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Quick Warmup Task

The topic I like and am most 
interested in these days is 
cooking. While watching 
cooking contest programs 
on Netflix, I learned that the 
taste of food is important, 
but the visual aspect has a 
huge impact on customers’ 
consumption. 
So, I became interested in 
this topic and created a 
simple warmup postcard. 
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Inspiration of 
my FMP

I wanted to choose a topic that I like for my 
final major project. So, the first thing that 
came to mind was simply ‘food’. While I was 
thinking about which topic to choose among 
the many food categories, I was able to find a 
topic from my friends and the surroundings. 
It was ‘food waste’. I saw people throwing 
away food without any awareness because 
they were full, and food lying on the floor. 
I thought that my friends and I had lost the 
value and importance of food, even though 
we are currently students. Also, I think that 
these days, people have a value that it is 
better to have more than not enough. 

Therefore, I want to create a design that 
reminds people of the preciousness of food 
and instills awareness of waste.
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Research for Food Waste

From production and harvest to distribution and consumption, there are 
several stages during which food is wasted or lost. In addition to being 
thrown out because of unclear expiry dates, high aesthetic standards, 
labelling, and safety precautions for spoiling, food produced by farmers is 
wasted during the production stage owing to accidental losses, a lack of 
policies, pests, natural catastrophes, etc (EIT Food, 2023).

Figure. 1 Food Waste and Food Loss (2023)
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Through this research, I was able to realize 
how much food and resources are being 
wasted. I could understand why wasting 
food is a problem. In a broad sense, there 
are environmental, economic, and social 
problems. Also, I learned in detail about the 
process in which food is wasted. Wasting 
occurs in every process from the production 
process to the distribution, and the process 
of selling and consuming.

This research also gave me ideas on how to 
solve this problem, such as providing recipes 
for leftover food, food banks, and date-
keeping for food status.

Now that I know why we shouldn’t waste 
food and what problems it causes, I need to 
take a look at what existing examples exist to 
address this problem.

What I Learnt What’s Next?
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Idea Sketch for Solution of Food Waste

Vacuum containers 
to help keep food fresh

12

Preventing food people 
forget in the fridge from 
spoiling.

For giving awareness of food wasting to child, 
it’s good idea to make board game, characters

If selling with eye-catching 
packaging, it would be effective 
to family customer

For house wife, student, and 
worker as well
Could be for leftover 
ingredients and leftover food
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Existing Solution for 
Reducing the Food Waste

Too Good To Go is certified B Corp social 
impact company, fighting Food Waste 
together since 2016. The goals of Too 
Good To Go are to save delicious food from 
going to waste, generate extra cash for the 
business, enable customers to enjoy great 
food at a fair price, and support partners 
and staff in their efforts to preserve the 
environment (Too Good To Go, 2024).

Food banks are operated by local 
communities and provide emergency food 
and practical assistance to people who 
do not have enough money to survive. In 
addition to food assistance, they also provide 
emotional support through free phone calls 
with financial assistance counsellors and 
citizen advisors (Foodbank, 2024).

Bee’s Wrap is a B Corp certified company 
that creates reusable beeswax food wrappers 
made from organic cotton blended with 
vegetable oils, beeswax, and tree resin to 
reduce our reliance on single-use plastics. 
They explore their environmental impact 
and continually strive to improve their 
contribution to people and the planet (Bee’s 
Wrap, n.d.).

If customer install the app on their phone, 
it will tell them everything about their 
refrigerator and allow them to customize 
it. Also, SmartThings Cooking (app) allows 
people to check what food is in their 
refrigerator and when it will expire. It also 
recommends recipes for what you can make 
with the ingredients you have. With this 
product, we can effectively buy, manage, and 
prepare food (Samsung, n.d.).

Too Good  To Go FoodbankBee’s Wrap Smart Refrigerator

Figure. 2 Too Good To go (2024) Figure. 3 Bee’s Wrap (n.d.) Figure. 4 Foodbank (2024) Figure. 5 Samsung Smart Refrigerator (n.d.)
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Framing My 
Challenge

 
What is the problem you’re trying to solve? 

 

 

 

 
Take a stab at framing this problem as a challenge 
Start with “How might we...” 

 

 

 

 
Now state the key outcome you’re trying to achieve 

 

 

 

 
Write down important aspects of the context or constraints that you need to consider 
These could be shifts that we need to see in the ecosystem around the user, or factors that are 
technological, geographic or time-based. 

 

 

 

 
What are some possible solutions to your design question? 
Think big and broad. (We will be doing more on this later). 

 

 

 

 
Does your original challenge need a tweak? Try it again. 

 

 

 

Framing your challenge
This worksheet will guide you through a series of steps to get the right frame on your
challenge and point you in the right direction.

Step 1

Step 2

Step 3

Step 4

Step 5

Step 6

Due to the modern trend, people are wasting food without any 

awareness of its value and importance.

How might we make people aware that they are wasting food when they throw 

it away? Should we start with the waste solution from the production side? How 

might we make it always conscious without making it too burdensome? Can we 

change the perception immediately?

I will create eco-friendly vegetable packaging that visually or tactilely indicates 

the condition of the ingredients. I will also use books and board games 

educationally to help young children understand and be aware of food (especially 

vegetables) waste. 

Lack of accessibility to existing solutions (products), technology for packaging that can be 

visually or tactilely identified as eco-friendly, the direction of food (ingredients) companies 

and capitalism, the perception of people who always pursue only flawless and pretty-

looking vegetables, already established maximalism, trends and the flow of the times.

Changing perceptions of ugly vegetables through branding,

Instilling awareness of food (vegetable) waste in children through books 

and board games, QR code or packaging that suggests solutions on how 

to use leftover vegetables

I need to plan my branding within a criterion that is not too burdensome 

and build a system in a pleasant and positive suggestion format rather 

than one of coercion and demand.

14
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- Since college students don’t have money, they seem to only buy what they absolutely need. How can I persuade them?
- Since the parents live with teenagers and do grocery shopping, I need to find out about their home food consumption.
- How does food waste occur by generation, situation, and city/region?
- How can I solve environmental problems related to cars used to go to the supermarket?
- What campaigns are being conducted?

After the presentation, I was able to look at this issue from a wider range of perspectives and researched questions and 
suggestions. Also, I thought it would be nice to set a specific target audience for my topic and come up with a solution.

By researching existing activities and products, I was able 
to clearly see where my design should go. There are already 
many products that aim to reduce food waste, so I think I can 
approach it in a variety of ways. Also, I need to think about 
what new things I could add.

Self Reflection for Research Feedback from Pecha Kucha
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PERSONAS

16

The target audience was not set to one specific 
group at first, but rather to be diverse. This is 
because giving awareness about food waste can 
be applied to everyone. 

However, later, the target audience will probably 
be narrowed down to a generation or a specific 
group. Because I think having a specific target 
audience can lead the design and solution in the 
right direction.
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Concept
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Distribution

Concumption

Retail

Food Supply Chain

Packaging
for Ugly Veg

Expiry 
packaging

Vacuum
food 
container,
Expiry date 
timer

During the process of retail, food that 
appears to be rotting is wasted. In this 
process, products that are not rotting 
are also wasted. To prevent this, I will 
design a package that changes colour 
when it rotting.

For reducing food waste caused by 
high cosmetic food standards, I will 
design packaging for ugly vegetables. 
This design is to reduce the negative 
perception of ugly vegetables.

