SEXUAL
KINKS, PLEASURE AND SEXUAL OR GENDER IDENTITY
IS STILL A STIGMATISED PRACTICE ASSOCIATED WITH
A STIGMATISED POPULATION. LABELLED AS
PROSTITUTES AND WHORES, MOCKED AND EVEN
LINKED TO SEXUAL DISEASES AND DIRTYNESS.

| - THE SEXUAL WELLNESS INDUSTRY IS HEATING UP,
PROJECTED TO REACH $125BN BY 2026. WGSN TELLS
SEXUAL WELLNESS IS BOOMING, APPEALING TO
CONSUMERS WITH APPROACHABLE BRANDING AND
SEX POSITIVE EDUCATION.

S - INDIVIDUALS WANT ACCESSIBILITY AND SAFE SPACES
TO SEXUALLY EXPRESS AND LIBERATE THEMSELVES
WITH NO JUDGEMENT

S - CREATE A FILM CAMPAIGN TO INSPIRE & ENCOURAGE
CELEBRATION OF SEXUALITY AND NORMALISE
ATTITUDES OF SEX POSITIVITY THROUGH THE USE OF
LUXURY FASHION.


https://docs.google.com/file/d/1iu6YBxi3tVJ5PCQTz6shGCchyN4xgwuE/preview

THE TARGET AUDIENCE FOR THIS FASHION FILM IS OPEN ENDED. ALL IS WELCOME.
—— ANY DEMOGRAPHIC OF SEXUALITY, RACE, GENDER OR AGE IS WELCOME. ANY INDIVIDUAL WITH AN
' ' INTEREST IN LUXURY FASHION & SEX. HOWEVER A TARGETED AUDIENCE WOULD BE DETAILED AS:
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Pl / \,‘7 o - GEN Z AND MILLENIALS
‘/ Vi - 18-35
- INTERESTS IN LUXURY FASHION
- SEXUALLY ACTIVE

- INTERESTS IN SEXUALITY AND
SELF PERCEPTION

- TYPICALLY MIDDLE TO UPPER
CLASS

- REGULARLY MAKES LUXURY
PURCHASES

Wi Ne eItk to make up 40% of the global market by 2035 [WGSN]
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FASHION PLEASURE

- 70S & 80S
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CZ> - INNOVATIVE TECH & FUTURISM
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FASHION PLEASURE

VALUES

DIVERSITY & REPRESENTATION

A STRONG AND DIVERSE REPRESENTATION OF SEXUALITY AND BODY THROUGHOUT THE VISUAL
IDENTITY AND MESSAGE.

ANYONE IS ABLE TO HAVE PLEASURE. ANYONE DESERVES PLEASURE.

PASSION

ENCOURAGEMENT OF PASSION TOWARDS SELF EXPRESSION AND EXPLORATION OF ONES OWN SEXUAL
JOURNEY. PASSION GIVES REASON FOR LEARNING, COMMON GROUND AND FOSTERS SOCIAL BONDS.
PASSION GIVES PURPOSE.

JOY/PLAY

A SAFE SPACE AND A PLAYGROUND STIMULATING CREATIVITY, PROBLEM-SOLVING AND RELAXATION.
ACHIEVING HAPPINESS.

HEALTHY FOR BOTH BODY & MIND

PROSPERITY
FASHION PLEASURE WANTS YOU FLOURISHING, THRIVING, GOOD FORTUNE AND SUCCESSFULL.
PROSPER IN LUXURY GOODS AND NEW FOUND HAPPINESS

SUSTAINABILITY, SLOW FASHION & RE-USE

ENCOURAGING SUSTAINABLE ROUTES TO EXERCISE YOUR EXISTENCE AND LOVE FOR LUXURY FASH-
ION. SUSTAINABLE METHODS ARE USED IN PRODUCTION FOR OTHERS TO FOLLOW IN THESE GREEN
FOOTSTEPS



FASHION PLEASURE

LAUNCH
TO MEDIA

FEATURING ON RELEVANT DIGITAL PLATFORMS
AND DIGITAL PUBLICATIONS [DAZED DIGITAL,
NOWNESS, ID, POLYESTER]

HAVE AN EXCLUSIVE FIRST LOOK/ TEASER/
TRAILER [CREATING ENGAGEMENT AND HYPE]

SHOWING THE BACKGROUND STORY OF THE
INTERVIEWS WITH
FILM

CAMPAIGN, INCLUDING
PEOPLE MAKING THE
PRODUCER, A MODEL ETC]

[DIRECTOR,

ISABELLA WARD TO RELEASE A SEX-POSITIVE FILM CAMPAIGN

ASEX POSITIVE FILM CAMPAIGN LAUNCHING EXCLUSIVELY ON
fashionpleasure.co.uk & nowness.com ON THE 9TH JUNE 2022.

PROSPERITY. FASHION PLEASURE WANTS YOU NOT TO LIVE, BUT TO FLOURISH. TO
INSPIRE SEXUAL LIBERATION IN YOUR SEXUAL EXPLORATIONS. TO ENCOURAGE
PASSION, JOY AND PLAY. PASSION GIVES REASON FOR LEARNING AND FOSTERS

SOCIAL BONDS. PASSION GIVES PURPOSE. HOSTING A PLAYGROUND STIMULATING
CREATIVITY, PROBLEM SOLVING AND EROTICISM. HEALTHY FOR THE BODY AND

LAUNCH TO MEDIA SCREENING EVENT WILL TAKE PLACE IN AGENT
PROVOCATOUR IN SOHO, LONDON ON JUNE 9TH 2022, IN CONNECTION TO NATIONAL
SEX DAY.

