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FCOM 6010: Final Major Project

Quick Warmup Task

How does the visual representation of food connect
with consumption trends in modern society?

The visual representation of food heavily influences modern
consumption trends through OTT cooking shows, social
media, and marketing. Netflix food competitions showcase
aesthetically appealing dishes, shaping culinary trends and
consumer expectations. Platforms like Instagram and TikTok
drive viral food trends, making visually striking meals more

desirable. Brands leverage packaging and advertising to
enhance food’s visual appeal, influencing purchasing
decisions. As digital media evolves, eye-catching food [
styling continues to impact consumer behavior, from
restaurant choices to packaged food sales.

The topic | like and am most
interested in these days is
cooking. While watching
cooking contest programs
on Netflix, | learned that the
taste of food is important,
but the visual aspect has a

huge impact on customers’
consumption.

So, | became interested in
this topic and created a
simple warmup postcard.
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| wanted to choose a topic that | like for my
final major project. So, the first thing that
came to mind was simply ‘food’. While | was
thinking about which topic to choose among
the many food categories, | was able to find a
topic from my friends and the surroundings.
It was ‘food waste’. | saw people throwing
away food without any awareness because
they were full, and food lying on the floor.

| thought that my friends and | had lost the
value and importance of food, even though
we are currently students. Also, | think that
these days, people have a value that it is
better to have more than not enough.

Therefore, | want to create a design that
reminds people of the preciousness of food
and instills awareness of waste.
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Research for Food Waste

How Does Food Waste Affect the

Environment?

A 02 ok socol prdilotn closit food yose
In a world where people m_dnng_fmm.hmgga one-third of all food produced is thrown away every
year. Not only does food waste exacerbate food insecurity, but it also causes severe damage to our
environment, When we factor in all the different variables that go into producing the food we cat,

the hidden impact it has on the environment is revealed. How does food waste affect the |
r

environment? Read on to find out. e 3'- WO
-E-D{J.:L =J\iﬂ\"_'J.":. — 50’] o\ Q\-..:\_-L&_‘.\ F‘TD‘G\'E‘H\_
\1
o Enuiv suerandood, Brob\esan — (_}'un-\\\\c-.y._\&@'y.)f = chrecse.
> Gnowde Preless Dol

Tossing away uneaten food may appear like meagre damage to the planet when compared to other
-t = oo ob

issues, but the haunting reality is that it is just as harmful, TC 7S she off moih (ouEeor
{ r:.ﬁJ-".“.‘Li&__ f),-\m\_rpr.?

When we throw away food, we also throw away th@_@whu went into producing this
food. This includes the use of lmd and natural resources, t cost to the environment, and our
d and parural resources, the il st o

311:&'1\-&“ 5 l"l]i}[! wiaste accounts 1!3[ onc \.ﬂk”d “1 1” | ALLONNE lll \ IH\{\ I‘ LICCT) Il!ll\l. 23 1'1 CINissions [”l.l

.-'.t neratef 8% bf green house pases annually. With these statistics in pl1c= there is a huge need to

reduce this environmental hmlpn nt.
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What Is Food Waste?

§ Defrwdion
Eé‘"fj. waste is food that is intended for human consumption that is wasted and lost, and can occur

anywhere throughout the entire supply chain from farm stage to harvest to households. Althnugh
e -4

the term may be self-explanatory, two types of food waste are apparent. The first being "fnoé o0ss”,

Whtc]‘l refers to the food that we lose at the early stages of its production process. The second being
N Ve
tood wasngc which refers to food that is perfectly fit for human consumption, but it gets

discarded for a different reason.

&~

Cao-funded by the
Ewnpean Lo

114 40% of food is wastd
across the food supply chain

Distribution Es w

4oseasay diNg

® Poor agricultural, @ Poor transportation @ High cosmetic ® Rejection of
harvesting, and and storage standards ‘imperfect’ produce
storage practices imfrashiichire © Managing perishable @ Poor meal planning
® Natural disasters and @ Market conditions items' shelf life and overbuying
EEnRvats BHRCE L =y S oy ® Overstocking and ® Date-label confusion
@ Market demand discarding food close

® Incorrect storage

cancellations to expiration dates

SOURCES: WWF AND FAD

hﬁ\‘ i !
Figure. 1 Food Waste and Food Loss (2023)

From production and harvest to distribution and consumption, there are
several stages during which food is wasted or lost. In addition to being
thrown out because of unclear expiry dates, high aesthetic standards,
labelling, and safety precautions for spoiling, food produced by farmers is
wasted during the production stage owing to accidental losses, a lack of
policies, pests, natural catastrophes, etc (EIT Food, 2023).



How Is Food Waste Produced?

‘The typical stages of the food production process consists of the food being grown, processed, sorted,
packaged, transported, marketed, and then eventually sold. When we look at the statistics, food waste
can be identified as occurring at all stages throughout its production. Therefore, every time food is
wasted, all the resources used in each step of the production is also wasted, bringing the socjal cost_

up even higher. Tood grdudion-> Toed wasle, —> RSaWICeS wosie,
=fociol g veSte= ol Rrpoms

Looking at the production process as a chain framework can help identify where the issues are. At
the beginning of this chain, also known as the “upstream” stage, the food is grown, harvested,
processed and sent to be sold. At later stages of the chain, also known as the “downstream” stage,

food is successfully processed and sent to consumers and commerce markets but it is wasted for

other reasons unrelated to whether it is fit foﬂguman consumption or not. |
U“"‘"\\G"L Aaovdt Loees Cheoun B o :
Woshe. o Syt RN ‘S‘-W:,'\U\"\% \\:UL Kpode?
‘The later the food is wasted along the chain, the greater its environmental impact is as the further

down the chain we go, the more energy and natural resources are needed in the complete production

process of the food.

In 2013, the Food and Agriculture Organisation of the United Nations (FAO) released a report that
analysed the impacts of global food wastage on the environment. They identified patterns in food
waste on a global level. A Cereb; ek S

Westing Wikl yisued (2)

They found that rn!:dlc to higher income countries’ food waste occurs in the “downstream” phase of
the production process, as they found that their food was wasted by consumers and commerce
businesses. They also established that developing countries were more likely to contribute to food
waste in the “upstream” phase of the production process, usually due to infrastructural challenges

such as lack of refrigeration, improper storage facilities, technical constraints in harvesting

tgc_h[ljggc_s_ctc_ —L? Oon'} hotle some. mehey [ fothgiae AT Wf@ﬂﬁtﬁh Pl-c{
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How Does Food Waste Affect the Environment?
1. Waste of Natural Resources

There are a number of ways in which food waste can affect the environment. When we waste food,
we waste the natural resources used for producing that food, the three main ones being energy, fuel

and water.

Water is needed for all stages of the food production process, as well as in all types of food produced.

Agricul?g:: accounts foH 70% of the water iscd throughout the world. This includes the irrigation

and spraying required for crops, and the water needed for rearing cattle, poultry and fish. By wasting

food Given that countries have a severe water shortage, with countries
being predicted to be uninhabitable in a few decades, conserving freshwater should be a global

mission.
Growing_plggts and rearing animals drains a huge volume of fresh water. Food such @

that is thrown out the most. m Oteducing o b onadiint, W need Ba,

uelve, 06ing 402 of Freavalel o ogriaimwe . Se, food woste
. -:..vgﬂe@f WoSE .

The Natural Resources Defense Council (NRDC) established that food waste ends up wasting a

W Ve g o ek e ol wos . , ; .
quarter of our wated supply in the forh of uheaten food. That's equated to USD$172billion in wasted

water. They also determined that we spend over $220billion in growing, transporting and processing

almost 70million tons of food that eventually ends up in landfills. ®iry) %M(T}M
Qido\ena, 0s \
‘Therefore, growing food that goes to waste ends up using up to 21% of freshwater, 19% of our

fertilisers, 18% of our cropland, and 21% of our landfill volume. Throwing away a kilogram of beef is

equivalent to throwing away 50,000 litres of water. Pouring a glass of milk down the sink is nearly

1,000 litres of water wasted. Additionally, taking into account{global food transportation; large

amounts of @and other ls are consumed as well. 534_:% %@‘4 RN, YeCow (s
wmsﬂrmfj {JH:? oA 0y

You might alsa like: 20 Shacking Facts About Foad Waste

Yoavwova Ay



2. Contribution to Climate Change

When food is left to rot in our landfills, it subsequently &W&Rﬂﬁmgm@m gas
twenty-five fimes stronger than carbon dioxide. When methane is released, it lingers for 12 years and
traps heat from the sun. 4 WA A

T
It contributes toward f_@* the global greenhouse gas emissions relcased. When we factor in the

greenhouse gas emissions released from the use of natural resources, the contribution to climate
. o ' whed el ) i
change is astonishing. If a decent {food was\‘.&%ﬁ%‘u{@wﬂc implemented, it would stop 11%
: S W PL e ek os O Lowmalie wnaae e
of global greenhouse gas emissions. BB 4% in k“rﬁﬂ&&: =

L
Consultative Group on International Agricultural Rescarch faunc% that a third of all human-
contributed greenhouse gas emissions are from food waste. If food waste were a country, its

greenhouse gas emissions would be the third largest in the world, following the US and China.

If we stopped throwing food away, we can save the equivalent of 17 metric tonnes of CO2, which can

be the environmental equivalent of five cars off the roads in the UK.
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3. Degradation of Land

Onr irrcspmls]hlc use uf' ﬁ:ud }'rrudut;ls l)as an a,dw:rsr; ilnpm;l orn L]u: Ph)'sil_‘al ]'dlll.l itsc].f'_ 'Ih:;n: are
two ways in which we waste land. The land we use for producing the food, and the land we used for
dumping the food.