I will design a vacuum storage container 
that can keep food fresher for food 
that is wasted because it is bought and 
forgotten. I will also design a timer that 
can remind people of the expiration 
date of food, and I aim to reduce food 
waste in the home.

Since I am using ugly vegetables as 
a medium, I will design a character 
that will represent them in a bright 
atmosphere. This design will be used 
on the timer and packaging to give the 
brand a sense of unity. I also think it 
will be useful in branding strategies and 
marketing strategies.

My initial concept was to make people 
aware of the waste of all foods. 
However, when I talked with Anthony, 
I realized that the scope was too big. I 
thought I should narrow it down to one 
category, and I chose vegetables, which 
are one of the most wasted foods.

I want to have a playful and fun brand 
identity that is cheerful and unique. 
I thought this would be a way to change 
to a brighter atmosphere rather than 
approaching it with an overly heavy 
atmosphere and putting pressure on it. 
I will also design the colours and fonts 
to give it a fresh, natural feel and a 
lively feeling.

Overall Mood of 
Design

Character 
Design

Tutorial with 
Antony
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Visual Inspiration

Figure. 6-8 Ugly Vegetables (n.d.)

I looked for ugly vegetables to make 
a package for it. There were so many 
vegetables with more diverse and bumpy 
shapes than I thought. So, I thought I could 
design with more diverse shapes. Also, for 
next step, since I knew that vegetables have 
a common shape but also can be any shape, 
I think I can deviate quite a lot from the 
common shape when sketching them.
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Figure. 9 Package Inspo (n.d.)

Figure. 11 Character Inspo (n.d.)

Figure. 10 Package Inspo (n.d.)

Figure. 13 Timter Inspo (n.d.)

Figure. 14 Timter Inspo (n.d.)

Figure. 12 Character Inspo (n.d.)

FM
P_Research

I don’t know yet which character format 
to choose, but I think both 2D and 3D 
characters are fine. Figure 8 has a slightly 
analog feel, but it seems like it could 
personify an ugly vegetable. Figure 9 seems 
like a clean and modern character. The shape 
of veg doesn’t look good, but I think it’s a 
design that feels fresh, so it’s a good example 
for coming up with ideas.

Figure 11 is a storage container with a 
vacuum form. It made me think about how 
to design the package while maintaining this 
shape. I thought about changing the shape, 
but it would be better to maintain the shape 
for the size that fits in the refrigerator and 
for efficient placement.

As shown in Figures 6 and 7, I found a 
design that was fun and eye-catching. The 
design was cute and unique because it 
contained the shape of vegetables. I thought 
the package fit my design concept well. In 
particular, I found it interesting that there 
were holes in the package to show the 
vegetables inside.

I thought the format of the timer could be 
similar to Brida’s timer(Figure 10). The user 
can specify the time they want to specify, 
and it automatically shows the passage of 
time. I thought this format would be useful 
when designing a timer.

Package

Timer

Character

Container
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Case Study_Wrap

By analyzing the campaigns of existing 
brands, I was able to see how a 
brand’s campaigns are structured. 
I explored how the brand persuades 
and encourages its audience to 
participate. The campaigns seem to 
induce one specific action/activity 
and the brand itself presents various 
solutions. I think this will help me 
when I create my campaigns.
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Idea Sketch_Brand Identity
Concept Naming Colour Palette
Using design to raise awareness to audiences 
about food waste and help reduce it.

21

The naming was designed to imply that the 
food that would otherwise be wasted could 
be reused and used as gifts, in line with 
the brand concept. So, I wanted a name 
that could imply this. ‘Veggie Ribbon’ was 
originally called ‘Food Ribbon’, but the design 
concept gradually leaned toward vegetables, 
so it was changed in the middle. ‘Ribbon’ 
implies a gift and can also be used as a pun 
on ‘Re-born’, so I thought it fit well with the 
brand identity.

Logo

I wanted a colour that would be playful, 
fresh, and have a strong impact as the brand 
colour. I also tried to find colours that can be 
seen in food ingredients. 
So, I chose colours that could give a fresh 
feeling and green that could create an 
environmentally friendly feeling.
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After experimenting with logotypes with the brand name, I found that serif 
type worked better than sans-serif type. I felt it was more fun and trendy, 
and personally, bold type fit the brand identity better than thin one.

Logo_Typography

22

FavouriteSecond

The shape of this letter goes 
best with vegetables. It is 
plump and slightly protruding.
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Cap Height

Baseline Leading

Letter-spacing

Serif

Stem Open Counter

Counter



FM
P_Research

FCOM 6010: Final Major Project

I experimented with using a ribbon logo to create a simple logo that utilizes 
typography. I felt that a logo that utilized a ribbon without the ‘B’ in the type would 
be the cleanest and have a clear identity.

24

Favourite

FavouriteFavourite

It was interesting to add typography 
in the ribbon shape.



FM
P_Research

FCOM 6010: Final Major Project

Character Design

25



FM
P_Research

FCOM 6010: Final Major Project

Package Design

For the initial package design, I focused a lot on 
colour, front cover, text, and text design. Rather 
than the package itself, I focused on the cover, 
which is what customers will see first.

26
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When I first mocked up the design, I thought 
that I shouldn’t focus only on the cover. Also, 
if I only focused on the cover, I could only 
use few specific type of package. 

So, I started designing the shape of the 
package step by step. Assuming that it would 
be sold in a market, I designed the cover, 
sides, back, top, and bottom in the shape of 
a box. I also made holes so that customers 
could see the condition and shape of the 
vegetables inside. I put the logo on the top 
so that people could know which brand 
it was, and on the front cover, I put the 
vegetable character that I designed before, 
and on the side, I put the ingredient facts 
and the ugly vegetable purchase challenge 
text to reduce vegetable waste. For the 
bottom side, I used a QR code with a recipe 
that can be used up with leftover vegetables, 
and I designed it to prevent vegetable waste.

I did a user test with my friends, and they 
understood the structure of the box well. 
I found them pick up the whole box. I 
thought the actual size of it going to be 
about 20-25cm, so I figured there was 
a problem here. Also, I could see them 
checking what was inside through the hole. 
One friend said the design was eye-catching 
and the package design was fun and pretty, 
so she would buy ugly vegetables. I also got 
recommendation putting an advertisement 
like a challenge on the box.

When I made the small prototype, I thought 
it might be inconvenient not to have a 
handle. Also, it felt more like a dessert 
package than I thought because of the colour 
usage, so I think I should change the colour 
of the package. In addition, I’m considering 
getting rid of the holes because I expect that 
vegetables might fall out of them.

Developing Package 
Design

Feedback from Peers
_User Testing

Self Reflection

28
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I created a new design package by accepting user testing, feedback, and self-reflection. First, 
I made a handle so that it could be easily carried at the supermarket. Then, inspired by the 
leaves of vegetables, I designed the shape of the handle to make the entire package look like 
a single vegetable. 

Secondly, I eliminated the holes to prevent the vegetables from accidentally falling. I chose 
the option that would be more in line with the purpose of reducing vegetable waste, even 
though customers cannot see inside.

 I accepted feedback from friends and created a place to put advertisements. I made 
campaigns or festivals related to ugly vegetables and put them on the package like 
advertisements. 