BRANDS INVOLVED IN THE MEDIA EVENT ARE AS FOLLOW: CHRISTOPHER KANE -
MORE JOY, ZI2ZI WAFFLES, AGENT PROVOCATOUR, LELO, CIROC,

PRESS RELEASE

N Sex-Videos & Short Films Ab: X +

=
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& nowness.com

vith NOWNESS

NOWNESS 7 ¥ 2

SEREES ToPics PICKs

NOWNESS DIGITAL FESTIVAL

SEX

SPECIAL PROGRAMS NOWNESS AWARDS

@ dazeddigital.com

FASHION

BORNTOMI

bedrinkaware couk

Sex and fashion?
The new film campaign pushing
sex positivity to new limits

Meet the Milanese designer
channelling 90s MTV and Tom
Ford-era Gucci

What it’s really like to be a
working class creative in fashion
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LET ME LE?LCE & GOBANNA

ADI{ PLEASURE PLEASE

CHRISTIAN LUBE IT ON ‘//

LOCATION:

AGENT PROVOCATEUR SOHO, LONDON

EVENT HIGHLIGHTS:

ZIZI WAFFLES

FREE MANICURES

THEMED COCKTAILS + CATERING

PHOTO BOOTH/ PICTURE AREA

TOOTH GEM BOOTH

PERFORMERS + DANCERS

DRESSED MANNEQUINS

PR/ GIFT BAG OF SEX TOY, PRINTED PUBLICATION +
GENDER APPROPRIATE LINGERIE




FASHION PLEASURE

DIGITAL E-VITE AVAILABLE FOR ANY DEVICE
YOU ARE INVITED TO THE EXCLUSIVE LAUNCH TO MEDIA

EASHION PLEASURE s e INFO ON LOCATION, DATE AND EVENT

COCKTAILS | CATERING | TEETH GEM BOOTH | PHOTO
BOOTH | SCREENING PREMIERE | PERFORMERS & ARTIST

APPEARANCES | FREE MANICURES QR CODE TO LOG ATTENDANCE AND FREE
YOUR INVITED TO RSVP AT YOURFASHION@PLEASURE.COM COCKTAIL

6 Broadwick St, Soho, London W1F 8HL

LONDON

BETWEEN
7PM - 11PM IN COLLABORATION WITH

7PM - 11PM

EVENT E-VITE
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FASHION PLEASURE

- OOH MARKETING: = ALV R WL R e
EvE : v : A
CATCHING AND

=il ISH
MEMORABLE

URBAN POSTERS

LOCATED IN SOHO,
AND SURROUNDING
AREAS

Al

s
Mo'évN AY
HE WEEKEND

TMQVES ON...

VSR NINDAY B FEOH HOUSE
04:05-15 SUN JAVID | YOSH HOUZER
)111.2015 11,0515 TORUS PROJECT INOS,
180515 EDUARDO DE LA TORRE I TORUS PROJECT
= ' 250525 MARINGO| NOE. | YOSH HOUZER
Whalive.de

PLEASURE

MARKETING THE
CAMPAIGN




FASHION PLEASURE - SOCIAL PLATFORMS OF INSTAGRAM AND TIKTOK WILL BE THE BIGGEST DRIVER OF TRAFFIC + FOLLOWING

- CONTENT WILL INCLUDE FILM CLIPS, BRAND FEATURES, MODEL FEATURES AND CAMPAIGN GIFS

FASHIONPLEASURE v
FASHIONPLEASURE E

36 63K 154

posts followers following
@FASHIONPLEASURE

FASHIONPLEASURE
814 80k 1.2M Bec:

wuse pleasure is for everyone

edit profile
Edit profile N

o

NOWNESS

ashleytamuno Found myself on a wall! € &

W(illys)affles

MARKETING THE
CAMPAIGN

i S @FASHIONPLEASURE
Sundays are for b ) 0




B FILM CAMPAIGN | FASHIONPL X+

HOME PAGE | FASHIONPLEAS X+ & > C & fashionpleasure.co.uk/film-ca

& 5 C & fashionpleasure.co.uk

FASHION PLEASURE

FILM CAMPAIGN

ISABELLA WARD
CREATIVE DIRECTION, EDITOR & MARKETING

VIDEO-OGRAPHER & EDITOR - BENJAMIN GIBBONS
VIDEO EDITOR - JOE RUDGE
STYLING & ASSISTING - LEGALVOICESVINTAGE, BALI NELSON

MUSIC - LOUIS BRAMWELL'S

‘GOFER - LOUISE WARD

INTERVIEWS | FASHIONPLEAS X+ 3D LOOKBOOK | FASHIONPLE X+

« - e

& fashionpleasure.co.uk/int & 3 & > C & fashionpleasure.co.uk

FAYE WILLAMSON

JUDE MORGAN

WEBSITE









https://docs.google.com/file/d/1NuKi_FX4xh3IfFT5LPCb9Pp2iPNkP6_t/preview