Agricﬂhﬁ%ﬁmﬂﬁ%;m@gmmm There are two types of land; “arable™
land (that can grow crops), and “non-arable” land (that cannot grow crops). 900 million hectares of
non-arable land is used for livestock t"{f‘}‘-‘““%f‘ﬁ-‘iﬂ% As meat is in higher

demand, more arable landscapes are being cor'll"cncd into pastures for animals to graze. By doing so,

raLIua]ly degrading our natural land in a way that prohibits anything natural from growing

we arc g
onit. 7 Woher duwond for et buk oo itk oA food. D
These statistics show that we are over-stressing for food producti?}'ﬁnd if we are not mindful in

the future, the ability to yield will diminish overtime as we gradually degrade the land. Not only are
we disrupting our beauriful, natural landscapes, but we are also }ml_qg@@{cicq_l n_
nagure, as converting arable land into pastures will cause a loss of habitat for animals and could also

severely disrupt food chains in the%cos) tempd d"g,l Wa?i el

T [
Y egs! bF o
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4. Harm to Biodiversity HMnDB L 4 sonpds e Prebiom o coprielisen

Biodiversity simply refers to the different species and organisms that make up an environment's

ecosystem.

Agriculture in general causes harm to our biodiversity. Mono-cropping and converting our wild

lands into pastures and suitable agricultural terrains is a common practice where there is an increase

in demand for the production of livestock.

Deforestation and conversion of our natural lands into non-arable land destroys the natural flora and

>

fauna present, and in some cases, to the point of their

Marine life has also been recorded decreasing in population, with the large quantities of fish being
caught causing the decimation of our marine ¢cosystems. The average annual increase in global fish
consumption is reportedly outpacing population growth, yet at the same time, places like Europe are
discarding 40-60% of fish because they do not meet supermarket quality standards. As the world
continues to overexploit and depleting fish stocks, we are creating a severe disruption to the marine

ecosystems and food chains, as well as threatening aquatic food security.

You might also like: The Remarkable Benefits of Biodiversity



What’s Next?

As with every other current issue posed against the environment, a global effort needs to be achieved

in order to tackle the problem of food waste. Farmers, individual consumers, commercial businesses,

governments, NGOs and the private sector aJancd to play their part and work together to fight this

issue. W‘mt T

D teet crin okt Setwe oWoTeness of Gad ooy
K codd e wna ol colidan e

Consumer re-education has t@c broadened, inves into \Es_@gmmnun&nwneeds to
i ()
be made, food col

tion methods in line with redistribution have to be discussed, waste diversion
systems need to be created for the commercial and retail sector, and further m
ways to recycle and reuse the food waste that cannot be consumed have to be carried out.
L1 woullpe, € 4. Yo owsmnals ' ResA(?)

Jose Graziano da Silva, director-general of the FAO gave suggestions on ways in which we could

tackle this global problem. Changes need to be brought to every stage-of the food production
process.

More research and effort into developing food harvesting techniques, storing processes and
redistribution processes are needed to be invested in. Steps need to be taken to ensure that food

waste from oversupplying should be redistributed and diverted to people who need it the most.

You might also like: Solutions for Food Waste
Wik T oon 320\ v o, deSan
g ;ﬁ

B ennel
Cﬁ}crs and suppliers lower down the production chain need to WW\
oM o\l ab
Cmcrs need to be encouraged to their meals as well as to ensure their meal El:ms are

suitable to their eating habits. S\.@iﬁ@m\_)w@y_@gicﬂm&ﬂ food acsicti@ and think

up ways in which they can sell the products that can be consumed yet would have been rejected
; . Spﬁ-\k’ﬁ'a“\ b’?ﬁmﬂ-
suEE}.L@l_.l_t:__mn 2016, France passed a law that now ensures that supermarkets can

no longer throw away their unsold food/i'hey are required to @m@s instead.
\,2,\0» Qki%_&ﬁsk

N KR Sl

Food that is unfit for human consumption needs to be recycled, It can be used for feeding livestock

in the food production process, or even used as home compost in the home of consumers.
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The one change experts say would stop food waste

Food waste is a global issue that contributes significantly to climate change.
Is there anything we can do to help tackle this at home, or is the food we
throw away destined to be wasted because of our flawed food system?

It's estimated that the UK throws away 9.5 million tonnes of food every year.
And we're not just talking off-cuts or inedible parts like roots or bones, either.

In fact{:@f what we put in the bin is perfectly edible food that was always
intended for consumption. o

@ —>foed (704)
That’s a lot of waste. Not only is this hard to swallow when 4.7 million people
in the UK alone experienced issues accessing or affording food in 2021 and
2022, but it also has an impact on the environment. That’s because food
rotting in landfill produces a greenhouse gas and accounts for a significant

proportion of the harmful emissions we produce on earth.' (Gise 0 QMR
(=N

There's plenty
uhere W

Gyl WOSTY
Inogezde On\SC

In the UK, more than half of food waste happens in
of advice out there on how we can individually reduce ourwaste, but while
that could no doubt have a positive impact on everything from our grocery
bills to climate change, do we actually need larger shifts in the way we
produce and distribute food to improve things more dramatically?

We spoke to industry experts and asked them what they thought would really
help. For many, it came down to a wider, more systemic change: namely,
creating a ‘circular economy’. But what does that mean, how could we achieve
it and why isn't it being done already?

U0IBISIY N4



What comes around goes around

“A linear take-make-use-discard model” is how Resa Rolle from the Food and
Agriculture Organisation of the United Nations describes our current food

system.

This is very different to a circular economy, where waste prevention would be
at the forefront of the production, packaging and distribution processes, as
well as the consumption.

For instance, a food producer could use regenerative farming - a practice

which generally involves traditional metheds, including minimal or no use of

chemicals such as fertilisers, herbicides and pesticides (although it has no

legal or precise definition). Then, the food would be packaged either loose or

using materials that are easily recyclable or re-usable and sold as locally as ?ﬁﬁh\;@,
possible to cut down on carbon emissions. Any food that wasn't sold could Sireun
either be distributed to those in need or go back into the ground [‘MI:E?

_food scraps enhances the nutrient content of the soil, benefitting soil heati dj,ﬁ%l\t;%m
and plant growth,” says Rolle), which will see i@ﬁm e e
?:i‘:':*as:me o0 B AN GeuoT)
s 3{”‘% THE DIFFERENCE BETWEEN
LINEAR AND CIRCULAR ECONOMY

b
‘ CIRCULAR

ECONOMY
g Em

LINEAR &

ECONOMY

]

“There are many issues with the current system,” says Rolle. “Everything from
the fertilizer through to the food we dispose of at home emits methane - a
potent greenhouse gas.

“Secondly, we need to reduce food loss and waste to avert food insecurity and

hunger. Across the glob suffer from hunger today, while S'?\CI,%F?-L Ve

3.1 billion people cannot affo T afurther 2.3 billion people Gotond U’G&a:f’\‘_,
were moderately or severely food insecure in 2021,

“Shifting to circular approaches keeps food waste out of landfills, thereby
reducing greenhouse gas emissions and delivering economic gains through )
the upcycling of by-products and maximising the use of food such ;%lfy BT g€ eluoton,
fruitsj}l’hat‘s all while addressing food security and improving nutrition, too”

So how could this work in practice? Let's look at what the experts say the
fundamental elements of a circular food system are and how each could tackle
food waste in a meaningful way.

1. 1.3 billion tonnes of food
are wasted globally each
year

The staggering amount of food wasted could feed
approximately 3 billion people. To put this in
perspective, that's nearly enough food to nourish the
entire global population, emphasizing a shocking
contrast between abundance and hunger.
7 6l mony pecdle o Th Wungel 'tk
Mso Ve o e Jutv wiothve Pre Bosdl

3. Households are
responsible for over 60%
of food waste

This also shows that we all have the power 1o make a
ﬂem&nﬂgm_e_ﬁy becoming more mindful of our
food purchases, meal planning and proper storage, we
can dramatically cut down on food waste while
improving our sustainability practices.

FCOM 6010: Final Major Project

2. In the UK, up tq40%)of
food never gets ea

Alarge portion of cur food supply is being discarded
instead of consumed. Instead of ending up in landfills,
much of this food could be redirected to those in need,
providing essential nutrition and support to
communities experiencing food insecurity.

7 BRSNg Cotoren Foedlbopic

4. If food waste were a
country, it would rank as
the third-largest emitter
of greenhouse gases

The environmental impact of food waste is equally
alarming. Reducing food waste can significantly lower
our overall carbon footprint, helping combat climate
change and its devastating effects.

U0IBISIY N4



5. One-third of all fruits
and vegetables never make
it to store shelves

Many food items are wasted simply because they don't
meet strict cosmetic standards, which focus on
appearance rather than taste or nutritional value. This
waste isn't just about discarded food—it also represents
wasted resources like labor, transportation, and water
that went into producing these fruits and vegetables.

j Luasonwen: wort prty Fruibe,/igaetebeg . ()

m 2, Need gomo solutin (kLA
- Foud, selifng tewaai Qficn_"

Lometic stwdord e, taste/ nutrrisores)
value.

7. Expireonfuse

consumers

Furthermore, many individuals mistakenly discard
perfectly edible food due to misconceptions around
MBY educating ourselves
about these labels, we can reduce unnecessary waste
and begin assessing food quality based on smell and
appearance rather than relying solely on dates.