Finally, I put the QR code on the side, which was previously on the bottom of the package 
and customers could check or not, so that customers can check it clearly. 
In this way, the contents of the package became richer.

Developing Package 
Design

29

FCOM 6010: Final Major Project



FM
P_Research

FCOM 6010: Final Major Project

Timer and
Vacuum Food Container Design

30
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Poster Design

Figure. 15 Ugly Vegetable Poster Inspo (2015)

When designing the poster, I was able to refer to a good example (Figure 15). 
I thought that this poster, which utilized the image of ugly vegetables, was a 
modern design that conveyed the message accurately and strongly. 
So, I analyzed the layout and colours of the poster by referring to this poster. 
The poster seems harmonious by using the same colours as the vegetables, 
and they made it not boring by putting texts of various thicknesses and sizes 
in the empty space.

Sketch of My Poster

31
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As a result, the layout with one vegetable 
on a light background without covering the 
text was the most appropriate. However, I 
think the layout might feel a little boring, and 
I know it’s the common layout. Also, I felt 
that this poster, the logo, and other creative 
works did not go well together in terms of 
design. I think I need to fix this problem.

Self Reflection

I experimented with various posters based 
on the sketch. I left the text layout as is and 
experimented with a layout that would focus 
on the vegetables. The purpose of my poster 
was to make the audience guess immediately 
that this is about ugly vegetables. 

32
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Working In Progress

We had time for the WIP, and I took the 
poster, package, timer, and sticker as 
prototypes. Alex told me that I had to be 
clear about who the target audience was. 
My target audience was from children to 
housewives, and this range was too broad. 
Also, my character and package design 
seemed too young; they seemed only for the 
children. Rather, they gave me feedback that 
the illustration of ugly vegetables would be 
more suitable for my project. In addition, my 
logo seems doesn’t related to my project.

I was so confused that I had to completely 
redesign the concept and that I wouldn’t be 
able to use the designs I had done so far, but 
I started creating new designs while doing 
tutorials with my personal tutor, Clive.

Rather than focusing on a character, the 
project appears to centre more on the 
experience of the festival – particularly in 
terms of branding and packaging. 
The concept of “ugly veg” shows strong 
potential for further development. The 
objective could be more clearly framed 
around encouraging public appreciation of 
imperfect vegetables, potentially opening 
up new markets for farms or supermarkets 
as a strategy to reduce food waste. Drawing 
inspiration from Matisse may help inform 
the art direction, whether through visual 
expression or underlying concept (Ng, 2025).

34

Feedback from Alex 
and Troy Simms

Tutorial with Clive
(Realisation & Communication)
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Research for Ugly Vegetables

35
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We are obsessed with beauty and do not 
want to buy imperfect fruits or vegetables. 
That is why ugly produce is still healthy, 
tasty, and nutritious, but it is one of the 
causes of the 6 billion tons of fresh fruits and 
vegetables wasted in the United States each 
year (Medina, 2016). Up to 40% of fruits and 
vegetables grown worldwide are uneven in 
shape and most of them are thrown away 
(WWF, 2024). 

A North Carolina produce farm observed that 
the taste and flavour of fruits and vegetables 
do not change even if they are not perfectly 
shaped (Medina, 2016). They also reported 
that when the ugly and pretty ones were 
separated and sold at a discount, the ugly 
ones, which were cheaper but tasted the 
same, sold first. Also, nearly 9 out of 10 
people (87%) said they would eat ugly fruits 
and vegetables if they were available to get it 
(Dash Water Admin, 2022)

Based on these results of the research, 
it seems that ugly vegetables could be 
consumed well if they are sold at a reduced 
price and customers are informed that they 
have the same taste and nutrition. 
Now, it is time to introduce these information 
to audience and create designs and campaign 
that celebrate ugly vegetables.

What’s Next?

More Research
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Idea Sketch
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Target Audience

39

Name: James Age: 8
He is picky and hates 
vegetables. However, 
he likes food that 
looks interesting. 
Communication: social 
media, product merch, 
accept and understand 
culture, habit rapidly.

Name: Daniel Age: 21
He is university student 
and using delivery a lot. 
He orders everything 
he need by online. He 
doesn’t chick the shape 
of vegetable when 
he is having them. 
Communication: Social 
media, digital receipt, 
food packaging, bill 
board, market poster, 
and cheaper product. 

Name: Alice Age: 11
She likes food and no 
picky. She would like 
to learn cooking and 
sometimes practices 
with her mom. 
Communication: 
Quick to learn and 
accept information, and 
culture, so using social 
media and 
get impact from her 
parents. 

Name: Blair Age: 55
She doesn’t like ugly 
vegetable; likes clean 
and pretty-looking 
vegetable. She have 
enough money for 
buying perfect condition 
of food. In addition, 
she is so emotional. 
Communication: Bill 
board, market poster, 
video, leaflet, packaging 
(physical stuff), and 
especially emotional 
message.

Name: Ann Age: 35
She has 3 children 
and goes shopping 
once a week. she 
doesn’t know about 
the ugly vegetable and 
not interested about 
the environment. 
Communication: Social 
media, market poster, 
and events. 

Name: Noah Age: 70
He lives alone and has a 
lot of interesting about 
environmental problem. 
Also, he likes cheap 
product than perfect 
quality. He knows ugly 
vegetable and he is 
trying to not waste any 
food.
Communication: Bill 
board, market poster, 
leaflet, packaging 
(physical stuff). 

Worst case User

Best case User
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Survey
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I think I will live according to the habit 
of picking pretty vegetables on my own.

41
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I posted and sent this survey to my social 
media, group chats I belong to, my family, 
and people I know. There were more 
limitations than I thought when I conducted 
this survey. For example, my target audience 
would be housewives who shop for groceries 
or at least people in their 30s. However, 
most of the people who responded to my 
survey were in their 20s. Also, most of the 
people were students (69%). Since I am a 
student, I overlooked the fact that almost 
everyone around me is a student. I think this 
was the biggest problem with my survey.

However, through the survey, I learnt 
that many people have already seen ugly 
vegetables at the supermarket. 
Also, as I expected, most people don’t 
know that 40% of ugly vegetables are not 
consumed by consumers and are wasted. I 
also became convinced that I had to make 
the price of ugly vegetables cheaper than 
pretty ones to create the design. Among the 
candidates for the campaign, I realised that 
practical ideas seemed effective from the 
customer’s perspective. 
So, I will design the campaign to focus on 
delivery, which seemed the most practical. 

I thought it would be a more desirable 
direction to first expose people to ugly 
vegetables and arouse their interest, rather 
than focusing on how to distribute them in 
the market and putting products in marts.

Self Reflection/
Review for the Survey

42



FM
P_Research

FCOM 6010: Final Major Project

Brand Identity

43

Concept

Naming

Colour Palette
To eliminate customers’ aversion and 
prejudice toward ugly vegetables and provide 
them with a new experience through regular 
delivery of ugly vegetables.

I used a pronunciation that is easy to 
remember and has an intuitive feel for 
the brand name. When audience hear the 
name ‘bumpy’, they can think of a certain 
appearance, and the name itself shows the 
brand identity and the characteristics of the 
product. Also, because the word is flexible 
and extensible, the identity naturally seeps 
into it wherever it is used, such as on posters 
or packages.

The brand colour was decided to be soft and 
natural and can be extracted from vegetables. 

