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P - ON A MACROSCOPIC AND GLOBAL LEVEL SEXUAL 
     KINKS, PLEASURE AND SEXUAL OR GENDER IDENTITY 
     IS STILL A STIGMATISED PRACTICE ASSOCIATED WITH 
     A STIGMATISED POPULATION. LABELLED AS 
     PROSTITUTES AND WHORES, MOCKED AND EVEN 
     LINKED TO SEXUAL DISEASES AND DIRTYNESS. 

I - THE SEXUAL WELLNESS INDUSTRY IS HEATING UP, 
    PROJECTED TO REACH $125BN BY 2026. WGSN TELLS 
    SEXUAL WELLNESS IS BOOMING, APPEALING TO 
    CONSUMERS WITH APPROACHABLE BRANDING AND 
    SEX POSITIVE EDUCATION.

S - INDIVIDUALS WANT ACCESSIBILITY AND SAFE SPACES 
     TO SEXUALLY EXPRESS AND LIBERATE THEMSELVES 
     WITH NO JUDGEMENT

S - CREATE A FILM CAMPAIGN TO INSPIRE & ENCOURAGE 
      CELEBRATION OF SEXUALITY AND NORMALISE 
      ATTITUDES OF SEX POSITIVITY THROUGH THE USE OF 
      LUXURY FASHION. 

PROBLEM
INSIGHT

SOLUTION
STRATEGY

https://docs.google.com/file/d/1iu6YBxi3tVJ5PCQTz6shGCchyN4xgwuE/preview


- GEN Z AND MILLENIALS 
- 18 - 35 
- INTERESTS IN LUXURY FASHION
- SEXUALLY ACTIVE 
- INTERESTS IN SEXUALITY AND 

SELF PERCEPTION
- TYPICALLY MIDDLE TO UPPER 

CLASS
- REGULARLY MAKES LUXURY 

PURCHASES

THE TARGET AUDIENCE FOR THIS FASHION FILM IS OPEN ENDED. ALL IS WELCOME. 
ANY DEMOGRAPHIC OF SEXUALITY, RACE, GENDER OR AGE IS WELCOME. ANY INDIVIDUAL WITH AN 
INTEREST IN LUXURY FASHION & SEX. HOWEVER A TARGETED AUDIENCE WOULD BE DETAILED AS:
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Luxury spending is on the rise, with Gen Z poised to make up 40% of the global market by 2035 [WGSN]
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- 70S & 80S 

- INNOVATIVE TECH & FUTURISM 

- MUGLER, MADONNA & 
BLADE RUNNER 

- MONOCHROME MIXED WITH 
NEON COLOUR
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- FEATURING ON RELEVANT DIGITAL PLATFORMS 
AND DIGITAL PUBLICATIONS  [DAZED DIGITAL, 
NOWNESS, ID, POLYESTER] 

- HAVE AN EXCLUSIVE FIRST LOOK/ TEASER/ 
TRAILER [CREATING ENGAGEMENT AND HYPE]

- SHOWING THE BACKGROUND STORY OF THE 
CAMPAIGN, INCLUDING INTERVIEWS WITH 
PEOPLE MAKING THE FILM [DIRECTOR, 
PRODUCER, A MODEL ETC] 

PRESS RELEASE



LOCATION: 

- ZIZI WAFFLES
- FREE MANICURES
- THEMED COCKTAILS + CATERING
- PHOTO BOOTH/ PICTURE AREA
- TOOTH GEM BOOTH
- PERFORMERS + DANCERS
- DRESSED MANNEQUINS
- PR/ GIFT BAG OF SEX TOY, PRINTED PUBLICATION + 

GENDER APPROPRIATE LINGERIE

AGENT PROVOCATEUR SOHO, LONDON

EVENT HIGHLIGHTS:
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- DIGITAL E-VITE AVAILABLE FOR ANY DEVICE 

- INFO ON LOCATION, DATE AND EVENT 

- QR CODE TO LOG ATTENDANCE AND FREE 
COCKTAIL
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- OOH MARKETING: 
EYE 
CATCHING AND 
MEMORABLE 
URBAN POSTERS 

- LOCATED IN SOHO, 
AND SURROUNDING 
AREAS
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- SOCIAL PLATFORMS OF INSTAGRAM AND TIKTOK WILL BE THE BIGGEST DRIVER OF TRAFFIC + FOLLOWING

- CONTENT WILL INCLUDE FILM CLIPS, BRAND FEATURES, MODEL FEATURES AND CAMPAIGN GIFS 
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www.fashionpleasure.co.uk
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https://docs.google.com/file/d/1NuKi_FX4xh3IfFT5LPCb9Pp2iPNkP6_t/preview