= feed £o get prper stvrdowad, For
25 Prodgan.

6. Food waste costs the UK

around £19 billion every
year

This immense financial loss impacts not only families
and businesses but the entire economy. It reflects the

cost of producing food and the significant resources,
such as energy and water, that are wasted along with it,
creating a costly cycle of waste for everyone involved.

-

At privgun

8. Uneaten food accounts
for 25% of all fresh water
used globally

Additionally, the environmental toll of food waste is
staggering, especially in terms of water consumption.
Reducing food waste helps conserve significant amounts
of fresh water, which is critical for both human

and maintaining healthy ecosystems

Seve. {he, Vvl (enitonieent;

consumpti
worldwide.

o o
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9. Bread is the most
wasted food item in the
UK.

Each day, more than 20 million slices of bread are
thrown away, showcasing how easily staple items

contribute to food waste, often due to poor planning or
Improper storage. By repurposing stale bread or )
freezing it, we can gigniﬁcam.ly cut down on this waste.
~7 thatr cewld b DL of Hhe piice a wall
horfatlly, Uc's Bhad B quile chesf. So
P dmmanit- rremd oo s2e rigk of )

ol e Coruge, peeT .'Jam\‘-‘ma

ufsun

1011

Therdr cann "EH_ Yl oy
0. Redistribti

organizations, like City
Harvest, make a
substantial difference

On a brighter note, community-driven initiatives rescue
enough food to provide over 1.5 million meals every
month. These efforts show the powerful impact of
redistributing surplus food, ensuring that it feeds people
*_IJnstead of ending up in landfills. This not only supports
“hunger relief but also promotes waste reduction and a
more sustainable food | system. S

UOIBISOY N4

* Plan ahead and buy only what you need. Going to the store without a plan or on an_tmw_:ican[}eaﬁ to nuyiﬁé?‘ﬂ:rr%lhan we
need. To keep your kitchen on track, try to eat leftovers, think of meals you might eat out, and avoid unnecessary purchases by

planning your grocery list ahead of time. ~ ? Moize Lick for J'}"npﬁ"ﬂa

* Use your freezer. While there are plenty of benefits to eating fresh food; frozen foods tan be just as nutritious. They also stay edible
for much longer. A lot of seafood, for example, is frozen before it reaches your supermarket and then thawed and put on display. That
means it will only stay fresh for a few days. By buying frozen seafood, you can extend the shelf life of the product considerably. Cooking
and freezing food—especially produce—before it goes bad is a great way to avoid having to toss it.

« Be creative with leftovers. Before you shop, use the food you already have. Websites like Big Oven, Supercook, and MyFridgeFood
allow you tqm'érﬁased on ingredients already in your kitchen. You can also use apps like Epicurious and Alirecipes to
make the most of what's in your fridge and pantry. =

= Blend, bake, or boil. Fruits and vegetables that are beyond ripe may not look pretty, but that doesn't mean they can't still taste
delicious in recipes. Try using your wilting, browning, or imperfect produce to make sweet smoothies, bread, jams, sauces, or soup
stocks. VAW Fruis ovdl yeg=tTides mey ugly b Hy have Gt rice oSte fngradiets
>t is My i LILJ%DSCCZ
¢ _Talk it up. Preventing food waste is the most effective way to shrink its impact on the planet. If we avoid produdifig Tood That we don't
eat, we can save the land, water, and energy that would have been used to make it. A”@Eﬂwﬂf& according to
ReFED, educating consumers about food waste could prevent 7.41 million tons of greenhouse gas emissions.

10



6 Key Facts to Help Consumers Make More

Conscious Choices

Most foods are labelled in supermarkets and retailers, and understanding what these labels mean can

help you organise your food shopping.

1. “Sell by” date

'This is the date the retailer should display the product until withdrawing it from the shelves. This
date does not indicate that the food has spoiled, but merely specifies the day that it will be past its

best quality. The food is still safe to consume.
2.“Best if used by (or before)” date

'This date is for sellers and indicates when the food will be at its best quality to eat. It does not mean
the food is inedible after this date, but merely informs the customer of when the best time to

consume the food will be for it’s flavour and freshness etc.
3. “Guaranteed fresh” date

This date refers to the date when the item is at its optimal freshness. This is usually used for bakery

items.
4, “Pack date”

This is usually the date on canned or packaged food. This date tells us when the product was packed.

It does not indicate when it needs to be consumed by.

5.“Use By” date

This is the last date that the manufacturer guarantees the product to be at its maximum quality.

6. “Expires on” date

FCOM 6010: Final Major Project

'This date refers to the date that it is recommended that the product should be consumed by. If you

decide to eat the food after the date, it is at your own risk.

Overall, knowing the meaning of these dates is useful. However, it should be noted that some

manufacturers might not put them on their products. For example, if you go to a meat market or a

fish market, you may receive products in an ordinary bag, without a label.

Here is a basic guide for when foed is safe to eat:

& Milk - usually safe after one week after selling

» Eggs - often fine from three - five weeks from the date of purchase

» Poultry and seafood — cook or freeze within one or two days after purchase

* Beef or pork - cook or freeze within three-five days

» Canned goods — five-18 months, depending on the acidity of the product

What | Learnt

Through this research, | was able to realize
how much food and resources are being
wasted. | could understand why wasting
food is a problem. In a broad sense, there
are environmental, economic, and social
problems. Also, | learned in detail about the
process in which food is wasted. Wasting
occurs in every process from the production
process to the distribution, and the process
of selling and consuming.

This research also gave me ideas on how to
solve this problem, such as providing recipes
for leftover food, food banks, and date-
keeping for food status.

4oseasay dinNdg

What’s Next?

Now that | know why we shouldn’t waste
food and what problems it causes, | need to
take a look at what existing examples exist to
address this problem.
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Idea Sketch for Solution of Food Waste

Preventing food people
forget in the fridge from

spoiling. ~ _
E T Y enirdey SUEPEON bk — Farin 45 cor-
Vacuum containers ol f 1\_\ dEﬁ'MY ﬁ‘{&“'(ﬂ‘tfr{'ﬁ“"‘} [~ selling with eye-catching
to help keep food fresh = ) Cor packaging, it would be effective
ﬁ”Jh’;"j é;;;é‘g\ __-/ Pro‘;"”ﬁ“ﬂ WOM to family customer
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Cmrigin T Mead ¢
— Lo {oad COISMME TN —ﬂ&m&%—'ﬂ‘b&fj
— jc'-;: > 6-
\ W%LS UPW For house wife, student, and
— Home @M«M worker as well
Could be for leftover

ingredients and leftover food

= Bﬁma% DN (_owner
~Ugly pPoduce Colledkyy

\ For giving awareness of food wasting to child,

it's good idea to make board game, characters



Existing Solution for
Reducing the Food Waste

Figure. 2 Too Good To go (2024)

Py
)

Too Good To Go

Too Good To Go is certified B Corp social
impact company, fighting Food Waste
together since 2016. The goals of Too
Good To Go are to save delicious food from
going to waste, generate extra cash for the
business, enable customers to enjoy great
food at a fair price, and support partners
and staff in their efforts to preserve the
environment (Too Good To Go, 2024).

Figure. 3 Bee's Wrap (n.d.)

Bee’s Wrap

Bee’s Wrap is a B Corp certified company
that creates reusable beeswax food wrappers
made from organic cotton blended with
vegetable oils, beeswax, and tree resin to
reduce our reliance on single-use plastics.
They explore their environmental impact

and continually strive to improve their
contribution to people and the planet (Bee’s
Wrap, n.d.).

Figure. 4 Foodbank (2024)

food bagk

Foodbank

Food banks are operated by local
communities and provide emergency food
and practical assistance to people who

do not have enough money to survive. In
addition to food assistance, they also provide
emotional support through free phone calls
with financial assistance counsellors and
citizen advisors (Foodbank, 2024).

FCOM 6010: Final Major Project

Figure. 5 Samsung Smart Refrigerator (n.d.)

UOIBISOY N4

Smart Refrigerator

If customer install the app on their phone,

it will tell them everything about their
refrigerator and allow them to customize

it. Also, SmartThings Cooking (app) allows
people to check what food is in their
refrigerator and when it will expire. It also
recommends recipes for what you can make
with the ingredients you have. With this
product, we can effectively buy, manage, and
prepare food (Samsung, n.d.).



Framing My
Challenge

Step 1

What is the problem you’re trying to solve?
Due to the modern trend, people are wasting food without any

awareness of its value and importance.

Step 2

Take a stab at framing this problem as a challenge
Start with “How might we...”

How might we make people aware that they are wasting food when they throw

it away? Should we start with the waste solution from the production side? How

might we make it always conscious without making it too burdensome? Can we

change the perception immediately?

Step 3

Now state the key outcome you’re trying to achieve
| will create eco-friendly vegetable packaging that visually or tactilely indicates

the condition of the ingredients. | will also use books and board games

educationally to help young children understand and be aware of food (especially

vegetables) waste.

Step 4

Write down important aspects of the context or constraints that you need to consider
These could be shifts that we need to see in the ecosystem around the user, or factors that are
technological, geographic or time-based.

Lack of accessibility to existing solutions (products), technology for packaging that can be

visually or tactilely identified as eco-friendly, the direction of food (ingredients) companies

and capitalism, the perception of people who always pursue only flawless and pretty-

looking vegetables, already established maximalism, trends and the flow of the times.

Step 5

What are some possible solutions to your design question?
Think big and broad. (We will be doing more on this later).