The colour from nature gives a fresh and 
healthy (honest) feeling, and the soft tone 
allows customers to approach the emotional 
part and induce comfortable perception. Also, 
the bright and warm colour (yellow) will change 
the negative image of ugly vegetables for 
customers. The colours are kept in similar tones, 
and the main colours will blend harmoniously 
with each other to create greater synergy.

Main colours
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I experimented with several typography 
versions for the brand name ‘Bumpy’ and 
tried to choose the one that best matched 
the brand identity. 

First, the one I liked the most was the literally 
bumpy type (Eckmannpsych). I thought that 
the name intuitively fit it perfectly. I was also 
interested in the type with a straight shape 
but thick shape (ヒラギノ角ゴ StdN W8). I 
thought, what if I redesigned this type?

Logo_Typography

Second

Favourite

44
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Cap Height

Baseline

Letter-spacing

Stem Open Counter

Counter

Also, I tried giving it a bumpy effect so 
that the brand identity can be intuitively 
felt when people are looking at the logo. In 
addition, I twisted the logo in another version 
and looked at the shape. This is because I 
judged that the bumpy shape of the logo 
could give the audience a negative feeling. I 
think the twisted logo is neat, feels the brand 
identity, and captures the trendy feeling well.

I wanted to make the type of ‘Bumpy’ a mix 
of capital and small letters, but by aligning 
the cap height and baseline, so that make it a 
neater logo that is suitable for the brand. 
So, I matched the sizes of each other. 

Analysing Logo
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Henri Matisse_Cut-Outs

Figure. 16-20 Cut-outs Work by Henri Matisse 

Henri Matisse (1869-1954) was born and 
raised in the northern France, Le Cateau-
Cambrésis, where he was exposed to textiles. 
He shaped his visual language and influenced 
his sense of colour, pattern, and work from 
there. He worked as a painter, draftsman, 
printmaker, and sculptor for decades, 
constantly seeking new things. 

He had long sought ways to integrate 
colour and line in his work. His golden age 
as an artist was in 1904 and 1905, when he 
created visually dynamic works with bright, 
contrasting colours, inspired by the bright 
sunlight of southern France. 
He continued his diverse activities, from the 
abstract paintings of the 1910s to the cut-out 
paintings of the last decade.

In the late 1940s, Henri Matisse used paper 
cut-outs as his main medium and used an 
innovative technique of cutting them with 
scissors and pasting them. He painted the 
paper with paint colours and cut them into 
various shapes and sizes, from plants to 
abstract objects, and left a strong impression 
through arrangement and colour. 

His cut-outs work, which can be considered 
the last work in his long career, showed a 
new originality. His works could become 
artwork by mixing unique objects, 
environments, and decorations or itself. 

Who is Henri Matisse?

Cut-Outs Work

“What I dream of  is an art of  
balance, of  purity and serenity…
something like a good armchair 
which provides relaxation from 
physical fatigue.” - Henri Matisse
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Screen Printing

Right after starting this project, when the 
research question was how designers can 
make people aware of food waste, I did 
screen printing. 

The first thing I did was to create a poster I 
designed in bitmap format using Photoshop. 
Then I printed my work on a specific film. 
Before starting the actual work, 
I cleaned the screen I was going to use. 
Then I used a vacuum LED printer to put the 
poster on the screen and finished the work 
using ink and a spatula.

I had a lot of trouble deciding what colours 
to use when printing. However, I thought 
that using the brand colour was the most 
appropriate choice. As a result, the outcome 
turned out well. Also, I mixed two colours 
and due to this, it seems unique printing. 
However, the direction of the paint colour is 
too visible, which is shame.

I think it would be good to use this work 
when designing posters or packages next 
time. If the text and logo are going to 
change, I think I can cut out only the parts 
that I want to make the texture similar 
to each part.

Process of Work Self Reflection
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I looked at pictures of ugly vegetables and drew their shapes. 
I drew them one by one with Procreate, then transferred 
them to Illustrator and repeated tracing lines and reshaping 
them. Also, since I didn’t know what shapes of vegetables 
would go into what arrangement in the design work,
I tried to draw as many different shapes as possible. It took a 
long time to make it simple but also perfect. As a result, 
I imitated the shapes well.

In addition, I designed it so that it would be difficult to guess 
what kind of vegetable it was just by looking at the shape, 
and then I coloured it so that it could be recognized. 
At first, I gave it the feeling of drawing it with coloured 
pencils, and then I moved on to Illustrator and completed a 
clean illustration with a face. 

As a result, I think the shapes and colours of the vegetables 
were well designed to be interesting to the viewer and not 
give off a negative feeling.

51

Ugly Vegetables Design

Self Reflection
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Cut-outs Experimentation
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Inspired by Henri Matisse’s cut-outs technique, I recreated 
his technique with vegetables. However, I applied and 
experimented it with a newer method.

First, I tried to extract colour from vegetable skins. I peeled 
the skins of dark-coloured vegetables, extracted the juice, 
and applied it to white paper. Second, I pressed the skins 
directly onto the paper and squeezed the juice with a 
hammer. Third, I used the juice to tissue paper to extract the 
colour. However, none of the three methods produced the 
colour I wanted. The original colour of the vegetable came 
out as juice, and when it dried, the colour became much 
lighter, so this method failed.

Next, I tried to apply paint to the vegetables itself and stamp 
them. As we can see, the cross-section of the vegetables did 
not come out perfectly, but a sensuous shape came out. Last 
experiment was to recreate Matisse’s technique, applying 
paint to paper and cutting out the shape of the vegetables. 
This method was the most accurate way to express my 
desired colour and shape. Also, I digitized this. I think this 
experiment can be used in design for my package or leaflet.

Review and Self Reflection 
of Cut-outs Experimentation
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After deciding what type of box to use, 
I analyzed the characteristics of the box. 
Since the delivery box is for home delivery, 
I decided that it doesn’t necessarily need 
a hole for handle. I also chose a box with 
a cover that can completely protect the 
contents inside. I chose a square box that 
I thought would be efficient for delivery. 

Then I first drew the box on paper, roughly 
cut it out, and checked the planer figure to 
see what goes where. Then I chose a logo 
and a key word that must be included 
in this package.

Package Design
Checking ShapeAnalysing Package Shape
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By making the package prototype myself, I 
was able to find out what problems there 
were in the package. My package box had a 
slightly wrong unfolding, so the centre of the 
side was off. 

If I hadn’t tested the prototype, I would not 
have known and would have only found 
out when I made the outcome. In this way, 
I realized the importance of it once again. 
I could see the overall atmosphere of the 
package design as well.

 In addition, I could do user testing by asking 
peers. My friends understood the structure 
of the box well and opened it in less than 
3 seconds.

Self Reflection

Analysing Prototype
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Among them, there were posters that used the cut-outs 
technique and not. I tried to design using this method that 
was inspired by Henri Matisse.

In this poster experiment, I was obsessed with the various 
layouts of the poster and the arrangement of the vegetables. 
I experimented with diverse ways to create a harmonious 
and non-boring layout while maintaining balance with the 
vegetables. 

Poster Design
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Leaflet Design
Analysing Leaflet Direction
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One of the promotional methods of Bumpy 
Box is to give a random vegetable keyring as 
a gift with the first delivery. This promotional 
method will be effective for family members 
or young customers. I think having this key 
ring can be trendy. Also, by putting the brand 
logo on the keyring as a label will give the 
audience an opportunity to pay attention to 
the brand’s activities once more. This keyring 
is made of clay, paint, and nail topcoat.

