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In recent years, idols have become more and more influential in Asia, and the
fan economy and fan culture led by k-pop culture have rapidly developed
worldwide. People worship and love idols as God-like beings.
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The project aims to rethink the relationship between fans and their idols.This
paper explores the phenomenon and main factors of the public's negative
emotions towards idol culture, examines the distorted products of K-POP
culture on the basis of analysis and research of fan groups and public
psychology, and conducts research in combination with existing relevant
theories. Through visual design, it can alert the public, arouse the public's
thinking about their negative emotional experiences of star-following, and
redefine the relationship between themselves and idols. We will promote the
healthy development of the media industry.
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"People never consume "things' as such, people always use things assymbols
that can highlight themselves." -The Consumer Society, Baudrillard, 1970

If we look at the ldol culture from a religious perspective, the process
ofstar-chasing is like the establishment of a religion. From the birth of Godto
the spread of God, around the "thing", fans loyal and lean to becomethe best
apostles, Religions of various shapes and colors have built upthe elysium of
consumer society in a land devoid of faith.

If the idols are gods, then the fans are Moses, the preacher of this god.
and the fan culture is the Moses Ten Commandments of this church.
From then on, the first commandment was,"You shall have no other gods
before me.”



THE
TEN
COMMANDMENTS

YOU SHALL HAVE
NO OTHER IDOLS
BEFORE ME

YOU SHALL NOT
PROFANE ME

YOU SHALL
IMPROVE MY
INFLUENCE

YOU SHALL NOT
FALL IN LOVE

YOU SHALL
PUNISH THOSE
WHO ARE
DISLOYAL TO ME
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YOU SHALL
SPEND MONEY
ON ME

YOU SHALL PUT
ME AT THE TOP
OF THE
LEADERBOARD

YOU SHALL LOVE
ME

YOU SHALL
ATTRACT MORE
FOLLOWERS

YOU SHALL KEEP
MY
COMMANDMENTS
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In a specific context, the value of an
idol is to play a good emotional
investment object, he can enable fans
to construct a pleasant fantasy, can
enable fans to satisfy their attachment
instinct, can enable fans to obtain
sustenance, companionship and
security. They just need the image of
an idol to provide the material to
weave the fantasy of intimacy.
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