Changing perceptions of ugly vegetables through branding,

Instilling awareness of food (vegetable) waste in children through books

and board games, QR code or packaging that suggests solutions on how

to use leftover vegetables

Step 6

Does your original challenge need a tweak? Try it again.
| need to plan my branding within a criterion that is not too burdensome

and build a system in a pleasant and positive suggestion format rather

than one of coercion and demand.

Pecha Kucha
Presentation

WERE YOU CONSCIOUS OF
FOOD WASTE WHEN YOU HAD

LEFTOVER FOOD YESTERDAY
OR THE DAY BEFORE?

FCOM 6010: Final Major Project

}.\jﬂ ﬁ}hzh' 1& Jh .J'\'Il ,‘ s A

UOIBISOY N4



\WERE YOU CONSCIOUS OF
FOOD WASTE WHEN YOU HAD
LEFTOVER FOOD YESTERDAY
OR THE DAY BEFORE?

RESEARCH
QUESTION

IN A WORLD WHERE FOOD WASTE HAS
BECOME THE NORM, HOW CAN DESIGNER™
RAISE AWARENESS OF FOOD WASTE? —~"
(HOW CAN WE REDUCE FOOD WASTE?)

Self Reflection for Research

By researching existing activities and products, | was able

to clearly see where my design should go. There are already
many products that aim to reduce food waste, so | think | can
approach it in a variety of ways. Also, | need to think about
what new things | could add.

. (177 \J WHY ARE WE INCREASINGL
et i e~ B MOVING AWAY FROM THE

A GENERATION THAT HAS NEVER I
EXPERIENCED FODD SHORTAGES A SOCIETY WHERE =\
[WEAK PERCEPTION THAT FOODIS  “BUYING MORE THAN NECESSARY ™ TS

A “PRECIOUS RESOURCE™) 1S TAKEN FOR GRANTED.
IFIWE STOP TRHROWINEG FOOD AWAY, WE HAVE ENOUGH FO0D,

I COLD REDUCE GREENHOUSE G4 BUT 733 MILLION PEGPLE (1 11) THE PROCESS OF WASTEISNOT ~ PURSUING PRESENT CONVENIENCE
LS e DIRECTLY VISIBLE TODUREYES  RATHER THAN FUTURE

INCREASED IMPULSIVE PROBLEMS WITH THE FOOD WASTE
CONSUMPTION & EATING OUT DISPOSAL SYSTEM

EXISTING SOLUTION EXPECTED AUDIENCE

|- A
%

108 - 30S [YOUNG GENERATION)

o]
P 100 ; = ~ NOT KNOWING THE VALUE OF FODD
oov | A - - FOLLOWING FOOD TRENDS WELL DUE TO SOCIAL MEDIA
4 = WASTING FOOD WITH TRENDY FOODS

BEE'S WRAP - USES BEESWAX SAMSUNG FAMILY HUB T00 GOOD TO GO APP - A SERVICE
WRAPPERS INSTEAD OF PLASTIC ~ REFRIGERATOR - AI ANALYZES  THAT SELLS FODD PRODUCTS THAT
TOFACILITATE FOOD STORAGE  INGREDIENTS IN THE REFRIGERATOR  ARE NEARING THEIR EXPIRATION
WHILE ALSO BEING MINDFUL OF AND RECOMMENDS RECIPES DATE AT A DISCOUNTED PRICE

ENVIRONMENTAL ISSUES. ACCORDINGLY

Feedback from Pecha Kucha

- Since college students don’t have money, they seem to only buy what they absolutely need. How can | persuade them?
- Since the parents live with teenagers and do grocery shopping, | need to find out about their home food consumption.
- How does food waste occur by generation, situation, and city/region?

- How can | solve environmental problems related to cars used to go to the supermarket?

- What campaigns are being conducted?

After the presentation, | was able to look at this issue from a wider range of perspectives and researched questions and
suggestions. Also, | thought it would be nice to set a specific target audience for my topic and come up with a solution.



PERSONAS

Name: James Age: 8

He is picky and hates vegetables,
Left food everyday but has

NO awareness of food waste.
Communication: Access to
book, board game/online game
with friends, has impact from his
parents, accept and understand
culture, habit rapidly.

Name: Daniel Age: 21

He is university student and
having delivery or cafeteria food
for every lunch, He mostly leaves
his food and never take it. He has
NO awareness of food waste,
Communication: Social media,
digital receipt, food packaging. bill
board and, market poster,

Name: Alice Age: 12

She likes food and no picky. She
would like to learn cooking and
sometimes practices with her
mom, Communication: Quick to
learn and accept information, and
culture, so using social media and
get impact from her parents,

Worst case User

Name: Blair Age: 55

She takes food only as much as
she can eat and doesn't leave
food, She HAS awareness of
food waste but doesn't like
ugly vegetable; likes clean and
pretty-looking vegetable. She
have enough money for buying
perfect condition of food.
Communication: Bill board,
market poster, video, leaflet,
packaging (physical stuff).

Best case User

Name: Ann Age: 35

She has 3 children and goes
shopping once a week. She has
no idea about which food is in the
fridge, cleaning fridge every other
month but throw away every
food that she can't remember,
has NO awareness of wasting
food. Communication: Social
media, bill board and market
poster, product packaging.

Name: Noah Age: 70

He only buys canned food/
vegetable because he can't
control the timing of vegetable,
He lives alone so he doasn't
concern for other but sometimes
desires fresh vegetables,
Communication: Bill board,
market poster, leaflet, packaging
(physical stuff).

FCOM 6010: Final Major Project

The target audience was not set to one specific
group at first, but rather to be diverse. This is
because giving awareness about food waste can
be applied to everyone.

However, later, the target audience will probably
be narrowed down to a generation or a specific
group. Because | think having a specific target
audience can lead the design and solution in the
right direction.

UOIBISOY N4



Concept

Distribution

Retalil

Concumption

Food Supply Chain

Packaging
for Ugly Veg

Expiry
packaging

Vacuum
food
container,
Expiry date
timer

For reducing food waste caused by
high cosmetic food standards, | will
design packaging for ugly vegetables.
This design is to reduce the negative
perception of ugly vegetables.

During the process of retail, food that
appears to be rotting is wasted. In this
process, products that are not rotting
are also wasted. To prevent this, | will
design a package that changes colour
when it rotting.

| will design a vacuum storage container
that can keep food fresher for food
that is wasted because it is bought and
forgotten. | will also design a timer that
can remind people of the expiration
date of food, and | aim to reduce food
waste in the home.

FCOM 6010: Final Major Project

Overall Mood of
Design

| want to have a playful and fun brand
identity that is cheerful and unique.

| thought this would be a way to change
to a brighter atmosphere rather than
approaching it with an overly heavy
atmosphere and putting pressure on it.

| will also design the colours and fonts
to give it a fresh, natural feel and a
lively feeling.

Character
Design

Since | am using ugly vegetables as

a medium, | will design a character

that will represent them in a bright
atmosphere. This design will be used
on the timer and packaging to give the
brand a sense of unity. | also think it
will be useful in branding strategies and
marketing strategies.

Tutorial with
Antony

My initial concept was to make people
aware of the waste of all foods.
However, when | talked with Anthony,

| realized that the scope was too big. |
thought | should narrow it down to one
category, and | chose vegetables, which
are one of the most wasted foods.

UoIeasay| dI]



Visual Inspiration

| looked for ugly vegetables to make

a package for it. There were so many
vegetables with more diverse and bumpy
shapes than | thought. So, | thought | could
design with more diverse shapes. Also, for
next step, since | knew that vegetables have
a common shape but also can be any shape,
| think | can deviate quite a lot from the
common shape when sketching them.

Figure. 6-8 Ugly Vegetables (n.d.)




Package Character

Figure. 9 Package Inspo (n.d.)

As shown in Figures 6 and 7, | found a | don’t know yet which character format
design that was fun and eye-catching. The to choose, but | think both 2D and 3D

design was cute and unique because it characters are fine. Figure 8 has a slightly
contained the shape of vegetables. | thought  analog feel, but it seems like it could

the package fit my design concept well. In personify an ugly vegetable. Figure 9 seems
particular, | found it interesting that there like a clean and modern character. The shape
were holes in the package to show the of veg doesn’t look good, but | think it’s a
vegetables inside. design that feels fresh, so it's a good example

for coming up with ideas.

* *
Timer Container
| thought the format of the timer could be Figure 11 is a storage container with a
similar to Brida’s timer(Figure 10). The user vacuum form. It made me think about how
can specify the time they want to specify, to design the package while maintaining this
and it automatically shows the passage of shape. | thought about changing the shape,
time. | thought this format would be useful but it would be better to maintain the shape
when designing a timer. for the size that fits in the refrigerator and

for efficient placement.
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By analyzing the campaigns of existing
brands, | was able to see how a
brand’s campaigns are structured.

| explored how the brand persuades
and encourages its audience to
participate. The campaigns seem to
induce one specific action/activity

and the brand itself presents various
solutions. | think this will help me
when | create my campaigns.

20



Idea Sketch_Brand Identity

Concept

Using design to raise awareness to audiences
about food waste and help reduce it.

The naming was designed to imply that the
food that would otherwise be wasted could
be reused and used as gifts, in line with

the brand concept. So, | wanted a name
that could imply this. ‘Veggie Ribbon’ was
originally called ‘Food Ribbon’, but the design
concept gradually leaned toward vegetables,
so it was changed in the middle. ‘Ribbon’
implies a gift and can also be used as a pun
on ‘Re-born’, so | thought it fit well with the
brand identity.