Keyring Design
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To encourage the use of leftover vegetables, 
QR codes will be included on the package 
and leaflet. 

The cooking recipes are designed to be 
downloaded as simple images that can be 
seen briefly. I used the cleanest layout and 
design so that customers would not be 
bothered. Also, I added a logo to increase 
brand value and trust, and to encourage easy 
memory. As a result, I think it turned out 
with clean design.

Web Design
Cooking Recipes
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Finally, I got the feedback from Alex. Before 
talking with her, the inside of my package 
was white, and there was nothing on the 
bottom. I thought that since everything I 
needed was in the leaflet that came with 
the box, I didn’t need to put anything on 
the package. However, I thought that if the 
audience opened the box and had some 
text, they would be more interested in the 
campaign. So, I coloured the inside of the box 
and put text on the bottom side to create a 
good image and experience.

Developing for Package Design
Feedback_Analysing_Developing

FCOM 6010: Final Major Project
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Developing for Poster Design
Feedback_
Analysing_
Developing
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I created a simple and clean 
website using Figma. It is 
designed for the next action 
when people see the poster 
and wonder what message 
is inside. 

I unified the colorus and 
layout and used bumpy but 
regular shapes to place it in 
the background so that it is 
not boring.

Developing for Web Design
Poster_Call to Action 
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https://www.figma.com/
proto/0B3vEKGU0yFI-
WpvDs6QVXF/FMP_Cook-
ing-Recipe?node-id=7-24&t=Le-
Obeic2aovBA3R6-1&scaling=s-
cale-down&content-scaling=-
fixed&page-id=0%3A1&start-
ing-point-node-id=26%3A113

Only for phone

FCOM 6010: Final Major Project
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Poster/Social Media Post

Package
FCOM 6010: Final Major Project

https://vimeo.
com/1083442331?share=copy
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Milestones
Life isn’t a matter of milestones, but of moments. 
Rose Kennedy

The ISTD Student Assessment Scheme has reached 
a milestone this year; the education activity of the 
society has been in existence since 1975. We are 
now turning 50, a significant milestone. 

Since Roman times a milestone has been one of a 
series of numbered markers placed along a road  
or boundary at intervals of one mile or occasionally, 
parts of a mile. Milestones are constructed to provide 
reference points along a route. This can be used  
to reassure travellers that the proper path is being 
followed, and to indicate either distance travelled  
or the remaining distance to a destination. 

The term is sometimes used to denote a location 
on a road even if no physical sign is present. 
Alternatively, the term has been used to describe 
key moments in our lives, the history of our planet 
and historical events that have unfolded over time. 
The term can also be used in reference to emotional 
growth, stages of learning or any such topic that 
has an element of progression.

The brief 
Choose a person, subject, or topic that can be 
expressed as achieving a milestone and conduct  
a rigorous investigation of the associated timeline 
to provide targeted insight and elucidate pertinent 
events that have played a significant role in shaping 
these. You may choose to focus on one particular 
milestone, or a series of milestones that are 
connected in some way. Considering ISTD’s golden 
anniversary, you could choose to focus on a significant 
milestone within the past 50 years and the impact 
that milestone has had within a political, social, 
environmental, technological or cultural context.

A milestone like a rite of passage is also used  
to explore and describe various points in an 
individual’s life, for any marked transitional stage, 
when one’s social status is altered. Rites of 
passage show anthropologists what social 
hierarchies, values and beliefs are important in 
specific cultures. 

Be inventive with your subject matter, avoid the 
obvious, explore the obscure, highlight the unseen. 
You must consider what is important to your 
intended audience and delivery the content in 
the most appropriate format(s). 

Strategy and Research
You need to define a context, identify a target 
audience and build a strategy that rationally 
underpins the development of appropriate 
outcomes. We expect rigorous sketchbook 
research with evidence of your responses to the 
information that you uncover. We also expect to 
see a range of initial potential directions explored. 
Your sketchbook content should reflect the 
development of your strategic and interpretive 
thinking. It should be vibrant and organic – full of 
visual references; notations; sketches; exploration 
of materials and ideas. 

Target Audience/Deliverables
Your project outcomes should be determined 
by their suitability and potential to influence your 
chosen target audience – as expressed in  
your strategy. 

Submission Guidance/Requirements
Your submission should include sufficient 
appropriate material to show that you have 
addressed the brief comprehensively and clearly 
expressed your design and typographic skills. 
It must include:

• Strategy
• Research
• Design development
• Specifications/Grid(s)
• Final outcomes

Your Strategy and Specifications should be 
submitted in a single document that will be 
assessed not only for its design but will incorporate 
the required minimum 500 words that should 
reflect your ability to handle text matter and 
information hierarchy. 
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Idea Sketch

I organised my ideas into a mind map to 
create milestones that are related to me and 
that I can pursue with interest. As a result, 
I decided to create something related to 
Korea in 2025. The most controversial issue 
in Korea right now is the impeachment of the 
president. So naturally, I was worried about 
the country and came across history in the 
news, and I remembered that it was the 
80th anniversary of liberation. 
So I decided on the Japanese colonial period 
as a milestone.
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Why We Must Remember History
Feedback from David
: Is there any reasons why some people 
choose to forget these part of events?

: Can you get some perspective stories from 
women that went through these events?
-> like read diaries for example
-> whould be history from your relatives or 
from online media (documentary or books)

Feedback from Alex
: You would start your milestones from the 
day where libreration happened and then 
show how to modern society are kind of 
forgetting of this important event that kind 
of destroys to celebration and important of 
the libreration day.

Feedback from David
: Is there any reasons why some people 
choose to forget these part of events?

: Can you get some perspective stories from 
women that went through these events?
-> like read diaries for example
-> whould be history from your relatives or 
from online media (documentary or books)

Feedback from Alex
: You would start your milestones from the 
day where libreration happened and then 
show how to modern society are kind of 
forgetting of this important event that kind 
of destroys to celebration and important of 
the libreration day.

Importance of History
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Why Student Hate History?

What’s Next?

Review of Why We Must 
Remember History
Previous research explains that forgetting history is like 
forgetting our memories. If we have memories, everything, 
including our values, life direction, and morality, can flow 
properly. However, in modern times, history is sometimes 
distorted for various reasons, and people do not try to learn 
history properly. 

History repeats itself, and we cannot properly overcome 
similar events that repeat themselves without knowing 
history. That is why we need to know history to know the 
future (Hilliker, 2018).

Next, I researched why modern young generations and 
students do not like learning history. 

The first reason is said to be the boring teaching method 
(Strauss, 2017). History classes often focus on memorizing 
chronological facts and dates, which does not interest 
students. Another reason is the lack of interest in the 
subject and concerns about job prospects. In addition, history 
is perceived as a simple memorization subject for students, 
so they focus on memorization rather than understanding 
(Strauss, 2017).