Naming

FOOD HUB
REFRESH
% FooD RIBRON
& FQ0D REBORN
DL
BAN WASTE
=R
* REFRESH
ECOR\TE
WASTE NOT
FOOD Rev \WVE
SUSTAIN Exrs

WASTE AN/
Re M

RE &7

* REAT
IRE Cook
RE Foop
NO WASTE
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Colour Palette

VEGGIE VECGIE VEGGIE VEGGLE VEGGLE
RIBEBON RITEON RIBEBON RIEEON RIBEBON

VEGGIE VEGGIE VEGGIE VEGGIE VEGGIE
RIBBON RIEEON RIBBON RIBEON RIBBON
VEGGIE EGGIE VEGGIE
RIBBON ABBON |

| wanted a colour that would be playful,
fresh, and have a strong impact as the brand
colour. | also tried to find colours that can be
seen in food ingredients.

So, | chose colours that could give a fresh
feeling and green that could create an
environmentally friendly feeling.

Logo

-~ -

UOIBISOY N4




Logo_Typography

VEGGIE
RIBBON

VEGGIE
RIBBON

ICGGIC
RINBCK

FCOM 6010: Final Major Project

VEGGIE “VEQGGIE VEGGLE

RIBBON RIZBON RIBBOW

VEGGIE VEGGIE VEGGIE
RIBBON RIBBON RIBBON

VFGGIF LEGGISE VEGGIE
RIBBON RIBBOAN RIBBON

VEGGIE VEGGIE VEGGIE
RIBBON RIBBON RIBBON

After experimenting with logotypes with the brand name, | found that serif
type worked better than sans-serif type. | felt it was more fun and trendy,
and persona lly, bold type fit the brand identity better than thin one.

UoIeasay| dI]
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RIBBOW



Favourite

e
VEGRIE
RICOON

FCOM 6010: Final Major Project

RID<ON

| experimented with using a ribbon logo to create a simple logo that utilizes
typography. | felt that a logo that utilized a ribbon without the ‘B’ in the type would

be the cleanest and have a clear identity.

UIeasay| dI]
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Character Design
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Package Design
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For the initial package design, | focused a lot on
colour, front cover, text, and text design. Rather
than the package itself, | focused on the cover,
which is what customers will see first.
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Developing Package
Design

When | first mocked up the design, | thought
that | shouldn’t focus only on the cover. Also,
if | only focused on the cover, | could only
use few specific type of package.

So, | started designing the shape of the
package step by step. Assuming that it would
be sold in a market, | designed the cover,
sides, back, top, and bottom in the shape of
a box. | also made holes so that customers
could see the condition and shape of the
vegetables inside. | put the logo on the top
so that people could know which brand

it was, and on the front cover, | put the
vegetable character that | designed before,
and on the side, | put the ingredient facts
and the ugly vegetable purchase challenge
text to reduce vegetable waste. For the
bottom side, | used a QR code with a recipe
that can be used up with leftover vegetables,
and | designed it to prevent vegetable waste.

FCOM 6010: Final Major Project

Self Reflection

When | made the small prototype, | thought
it might be inconvenient not to have a
handle. Also, it felt more like a dessert
package than | thought because of the colour
usage, so | think I should change the colour
of the package. In addition, I'm considering
getting rid of the holes because | expect that
vegetables might fall out of them.

UOIBISOY N4

Feedback from Peers
_User Testing

| did a user test with my friends, and they
understood the structure of the box well.

| found them pick up the whole box. |
thought the actual size of it going to be
about 20-25cm, so | figured there was

a problem here. Also, | could see them
checking what was inside through the hole.
One friend said the design was eye-catching
and the package design was fun and pretty,
so she would buy ugly vegetables. | also got
recommendation putting an advertisement
like a challenge on the box.
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Developing Package
Design

| created a new design package by accepting user testing, feedback, and self-reflection. First,
| made a handle so that it could be easily carried at the supermarket. Then, inspired by the
leaves of vegetables, | designed the shape of the handle to make the entire package look like

a single vegetable.

Secondly, | eliminated the holes to prevent the vegetables from accidentally falling. | chose
the option that would be more in line with the purpose of reducing vegetable waste, even
though customers cannot see inside.

| accepted feedback from friends and created a place to put advertisements. | made
campaigns or festivals related to ugly vegetables and put them on the package like

advertisements.

Finally, | put the QR code on the side, which was previously on the bottom of the package
and customers could check or not, so that customers can check it clearly.
In this way, the contents of the package became richer. 59



Timer and
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Vacuum Food Container Design
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Poster Design

THE
DISFIGURED
EGGPLANT

INGLORIOUS

Figure. 15 Ugly Vegetable Poster Inspo (2015)

When designing the poster, | was able to refer to a good example (Figure 15).
| thought that this poster, which utilized the image of ugly vegetables, was a
modern design that conveyed the message accurately and strongly.

So, | analyzed the layout and colours of the poster by referring to this poster.
The poster seems harmonious by using the same colours as the vegetables,
and they made it not boring by putting texts of various thicknesses and sizes

in the empty space.
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| experimented with various posters based
on the sketch. | left the text layout as is and
experimented with a layout that would focus
on the vegetables. The purpose of my poster
was to make the audience guess immediately
that this is about ugly vegetables.

Self Reflection

As a result, the layout with one vegetable

on a light background without covering the
text was the most appropriate. However, |
think the layout might feel a little boring, and
| know it’s the common layout. Also, | felt
that this poster, the logo, and other creative
works did not go well together in terms of
design. | think | need to fix this problem.
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UGLY VEGGIE

FESTIVAL

UGLY VEGGIE BEAUTY CONTEST
UGLY VEGGIE COOKING BATTLE
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2025
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UGLY VEGGIE COOKING BATTLE
UGLY VEGGIE CREATIVE DRAWING CONTEST
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1205 Mon

LOCATION
Surrey, Farnham

VEGGLE
RIGI0N



Working In Progress
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We had time for the WIP, and | took the
poster, package, timer, and sticker as
prototypes. Alex told me that | had to be
clear about who the target audience was.
My target audience was from children to
housewives, and this range was too broad.
Also, my character and package design
seemed too young; they seemed only for the
children. Rather, they gave me feedback that
the illustration of ugly vegetables would be
more suitable for my project. In addition, my
logo seems doesn’t related to my project.

| was so confused that | had to completely
redesign the concept and that | wouldn’t be
able to use the designs | had done so far, but
| started creating new designs while doing
tutorials with my personal tutor, Clive.

wrencE — )R

Tutorial with Clive

(Realisation & Communication)

FCOM 6010: Final Major Project
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Rather than focusing on a character; the
project appears to centre more on the
experience of the festival - particularly in
terms of branding and packaging.

The concept of ‘ugly veg” shows strong
potential for further development The
objective could be more clearly framed
around encouraging public appreciation of
imperfect vegetables, potentially opening
up new markets for farms or supermarkets
as a strategy to reduce food waste. Drawing
inspiration from Matisse may help inform
the art direction, whether through visual
expression or underlying concept (Ng 2025).
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How 'ugly’ fruit and vegetables could tackle food

waste and solve supermarket supply shortages

By Dr Behzad Hezarkhani (Brunel University London), Dr Giiven Demirel (Queen Mary University of London),
Prof Manoj Dora (Anglia Ruskin University) and Dr Yann Bouchery (Kedge Business School)

09 Mar 2023

Image: Shutterstock

By Dr Behzad Hezarkhani (Reader in Operations Management, Brunel University London), Dr Given Demirel (Senior
Lecturer in Supply Chain Management, Queen Mary University of London), Prof Manoj Dora (Professor in Sustainable
Production and Consumption, Anglia Ruskin University) and Dr Yann Bouchery (Associate Professor in Operations

Management, Kedge Business School)

The world is facing a significant food waste problem, with up to half of all fruit and vegetables lost somewhere along
the agricultural food chain. Globally, aroun -@ f food produced is lost after harvesting but before it reaches

L bl

Alongside food prices (66%), food waste is a concern for 60% of people that participated in a recent survey published by

the UK Food Standards Agency, Other research suggests that as much as 25% of appléslﬁo'% of oninng and]13% of
~pofaioes grown in the UK are destroyed because they don’t look right. This means that producers’ efforts to meet stringent

specifications from buyers can lead to perfectly ediblel produce being discarded before it even leaves the farm - simply

because of how it looks. \{) WG Dbl Sy
Woste o \qause of- oppelientd.

stlaefsie.

Aside from the ongoing environmental implications of this food waste, UK shoppers currently face produce

some supermarkets due to(shortage

f items like tomatoes,_cucumbers and raspberries. Any solutions that increase locally

grown produce on shop shelves could improve the availability of fresh food, particularly in urban areas.

- Final Major Project

Research for Ugly Vegetables

When imperfect fruit and vegetables don't make it to supermarket shelves, it can be due to cosmetic standards,
Supermarkets and consumers often prefer produce of a fairly standard size that’s free of blemishes, scars and other
imperfections. This means fruit and vegetables that are misshapen, discoloured, or even too small or too large, are rejected
i blewn of Thy w ; i

before they make it to supermarket shelves, —= P:-;..«« e -i-;;?«jt\ ;‘3 _)v_al ly friie med fq:g’r:s,
In recent years there has been a growing trend of selling such “ugly” fruit and vegetables, both by major supermarket

: . olition 2.
chains, as well as speciality retailers that seh%@gg_s of wonky produce. And research has shown that 87% of people say they

would eat wonky fruit and vegetables if they were available, But other research indicates consumers can still be picky and

difficult to predict. One study showed consumers are likely to throw away an apple with a spot, but would eat a bent

cucumber,

Getting ugly produce into baskets

So how can producers and retailers boost the amount of non-standard fruit and veg that not only reaches our shelves, but
Soiution 3 -
also our plates? Our recent research suggests awﬁanml for selling ugly produce would increase profits for

wer prices for consumers and boost overall demand for preduce.
D1 tmk s Tsthe widih pPoimd

grower.