Regarding this issue, I need to think about how I can make 
the young generations feel that history is not something 
to be simply memorized, but something to understand the 
present and the future. Also, I need to think about what kind 
of design I can use to interest them.
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Japanese Colonial Era

In the late 19th century, Japan drove 
out the Qing Dynasty and expanded its 
influence in Joseon. Then, in 1905, through 
the Eulsa Treaty, Joseon was designated 
as a protectorate, and Ito Hirobumi was 
appointed as the Resident-General. 
In 1910, Joseon lost its sovereignty and 
the Japanese colonial period began when 
the Government-General of Korea was 
established. In the 1910s, Japanese soldiers 
ruled Joseon with oppression and suppressed 
the education of the Korean language. 
Then, on March 1, 1919, the Independence 
Movement took place. 

After this, Japan, shocked by the situation, 
switched to cultural rule in the 1920s. During 
this period, armed independence movements 
such as the Uiyeoldan were active. Then, 
after the Manchurian Incident in the 1930s, 
Japan’s invasion of the continent intensified, 
putting strong pressure on Joseon. In the 
1940s, the Pacific War broke out, and 
Joseon’s youth were forcibly mobilized to the 
battlefield, and the comfort women issue, in 
which Joseon women became sexual slaves 
for the Japanese military, arose. After that, in 
1945, the United States dropped the atomic 
bomb on Japan, Japan lost the war, and 
Korea was liberated.

Summary of This Period

Figure. 21 Japanese Colonial Era Research (2024)
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Comfort Women Issue

The grandmothers who were forced to work 
in comfort stations during the Japanese 
colonial period have yet to receive a sincere 
apology and are still waiting for one. 
They are spending the rest of their lives in 
a nursing home next to the museum where 
their history is recorded, but their numbers 
have dwindled. They were said to have been 
forcibly taken away by Japanese men in their 
teens and forced into sexual slavery in China. 
It is estimated that up to 200,000 women 
worked there, most of whom were Korean. 
The issue became known in 1981, and 234 
comfort women victims in Korea have 
spoken out (Williamson, 2013).

These incidents have been largely forgotten 
by modern people. How can I make people 
interested in our history?

Figure. 22-24 Comfort Women (2013)
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Fighter for Independence

Kim Gu 
Independence activist 
and politician. During the 
Japanese colonial period, 
he was mainly active in the 
Provisional Government of 
the Republic of Korea, and 
after the liberation on August 
15, he worked to establish 
an independent unified 
government. 

Ju Si-gyeong
A Korean linguist and 
educator who was active in 
the late Joseon Dynasty and 
the Japanese colonial period. 
He studied Korean language 
and taught it to the public to 
enlighten.

Kim Jwa-jin
An independence activist 
and soldier who fought in 
an armed independence 
movement against 
the Japanese. As the 
commander-in-chief of the 
independence army, he led 
the victory in the Battle of 
Cheongsanri against the 
Japanese regular army.

Yun Bong-gil
An independence activist 
who was active during the 
Japanese colonial period. 
In 1932, he threw a bomb 
at a ceremony celebrating 
the emperor’s birthday 
and victory in the war at 
Hongkou Park in Shanghai, 
causing damage to the 
Japanese. 

Ahn Chang-ho
An independence activist 
and educator who was active 
in the late Joseon Dynasty 
and the Japanese colonial 
period. His pen name was 
‘Dosan.’ He led educational 
activities to cultivate the 
nation’s strength and the 
independence movement 
to regain our country’s 
sovereignty.

Yeo Woon-hyung
An independence activist 
and politician. He started his 
independence movement 
through Shinminhoe 
activities and patriotic 
enlightenment movements, 
and when Japan declared 
its surrender in the Pacific 
War in 1945, he formed the 
Joseon National Foundation 
Preparation Committee 
and prepared to establish a 
government.

Figure. 25-30 Fighter for Independence (n.d.)
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Idea Sketch Inspiration

Figure. 31-32 Inspiration of 
Typography

I wanted to design 
typography, so I looked for 
illustration letter designs. 
Also, I found a design that 
freely blends letters with 
illustrations and each theme. 

The point here seems to 
be whether the letters and 
illustrations are naturally in 
harmony (Figure 31-32).
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(Japanese colonial period)

National 
Liberation Day

Project Background

Project Target Audience

Project Expected Outcome

What’s Next..

I thought that when we remember the history, it should not be a 
simple chronology or a list of events, but should remain as a living, 
breathing story in people’s memories. 

The Japanese colonial period was the most intense and painful 
time in our history, but it was also a time when we had the most 
fervent hope for independence. However, today, the stories of 
that time are becoming increasingly blurred and fading from our 
memories. This book does not simply record history, but visually 
reinterprets our history and memories and conveys them in a 
new way. Not forgetting the past gives us the power to create the 
future. I hope that this book will become a opportunity that vividly 
recalls our history and memories.

Korean general public (who live forgetting history)

I will use keyword-centred illustrations to increase legibility and 
utilize a story-based timeline design to make complex events 
easier to understand. In addition, as it is a historical event, I will 
harmoniously arrange black and white photos with modern colours 
and layouts.

- Organize what content to include, and ey stories by chronology 
   and draw illustrations and types that match.
- Determine what colours and how many colours to use.
- Choose photos to include in the book, edit them, and create posters.
- Layout design.

Korean letter ‘ㄱ’ created with an 
illustration of independence activist 
Yu Gwan-sun.

Korean letter ‘ㄴ’ created with an 
illustration of independence activist 
Ahn Jung-geun.

A type of experiment inspired by the sight of the 
Taegeukgi (Korean national flag) waving

Showing my Idea
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Self Reflection
I thought that the story of the Liberation Day 
and what events we went through since then 
to get to where we are now would be more 
interesting and people would be interested 
in it. I also thought it is more appropriate for 
the theme of milestone. So, I changed the 
topic from the Japanese colonial period to 
the 80th anniversary of liberation.

After presenting the overall direction of 
my ISTD project on 6th March, I received 
feedback on how to show the importance 
of the anniversary, another perspective, 
and people’s forgetfulness of this events. 
I thought that the topic of the Japanese 
colonial period could be divided into too 
many perspectives. 

Feedback from David
: Is there any reasons why some people 
choose to forget these part of events?

: Can you get some perspective stories from 
women that went through these events?
-> like read diaries for example
-> whould be history from your relatives or 
from online media (documentary or books)

Feedback from Alex
: You would start your milestones from the 
day where libreration happened and then 
show how to modern society are kind of 
forgetting of this important event that kind 
of destroys to celebration and important of 
the libreration day.

Feedback of 6th March
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Idea Sketch

I changed the design idea to a concept to celebrate the 
80th anniversary of liberation. I think I can better utilize the 
milestones from liberation to the present. I thought that the 
80th anniversary would be better if we showed how we have 
lived since liberation until now rather than what happened 
during the Japanese colonial period.
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Modern Korean History after Liberation
List of key events from liberation to the present

1945 - Liberation
On August 15, 1945, Korea was liberated with 
Japan’s unconditional surrender, but the 
Korean Peninsula was divided as the US and 
Soviet forces occupied the North and South, 
respectively.

Although liberation brought joy to Koreans, 
they soon faced political chaos and the 
reality of division due to the ideological 
conflict between the left and right and the 
influence of foreign powers.

1948 - Government Establishment
On May 10, 1948, a separate general election 
was held in South Korea, and on August 
15, the Republic of Korea government was 
established with Syngman Rhee as the 
first president. In response, North Korea 
established the Democratic People’s Republic 
of Korea on September 9.

1950 - Korean War
On the dawn of June 25, 1950, the North 
Korean army invaded the South, starting 
an all-out war. Initially, the North occupied 
Seoul, but the Incheon Landing Operation 
and the South Korean army counterattack 
turned the tide of the war. Afterwards, the 
Chinese army intervened, prolonging the war 
and ending in a ceasefire in 1953.

1960 - 4.19 Revolution
The corruption, fraudulent election (March 15 
fraudulent election) and political oppression 
of the Seungman Lee regime caused public 
discontent. In particular, the death of high 
school student Kim Ju-yeol sparked the 
anger of Masan citizens, and on April 19, 
large-scale protests by university students 
and citizens took place across the country, 
including in Seoul, leading to President 
Seungman Lee’s resignation.
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Figure. 33 From Liberation to Present (2025)
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1972 - The Revitalizing Regime
On October 17, President Park Chung-hee 
dissolved the National Assembly, suspended 
some of the functions of the Constitution, 
and issued a special presidential declaration 
that included a halt to political activities, 
thereby establishing the Yushin Constitution. 
As a result, he was able to serve an 
unlimited number of consecutive terms and 
strengthened his authoritarian rule.

1998 - IMF
At the end of 1997, the Korean government 
requested a bailout from the IMF, and large-
scale restructuring and austerity policies 
were implemented. Four major restructurings 
were implemented in the corporate 
reorganization and financial, corporate, 
public, and labor sectors, and unemployment 
and suicides increased rapidly. During this 
period, a gold collection campaign was also 
held, and it ended completely in 2001.

1980 - Gwangju 
Democratization Movement 
After Park Chung-hee was assassinated in 
October 1979, Chun Doo-hwan, who took 
power, strengthened his military dictatorship 
by expanding martial law and controlling the 
press. Resistance to this arose in Gwangju, 
and on May 18, 1980, the uprising that began 
with a demonstration by Chonnam National 
University students continued for more than 
10 days, leading to organised resistance by 
the citizen army. 

2018 - 3rd North-South Conference
On April 27, 2018, President Moon Jae-in 
and Chairman Kim Jong-un held a summit at 
Panmunjom and promised permanent peace 
and denuclearization of the Korean Peninsula 
through the Panmunjom Declaration.

1987 - Democratic Movement of June
After the government’s cover-up was 
revealed following Park Jong-cheol’s death, 
protests began nationwide on June 10, 
and voices demanding “abolition of the 
constitution and amendment to a direct 
election system” grew louder. Finally, the 
direct presidential election system was 
accepted through the June 29 Declaration.

1988 - Seoul Olympic
As Korea entered a period of economic 
growth and democratization, it pursued the 
hosting of the Olympics in order to raise its 
national status on the world stage, and the 
24th Summer Olympics were held in Seoul in 
1988.

After doing this research, I became more 
attached to my country. Even though we 
regained the country that was taken by 
another country, the trials continued and 
there were many more difficult days than 
good days. I think that when the younger 
generation sees and understands this 
information correctly not just for memorizing, 
they will love their country more and become 
talents who will lead the future.

Now, I think I can create the design I want to 
make with this information. 
Also, before starting the design, I must first 
decide what kind of concept direction I will 
have for the design.

Self Reflection

What’s Next
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Concept of my Milestone
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Lee created a stamp inspired by the shape of the Korean national flag 
to celebrating the 70th anniversary of liberation. I could see that the 
appropriate use of colours and lines gave the stamp a mysterious and 
strong Korean traditional feeling. I think this stamp really well expressed 
the atmosphere of the national flag fluttering in the wind and flowing. 

I think I can experiment with the use of colours related to Korea, such as 
red or blue, when I design.

70th National Liberation Stamp

Figure. 34 70th National Liberation Stamp (2015)

Case Study
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Inspo for Typography
Korean National Independence Day means 
‘Regains the light’ in Korean

The direct translation of the meaning of 
‘Gwangbok’ in Korean is ‘Recovering Light’, 
so I chose light as the main theme. When I 
visualize light, the shape that comes to mind 
is a circle. So, I think I can connect circles to 
each other to make lines and then create 
letters with those.

After conducting an experiment to create 
letters by connecting circles with lines, I 
will check if it is suitable for writing Korean 
characters.

Figure. 35 Inspo of Light (n.d.)

What’s Next?



ISTD
_Research

FCOM 6010: Final Major Project

Inspo for Typography
Concept of the Post Card

Figure. 36 Inspo of Postcard (n.d.)

Since the target audience is teenagers, 
it is a good idea to go with colourful and 
modern designs, but I want the audience to 
feel a little bit of that period’s atmosphere in 
the design. That is why I will mainly use 
black and white or dark colours rather than 
bright ones.

What is needed for these photos is an actual 
photo from that time and Photoshop skills.

I want to give the feeling of this kind of light 
coming into the actual photo in the design I 
make. I want to express the meaning that no 
matter how difficult the time and situation 
were from liberation to the present, we can 
always overcome it with this kind of light.

Dark or black and white 
backgrounds are well matched 
with that light effects. 
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Inspo of Book Layout
Simple but also photo-based

I wanted the layout of the book to be easy to read and clean, 
and to make the photos stand out more than the text. There 
were many layouts that focused on photos in Figure 36-37, 
and I think I can experiment with various layouts by referring 
to them. Also, I was going to put photos on one side and text 
on the other side, but after looking at this reference (Figure 
36-37), I thought it would be okay if the photos went over 
half a page. 

I think that referring to more useful and diverse layouts while 
searching for it rather than the layouts I have in my head 
helps me learn more.
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Figure. 37-38 Inspo of Book Layout
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Book Binding

94

I participated in a book binding workshop to make a book. 
In this workshop, I learned about the properties of paper 
and the direction in which to cut the paper for book binding. 
Also, as I went through each process, I learned how books 
are made. Since this workshop was a hard book cover 
workshop, it was a good opportunity to make a solid cover 
as well. 

I still don’t know what kind of book it will be or what kind 
of binding it will be for my final outcome, but I learned new 
techniques that I can use as a designer at any time.
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Illustration typography

Type Experimentation

I designed this type using illustrations that I 
designed when the theme of the milestone 
was the Japanese colonial period. I used 
illustrations to draw independence activists 
and included the national flower of Korea, 
the Rose of Sharon and the Taegeukgi. I 
designed this type of illustration to create 
their names and let people know what 
happened during that time. However, I 
realized that the theme had changed and 
there were limitations in drawing illustrations.

안 중 그
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Flag Flow Typography

Using Fontstruct
This typography experiment was also 
designed to fit the previous concept. After 
figuring out the thickness, feeling, and 
texture of the pen and the brush, 
I scattered the letters to express the shape 
of the national flag waving in the wind. Then, 
I made letters using the waving shape on a 
site called Fontstruct. 

As a result, I didn’t make letters that I liked, 
but I think I expressed the waving of the 
national flag a little bit.
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Typography Inspired by Light

This typography was inspired by the shape 
of light. Like the circular light that we can 
see when we take a picture, some circles 
are bright and some are dark, and all have 
different brightness contrasts. By doing so, 
I tried to make it look like a font made of 
light. Also, I continued to experiment with 
various colours and methods.

When the dots were all separated from each 
other, it was difficult to recognize which 
letter was it, but when they were connected, 
the letters were easy to understand. 