For growers, a dedicated channel - either independent or set up by a supermarket - to supply wonky fruit and veg creates a
new line of business. For retailers, this provides an opportunity for further revenue over and above current sales of
standard produce to shops. When selling both types of product to a single retailer, the ugly items might be undervalued
compared with the standard-looking products. Our research also shows that selling the ugly produce through a dedicated

channel is likely to increase total demand for fruit and vegetables, while also decreasing on-farm loss,

Having two parallel channels for selling produce (the main one and the dedicated “ugly” channel) would increase

competition. This benefits shoppers by lowering prices for regular and ugly produce, versus selling both types of products
NS e pe wholr, (Pl

alongside each other in one shop. y
O R gosexs(?)

On the other hand, the growing market for Lp&’y fruit and vegetables could be an economic threat to traditional retailers. It
1
encourages new entrants into the market and could also limit the availability of “regular” produce because growers could

become less stringent about ensuring produce meets traditional cosmetic standards.

But there is a way for traditional retailers to add ugly produce into their product offerings alongside other produce without
affecting their profits. By building on existing consumer awareness of the environmental benefits of ugly food, they could
also compete in this growing segment This would benefit their bottom lines and help consumer acceptance of misshapen
mm_and_\;ggggaﬂg_s; possibly leading to less food waste and shortages like those UK shoppers are experiencing nght_n;v_

Boosting demand for imperfect fruit and vegetables across the supply chain will require all participants to get involved -

from grower to seller. Here are some steps the various parties could take:

4oseasay dindg
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Boosting demand for imperfect fruit and vegetables across the supply chain will require all participants to get involved -

from grower to seller. Here are some steps the various parties could take:

1. Educating consumers

Education about the environmental and economic impact of food waste could happen through marketing campaigns,
in-store displays and even social media. —> Porfeck fir 4 yumg pes (1)

2. Reducing cosmetic standards

Supermarkets and other major food retailers could revise their cosmetic standards to accept a wider range of produce,
A

including imperfect fruit and vegetables-This would help reduce food waste by making sure more praduce is able to be

) : ; . _ 4]
sold '&-ﬂ\& u;fliz\ we neesl 10 moke Houd o1
¥ TOWA, WSS - | o
v WSHIY foed . = T Ao maiing Test

= cuSorieyrs.

3. Direct sales

Farmers and growers could sell non-standard produce directly to consumers through farmers” markets or subscription

services, This allows consumers to purchase freshTocally:grown produce that might not meet cosmetic standards for

supermarkets but that is just as nutritionally beneficial.  iihe Lecol f-f_‘cﬁ—-‘
4 Food donations (.. s, problem and Yeduding fegd nsre.

Supermarkets and growers could donate produce rejected for how it looks td Ioad Barﬁl@shelters and other
organisations that serve those in need. This would help reduce food waste while also providing healthy food to those

who might not otherwise have access to it.

5. Value-added products

Produce that doesn't meet cosmetic standards could also be used to create other products such as soups, sauces and

juices, In addition to reducing food waste, this would/create new revenue streams for growers and retailers.
ly Coan Lo WGed E=r

Corarnton gy

6. Food composting

Anything that cannot be sold or otherwise used should be composted, This would help reduce food waste while also

creating nutrient-rich soil for future crops.

By implementing these solutions, the supply chain can reduce the amount of ugly or imperfect fruit and vegetables that are
wasted, while also providing consumers with healthy, affordable produce, even in times of supply chain shortages.

More Research

We are obsessed with beauty and do not
want to buy imperfect fruits or vegetables.
That is why ugly produce is still healthy,
tasty, and nutritious, but it is one of the
causes of the 6 billion tons of fresh fruits and
vegetables wasted in the United States each
year (Medina, 2016). Up to 40% of fruits and
vegetables grown worldwide are uneven in
shape and most of them are thrown away
(WWF, 2024).

A North Carolina produce farm observed that
the taste and flavour of fruits and vegetables
do not change even if they are not perfectly
shaped (Medina, 2016). They also reported
that when the ugly and pretty ones were
separated and sold at a discount, the ugly
ones, which were cheaper but tasted the
same, sold first. Also, nearly 9 out of 10
people (87%) said they would eat ugly fruits
and vegetables if they were available to get it
(Dash Water Admin, 2022)

FCOM 6010: Final Major Project
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What’s Next?

Based on these results of the research,

it seems that ugly vegetables could be
consumed well if they are sold at a reduced
price and customers are informed that they
have the same taste and nutrition.

Now, it is time to introduce these information
to audience and create designs and campaign
that celebrate ugly vegetables.
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Idea Sketch

Unboxing
challenge

~\
v

Storytelling and a Using message from
emaotional connection the farmer

)

Ugly veq beauty

contest

Repeated exposure
i 3 changes perception

Making prettiest food by e Ugly Vegetable a Roatiar tisiiary é ; Giving experience about ugly ) Make a trust
veg by easy way (easy access)

using ugly veg contest Campaign

b Easy way to practice
‘—;} % Going to next ste;
sustainable habits 9 P

Coaking class Social Media Providing checklist for a Next step gonna be different
using ugly veg . First trial = only £1 for the sample next step in the box activities or challenge

Social Media
: Posting

o F : . Encourage peaple to try it and then
Providing small gift for first delivery % they wil?gept exp;erienoi about veg
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How to promote ugly veg
regular delivery service

—> Off-ine

—H Digital

\% Experience based event

\% Induction Strategy

\% Contents based

School program
Cooking class

Pop-up store

Social Media
‘Instagram, TikTok

Post comic/video

Introducing ugly veg

Share and tag = discount

Free trial sample or £1sample

Ugly veg merch

QR code or website for recipes

Discount for referring a friend

Card for introducing veg

Poster

Leaflet

FCOM 6010: Final Major Project

Giving experience

Sticker, tote bag, keyring...

Giving information

UOIBISOY N4
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Target Audience

Name: James Age: 8
He is picky and hates
vegetables. However,
he likes food that

looks interesting.
Communication: social
media, product merch,
accept and understand
culture, habit rapidly.

Name: Alice Age: 11
She likes food and no
picky. She would like
to learn cooking and
sometimes practices
with her mom.
Communication:
Quick to learn and
accept information, and
culture, so using social
media and

get impact from her
parents.

Name: Daniel Age: 21
He is university student
and using delivery a lot.
He orders everything
he need by online. He
doesn’t chick the shape
of vegetable when

he is having them.
Communication: Social
media, digital receipt,
food packaging, bill
board, market poster,
and cheaper product.

Name: Blair Age: 55
She doesn’t like ugly
vegetable; likes clean
and pretty-looking
vegetable. She have
enough money for
buying perfect condition
of food. In addition,

she is so emotional.
Communication: Bill
board, market poster,
video, leaflet, packaging
(physical stuff), and
especially emotional
message.

Worst case User
Name: Ann Age: 35
She has 3 children

and goes shopping
once a week. she
doesn’'t know about
the ugly vegetable and
not interested about
the environment.
Communication: Social
media, market poster,
and events.

Best case User
Name: Noah Age: 70
He lives alone and has a
lot of interesting about
environmental problem.
Also, he likes cheap
product than perfect
quality. He knows ugly
vegetable and he is
trying to not waste any
food.

Communication: Bill
board, market poster,
leaflet, packaging
(physical stuff).

00.00 01.00 02.00

Name: Jessica

Age: 37

Gender: Female
Location: Manchester

Degree: BA

Religion: Chirstian
Language: English

03.00 04.00 05.00

FCOM 6010: Final Major Project

Income: £2500 per month

Marital status: Has husband and 2 kids

Ethnicity: Born from natural British Christian family

—

06.00 07.00

J
e o
09
= 13.00 12.00 11.00 10.00 09.00 8
i |
fur ™ WOTKINE (e TOTIO HO WO and
) Bo to work
deep
" | —
17.00 18.00

19.00 20.00 21.00

gohomeand gote  dinner/wash dishes/deaning

gracery for getting
today’s dinner

Disability
: Shie is healthy enough but need to eat

vegetable more than meat.

Physical Needs
Where: House with 4 bedrooms

Diet? Regular meal times - sometimes
Instant, little vegetable, lots of meat

Drinks: Water, drinks, tea.
Clothes: casual style

Healthcare: Visits hospital when she is
sick but sometimes just get medicine,

Safety Needs
: Feels safety with her family

Belonging Needs

Friendship: had more than 10 friends
Family: has husband and cute 2 kids
Connection: family, friends, office people
Community: Nothing

Esteem Needs

Since she is an office worker, she
receives a lot of respect from people
around her for her work,

Actualization Needs

She has a degree and still working in
the office, However, she wants to get
promoted quickly and highly, so she
wants to acquire the qualifications
necessary for that, so she is constantly
learning something,

Behaviours

Health/Hygiene: laundry once a week,
Changing clothes everyday. Washing
every other days,

22.00 23.00 24.00

resady o go to
bed - shower

Recreation: Cooking everyday for her
family and sometimes cook with her kids
and husband all together,

Commerce: go shopping or do online
shopping for food twice a week. Also,
doing clothes shopping once a month,

Wants

Personal goal: Because she is busy

with work, she wants to rest when she
get home and go to the market to buy
groceries only once a week. she wants
her children give creativity and ability of
solving problem to her children.