I also changed the colours, but since there 
were only two colours for the national flag, 
this letter meant the national flag, and it 
didn’t look messy. However, I thought that 
it would look best if it was connected neatly 
with light lines.
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Korean Traditional Calligraphy

98

I conducted another experiment with 
Korean-style calligraphy. I continued to 
explore to find a suitable font for introducing 
history. I also explored dot-shaped letters 
like the shape of light. I thought that the 
shape and pattern of the Taegeukgi (national 
flag) could be used in letters or my design, so 
I wrote them together. 

As a result, the texture and shape of 
calligraphy went well and harmonious with 
the category of history. In addition, I was able 
to decide what kind of typography to make.
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Light Typography

Lastly, I designed the dots to be connected 
so that the viewer can read the letters easily. 
It also has the meaning of showing the 
ethnicity of the Korean people by connecting 
the dots. It was only connected by one line 
but I made it more naturally and smoothly. 
However, it was created in a line that did not 
break the shape of the circle.

I think the letters came out well as I 
intended. It is not difficult to read, and since 
each letter does not break the original shape 
of the alphabet, I believe that audience will 
not get confused about which letter it is.

Self Reflection
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Postcard Design

101

The part that I paid most attention to when 
designing the postcard was how to capture 
the atmosphere of that era. Rather than 
a modern and contemporary atmosphere, 
I wanted to convey the feeling of that 
situation. So, I thought it would be better to 
use actual photos rather than illustrations or 
cartoon-style designs. 
Then I used the type I had created to write 
the dates that could be considered key 
milestones. I tried using the colours and 
patterns of the national flag, but they didn’t 
go well with the black and white background. 
Then I used the light effect that I wanted 
to create from the beginning. I watched 
YouTube tutorials and learnt and used 
Photoshop to make it look like light was 
shining on the date. 

As a result, the design I had in mind came 
out exactly as I had imagined. So, I decided 
to use this design as my postcard.
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I think the postcard came out well with 
the design I had in mind. However, it feels 
boring because there is no content inside. 
It would be better if I added content or 
emotional phrases here. 

Since I had to make postcards for each of 
the 10 events, it is a bit shame that I could 
not put the light effect date in the same 
location, but since I used a unique type of 
date, it looks like a series, so it is okay.

Self Reflection

Figure. 39-48 Designed Postcard by Me
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1. 1945 - Liberation
2. 1948 - Government Establishment
3. 1950 - Korean War
4. 1960 - 4.19 Revolution
5. 1972 - The Revitalizing Regime
6. 1980 - Gwangju Democratization Movement
7. 1987 - Democratic Movement of June
8. 1988 - Seoul Olympic
9. 1998 - IMF
10. 2018 - 3rd North-South Conference
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Developing Postcard
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Book Design
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Layout Exploration

Since I will be using images that I made 
as postcards to explain the 10 events, I 
explored layouts that would contain one 
photo and text. 

There were more usable layouts than I 
thought, but there were many restrictions, 
such as the part that was not visible from 
the book binding, the middle part, and the 
length or size of the photo. 
So, there weren’t many layouts that could 
actually be used.
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1. Front Cover
2. Greetings (Book Introduction)
3. Introduction to the Writing
4. 10 Events
5. Chronological Table 
    from 1945 to the Present
6. Back Cover

Contents

Chronological Table
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Front Cover

Back Cover
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My FMP project was long as a project and 
short as a final project.

What I realized from this project is that even 
if I have a lot of time at first, I shouldn’t 
plan to design a lot of things. If I do that, I 
won’t be able to focus on one thing and I’ll 
completely lose the direction of the design 
that I intended. I thought it was important to 
set a specific goal and continue to narrow it 
down. At first, I didn’t know that the category 
of food waste was so broad in FMP, so I was 
confused. However, through many tutorials 
and feedback, I realized that narrowing the 
scope from the big picture of food waste to 
ugly vegetables was a very good choice. I 
learnt that the more accurate the category 
of the topic, the more the direction of the 
design will flow well.

The most regrettable thing is that I spent 
too much time on FMP and could not focus 
much on ISTD. I started with ISTD first, but 
as I focused more on FMP, this fell behind. 
So, I originally wanted to create a diary-
style website and a video clip for ISTD, but I 
couldn’t do that due to lack of time. So next 
time, I will focus more on web design. Also, I 
regret that I couldn’t experiment more.

The most difficult and stressful part of 
the project was none other than printing. 
In these two projects, prototypes were 
especially important, and I had to print 
double-sided paper a lot. However, no 
matter what I did, the work that had to be 
double-sided didn’t match up. I knew that 
this would happen again in the future, so I 
thought I should become more familiar with 
the printer.

I feel relieved as I finish my last project, 
but I am also afraid of the next step. I still 
have a lot to learn, so I can’t believe that 
FMP is over. However, I felt that I grew as 
a designer through this project, and I think 
I will make better designs in the future 
with the problems I have faced so far, the 
memories of solving them, and the things I 
have learned. 

Evalution
FCOM 6010: Final Major Project

The most interesting and successful design 
this time was the ugly vegetable illustration. 
I like simple and cute designs, but I was 
afraid that the simpler the design, the more 
I would be evaluated as not putting in effort. 
However, I learned that it should be designed 
to match that goal. That’s why I was able 
to enjoy designing various ugly vegetable 
illustrations that were simple but fun to work 
on. Also, because I was having fun working 
on them, the designs turned out interesting 
and well. It was also fun to make a key ring 
with a prototype. 

I knew that I like to make physical thing. 
Through this project, I was able to clearly 
understand what kind of design taste I have. 
I thought that my strong design taste would 
help solidify my design identity. However, 
on the other hand, I felt that I should not be 
obsessed with this design alone, but rather 
work hard to create various designs.



Chapter
Extra Events

PROBLEM - GETTING STEPPED ON OR CRUSHED AT CONCERTS
- OBSTRUCTED VIEWS OF THE STAGE

A NEW WAY TO APPROACH 
STAGING A GIG
GURPREET, ESTHER, SORANA, NAVYA, NADIA

Workshop from Apple OPX Studio

We had a workshop at Apple Talk, where 
our group had to pick a topic and design it. 
We sketched out a design for an alternative 
solution to the inconveniences we each felt 
when building a concert hall. 

Through this activity, I was able to 
experience group work again, and I felt that 
it was good to first come up with diverse 
and creative ideas that even could not be 
reflected in reality.

Extra Events

What I need to be/do

Be a team player
Make the tea/coffee
Go to talks, listen to other creatives 
—> go out
Be a thinker
Be a maker
Enjoy it;  take a risk, sometimes have to do it

Project process
: Discover —> create —> activate

I learnt about the mindset I should have as 
a designer, the challenges I should face, and 
the working process of a design agency.

115

FCOM 6010: Final Major Project



FCOM 6010: Final Major Project

Poster using Video 

Workshop with Antony, I made a poster that can be made 
without many money. All I need is a phone, coloured paper, 
and a laptop (Photoshop). I made a poster by filming a video 
with the letters on the laptop and editing the screen with the 
letters visible and blurred. 

It was very creative and the result was quite nice. Design 
is better if we have a good environment and capital, but it 
made me think that we can do it without them.

Extra Events

116

Letterform Lecture
_Alfabeti Modernisti Italiani

Through this lecture, I learnt about modern 
letterforms as well as those used in the past. 
It was a good opportunity to learn about 
which styles were popular in each era. The 
only thing which was a shame was that there 
were only Italian ones.
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