Community hope: wants to get more
meeting with her friends,

Social hope: Wants to work until 70s.
Also, she wants to get high honor from
other people.

UOIBISOY N4
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Survey

1. What's your age? (LI0I7F 0|8 A EILtQ7)

® 10-19 8
® 20-29 3
® 30-39 4
® 40-49 0
® 50-59 6
® 60-69 1

2. What's your gender? (&)

® Woman
® Man
@ Non-binary

® Prefer not to say

3. What's your occupation? (212)

® Student 37
® Worker 14
@ House wife or house husband 1
® Other 2

4. Do you know about ugly vegetables? (2471 &0 cHal OtAILIR7?)

FCOM 6010: Final Major Project

31% |
48%
L

~E 2

29%

54%

BHAILIR?
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=
|
|
® Yes 28 46%
— ® No 24
o
o 10 20 30 40
5. When you go to the shop (buy vegetables), do you choose pretty ones? &S & Uff (A S 4 o) o2 &4
23%
® Yes 25
® No 11
@® Maybe 16
77%
6. Did you know that about 40% of the vegetables produced by farmers are not consumed and are wasted? 557 &5t
A B o 40%7t 2H|EIX] RetD SHIECHs AMHE 2D LiR?
49,
\LJ
26%
® Yes 15
® Mo 37
69%

71%
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7. Have you ever seen ugly vegetables at the shop? 247! 245 0lEd|M 2 Ho| QILtR?

25%

® Yes 39

® No 13

8. Why don't you buy ugly vegetables? 247] X4 5 AIX| B OlRE 220127

@ Bcit'sugly 14
@ Bcl couldn't find ugly vegetables at the shop 9

@ Bcifit's same price, I'l get pretty one 29
® Other 7

49%

9. If ugly vegetables were sold for a cheaper price than normal vegetables, would you buy them? 242/ &7} 282 &4

HCp 4 ol ®RIckH 4 2iei7ia?

12%

® VYes 46

® No 6

12%

88%

75%

24%

10. If you chose N, why?

FCOM 6010: Final Maior Project

8 Responses

1D+ Name Responses

It depends by what ugly means like if they are almost about to go bad and they visually
1 anonymous look it | wouldn™t, if they are just ugly but still good quality | would definitely still buy

them
2 anonymous Just want something ripped and healthy
3 anonymous | never have closely looked inta vegs

2 I think | will live according to the habit
4 anonymous  AEZ Oj HAE nEe gmOE AP g
of picking pretty vegetables on my own.

5 anonymous Because what if it has been expired.
6 anonymous haha
7 anonymaous oin HE2 £2toL| gaiolch
8 anonymous Because it could be from an internal cause

11. Would you participate in a Save Ugly Vegetables campaign to reduce food waste? S48 HH|E 50|7| 931 2471 74
ArEat7| Yogls HAISCie SEE 280 luUR?

@ Ves

® No

46
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%

0%
12. Which campaign do you think would be most effective? 7F& Z25Y 21 22 Anjole?
@ Most ugly veggies beauty contest 17 A
® Ugly veggies cooking class 16 s
@ Drawing ugly and funny veggie contest 9 I
@ Making prettiest food contest by using ugly 17 %
vegetables
@® Ugly vegetable delivery subscription service 17
® Other 3
1] 5 10 15 20
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Self Reflection/
Review for the Survey

| posted and sent this survey to my social
media, group chats | belong to, my family,
and people | know. There were more
limitations than | thought when | conducted
this survey. For example, my target audience
would be housewives who shop for groceries
or at least people in their 30s. However,
most of the people who responded to my
survey were in their 20s. Also, most of the
people were students (69%). Since | am a
student, | overlooked the fact that almost
everyone around me is a student. | think this
was the biggest problem with my survey.

FCOM 6010: Final Major Project
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However, through the survey, | learnt

that many people have already seen ugly
vegetables at the supermarket.

Also, as | expected, most people don’t
know that 40% of ugly vegetables are not
consumed by consumers and are wasted. |
also became convinced that | had to make
the price of ugly vegetables cheaper than
pretty ones to create the design. Among the
candidates for the campaign, | realised that
practical ideas seemed effective from the
customer’s perspective.

So, | will design the campaign to focus on
delivery, which seemed the most practical.

| thought it would be a more desirable
direction to first expose people to ugly
vegetables and arouse their interest, rather
than focusing on how to distribute them in
the market and putting products in marts.
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Brand Identity

Concept

To eliminate customers’ aversion and
prejudice toward ugly vegetables and provide
them with a new experience through regular
delivery of ugly vegetables.

Naming

Bumpy

| used a pronunciation that is easy to
remember and has an intuitive feel for

the brand name. When audience hear the
name ‘bumpy’, they can think of a certain
appearance, and the name itself shows the
brand identity and the characteristics of the
product. Also, because the word is flexible
and extensible, the identity naturally seeps
into it wherever it is used, such as on posters
or packages.

Colour Palette

N

FCOM 6010: Final Major Project
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The brand colour was decided to be soft and
natural and can be extracted from vegetables.

The colour from nature gives a fresh and
healthy (honest) feeling, and the soft tone
allows customers to approach the emotional
part and induce comfortable perception. Also,
the bright and warm colour (yellow) will change
the negative image of ugly vegetables for
customers. The colours are kept in similar tones,
and the main colours will blend harmoniously
with each other to create greater synergy.
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Logo_Typography

BUYMPY Bumpy
BuImpy.. Bumpy

Bumpy 3ampy
BumBpYy  Bumpy
Bumpy  Bumpy

Bumpy Bumpy

BUMPY BUMPY
Bumpy

FCOM 6010: Final Major Project

| experimented with several typography
versions for the brand name ‘Bumpy’ and
tried to choose the one that best matched
the brand identity.

First, the one | liked the most was the literally
bumpy type (Eckmannpsych). | thought that
the name intuitively fit it perfectly. | was also
interested in the type with a straight shape
but thick shape (£ >+ / &3 StdN W8). |
thought, what if | redesigned this type?

UoIeasay| dI]
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BUMPY
BUMPY
gLinpy
gLy
LY

BUMBY
BUMMPY
BUIMDY
BUIADY
12{(e [ )4

BUMPY BUMPY BUMDPY
BUMPY BUMPY BUMPY
BUMPY BUMPY BUMPY
BUMPY BUMPY BUMPY
BUMDY BUMADY BUMPY

BUMPY

BUMRY
BUMPY
BUMMRY

Bumpy BUIADBY
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Analysing Logo

| wanted to make the type of ‘Bumpy’ a mix Also, | tried giving it a bumpy effect so

of capital and small letters, but by aligning that the brand identity can be intuitively

the cap height and baseline, so that make it a  felt when people are looking at the logo. In
neater logo that is suitable for the brand. addition, | twisted the logo in another version
So, | matched the sizes of each other. and looked at the shape. This is because |

judged that the bumpy shape of the logo
could give the audience a negative feeling. |
think the twisted logo is neat, feels the brand
identity, and captures the trendy feeling well.

Letter-spacing

Cap/Height , Stem _ Open Counter

(U~

46

U0IBISIY N4



Henri Matisse Cut-Outs

Who is Henri Matisse?

Henri Matisse (1869-1954) was born and
raised in the northern France, Le Cateau-
Cambrésis, where he was exposed to textiles.
He shaped his visual language and influenced
his sense of colour, pattern, and work from
there. He worked as a painter, draftsman,
printmaker, and sculptor for decades,
constantly seeking new things.

He had long sought ways to integrate
colour and line in his work. His golden age
as an artist was in 1904 and 1905, when he
created visually dynamic works with bright, “
contrasting colours, inspired by the bright Y

1 * - ’
Y72 T ISR
sunlight of southern France. ; W* - ) @ it
He continued his diverse activities, from the ‘ h & %ﬁ ﬁ
abstract paintings of the 1910s to the cut-out ) * )
paintings of the last decade. b o A “* - kY
m 7 of %’ & S m .3*\‘ ?
ﬁ W “ g, @
Qs - =

a4

-
si@

Cut-Outs Work

“What I dream of is an art of In the late 19405, Henn Matlsse used paper
cut-outs as his main medium and used an

balance, of purity and serenity... innovative technique of cutting them with
Somethjng ]1.](6 a good armchair scissors and Dasting them. He painted the

hich ' ] on fi paper with paint colours and cut them into
wihlch proviaes e axation from various shapes and sizes, from plants to

physical fatigue.” - Henri Matisse abstract objects, and left a strong impression
through arrangement and colour.

His cut-outs work, which can be considered
the last work in his long career, showed a
new originality. His works could become
artwork by mixing unique objects,

Figure. 16-20 Cut-outs Work by Henri Matisse environments, and decorations or itself.
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Screen Printing

YOUR PLATE,

YOUR TMPACT YOUR IMPACT

Process of Work

Right after starting this project, when the
research question was how designers can
make people aware of food waste, | did
screen printing.

The first thing | did was to create a poster |
designed in bitmap format using Photoshop.
Then | printed my work on a specific film.
Before starting the actual work,

| cleaned the screen | was going to use.
Then | used a vacuum LED printer to put the
poster on the screen and finished the work
using ink and a spatula.

YOUR PLATE,
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YONR PLATE,
YOUR 1MPACT
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Self Reflection

| had a lot of trouble deciding what colours
to use when printing. However, | thought
that using the brand colour was the most
appropriate choice. As a result, the outcome
turned out well. Also, | mixed two colours
and due to this, it seems unique printing.
However, the direction of the paint colour is
too visible, which is shame.

UONRILDLUILIAXT N

| think it would be good to use this work
when designing posters or packages next
time. If the text and logo are going to
change, | think | can cut out only the parts
that | want to make the texture similar

to each part.

49



‘E’.I{,_ & 'ﬁﬁ :?fv '-:'_"'i'" :::;:_-.:




FCOM 6010: Final Major Project

Ugly Vegetables Design

Self Reﬂection | looked at pictures of ugly vegetables and drew their shapes.

| drew them one by one with Procreate, then transferred
them to lllustrator and repeated tracing lines and reshaping
them. Also, since | didn’t know what shapes of vegetables
would go into what arrangement in the design work,

| tried to draw as many different shapes as possible. It took a
long time to make it simple but also perfect. As a result,

| imitated the shapes well.

In addition, | designed it so that it would be difficult to guess
what kind of vegetable it was just by looking at the shape,
and then | coloured it so that it could be recognized.

At first, | gave it the feeling of drawing it with coloured
pencils, and then | moved on to lllustrator and completed a
clean illustration with a face.

As a result, | think the shapes and colours of the vegetables
were well designed to be interesting to the viewer and not

3
4 v
SURY
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Cut-outs Experimentation

Preparing Supplies
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Experimenting
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Review and Self Reflection
of Cut-outs Experimentation

Inspired by Henri Matisse’s cut-outs technique, | recreated
his technique with vegetables. However, | applied and
experimented it with a newer method.

First, | tried to extract colour from vegetable skins. | peeled
the skins of dark-coloured vegetables, extracted the juice,
and applied it to white paper. Second, | pressed the skins
directly onto the paper and squeezed the juice with a
hammer. Third, | used the juice to tissue paper to extract the
colour. However, none of the three methods produced the
colour | wanted. The original colour of the vegetable came
out as juice, and when it dried, the colour became much
lighter, so this method failed.

Next, | tried to apply paint to the vegetables itself and stamp
them. As we can see, the cross-section of the vegetables did
not come out perfectly, but a sensuous shape came out. Last
experiment was to recreate Matisse’s technique, applying
paint to paper and cutting out the shape of the vegetables.
This method was the most accurate way to express my
desired colour and shape. Also, | digitized this. | think this
experiment can be used in design for my package or leaflet.




Package Design

Analysing Package Shape
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After deciding what type of box to use,

| analyzed the characteristics of the box.
Since the delivery box is for home delivery,
| decided that it doesn’t necessarily need

a hole for handle. | also chose a box with

a cover that can completely protect the
contents inside. | chose a square box that

| thought would be efficient for delivery.

Then I first drew the box on paper, roughly
cut it out, and checked the planer figure to
see what goes where. Then | chose a logo
and a key word that must be included

in this package.
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FMP_Experimentation
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Analysing Prototype

Before.
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Self Reflection
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By making the package prototype myself, |
was able to find out what problems there
were in the package. My package box had a
slightly wrong unfolding, so the centre of the
side was off.

If | hadn’t tested the prototype, | would not
have known and would have only found
out when | made the outcome. In this way,
| realized the importance of it once again.

| could see the overall atmosphere of the
package design as well.

In addition, | could do user testing by asking
peers. My friends understood the structure
of the box well and opened it in less than

3 seconds.
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Poster Design
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Sorry for
being ugly?
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In this poster experiment, | was obsessed with the various

layouts of the poster and the arrangement of the vegetables.

| experimented with diverse ways to create a harmonious
and non-boring layout while maintaining balance with the
vegetables.
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SORRY FOR
BEING UGLY?

uoneIUSLUILISAN

e

Among them, there were posters that used the cut-outs
technique and not. | tried to design using this method that
was inspired by Henri Matisse.
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Why is it bumpy?

Leaflet Design

Analysing Leaflet Direction

lajor Project
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Keyring Design

SVEGETABLE e
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One of the promotional methods of Bumpy
Box is to give a random vegetable keyring as
a gift with the first delivery. This promotional
method will be effective for family members
or young customers. | think having this key
ring can be trendy. Also, by putting the brand
logo on the keyring as a label will give the
audience an opportunity to pay attention to

':' S3umby & VEGETABLE '. the brand’s activities once more. This keyring
.__@BumpPy @ VEGETABLE - ®BUMPY VEGETABLE® is made of clay, paint, and nail topcoat.

BUmMPY  @VEGETABLE® @BUMDY® @VEGETABLE®
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Web Design

Cooking Recipes
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To encourage the use of leftover vegetables,
QR codes will be included on the package
and leaflet.

The cooking recipes are designed to be
downloaded as simple images that can be
seen briefly. | used the cleanest layout and
design so that customers would not be
bothered. Also, | added a logo to increase
brand value and trust, and to encourage easy

@ ¢ % W G gt s s O K 1 G e s s s \i" e 1.5t tre gy cariogs 185 s memory. As a _result, | think it turned out
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Developing for Package Design

Feedback Analysing Developing
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Finally, | got the feedback from Alex. Before
talking with her, the inside of my package
was white, and there was nothing on the
bottom. | thought that since everything |
needed was in the leaflet that came with
the box, | didn’'t need to put anything on
the package. However, | thought that if the
audience opened the box and had some
text, they would be more interested in the
campaign. So, | coloured the inside of the box
and put text on the bottom side to create a
good image and experience.
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Developing for Poster Design
Feedback_ D
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Developing
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Developing for Web Design

Poster _Call to Action
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| created a simple and clean
website using Figma. It is
designed for the next action
when people see the poster
and wonder what message
is inside.

| unified the colorus and
layout and used bumpy but
regular shapes to place it in
the background so that it is
not boring.

JuawudoPAs dINA

Only for phone
https://www.figma.com/
proto/OB3vEKGUOYFI-
WpvDs6QVXF/FMP_Cook-
ing-Recipe?node-id=7-24&t=Le-
Obeic2aovBA3R6-1&scaling=s-
cale-down&content-scaling=-
fixed&page-id=0%3A1&start-
ing-point-node-id=26%3A113
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Package
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O bumpy_veg

BuUmMpYy
VEGETABLE

Qv

» 532 Likes

bumpy_veg get the only £1 for first sample box
#bumpy Svegetable #fresh Htaste #keyring

https://vimeo.
com/1083442331?share=copy
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Leaflet
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Milestones

Life isn’t a matter of milestones, but of moments.

Rose Kennedy

The ISTD Student Assessment Scheme has reached
a milestone this year; the education activity of the
society has been in existence since 1975. We are
now turning 50, a significant milestone.

Since Roman times a milestone has been one of a
series of numbered markers placed along a road

or boundary at intervals of one mile or occasionally,
parts of a mile. Milestones are constructed to provide
reference points along a route. This can be used

to reassure travellers that the proper path is being
followed, and to indicate either distance travelled

or the remaining distance to a destination.

The term is sometimes used to denote a location
on a road even if no physical sign is present.
Alternatively, the term has been used to describe
key moments in our lives, the history of our planet
and historical events that have unfolded over time.
The term can also be used in reference to emotional
growth, stages of learning or any such topic that
has an element of progression.

The brief

Choose a person, subject, or topic that can be
expressed as achieving a milestone and conduct

a rigorous investigation of the associated timeline
to provide targeted insight and elucidate pertinent
events that have played a significant role in shaping
these. You may choose to focus on one particular
milestone, or a series of milestones that are
connected in some way. Considering ISTD’s golden
anniversary, you could choose to focus on a significant
milestone within the past 50 years and the impact
that milestone has had within a political, social,
environmental, technological or cultural context.

A milestone like a rite of passage is also used

to explore and describe various points in an
individual’s life, for any marked transitional stage,
when one’s social status is altered. Rites of
passage show anthropologists what social
hierarchies, values and beliefs are important in
specific cultures.

Be inventive with your subject matter, avoid the
obvious, explore the obscure, highlight the unseen.
You must consider what is important to your
intended audience and delivery the content in

the most appropriate format(s).

FCOM 6010: Final Major Project

1975-2025

Strategy and Research

You need to define a context, identify a target
audience and build a strategy that rationally
underpins the development of appropriate
outcomes. We expect rigorous sketchbook
research with evidence of your responses to the
information that you uncover. We also expect to
see a range of initial potential directions explored.
Your sketchbook content should reflect the
development of your strategic and interpretive
thinking. It should be vibrant and organic - full of
visual references; notations; sketches; exploration
of materials and ideas.

Target Audience/Deliverables

Your project outcomes should be determined
by their suitability and potential to influence your
chosen target audience - as expressed in

your strategy.

Jouet 1S

Submission Guidance/Requirements

Your submission should include sufficient
appropriate material to show that you have
addressed the brief comprehensively and clearly
expressed your design and typographic skills.

It must include:

« Strategy

+ Research

- Design development
- Specifications/Grid(s)
+ Final outcomes

Your Strategy and Specifications should be
submitted in a single document that will be
assessed not only for its design but will incorporate
the required minimum 500 words that should
reflect your ability to handle text matter and
information hierarchy.
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| organised my ideas into a mind map to
create milestones that are related to me and
that | can pursue with interest. As a result,

| decided to create something related to
Korea in 2025. The most controversial issue
in Korea right now is the impeachment of the
president. So naturally, | was worried about
the country and came across history in the
news, and | remembered that it was the
80th anniversary of liberation.

So | decided on the Japanese colonial period
as a milestone.
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Importance of History

Why We Must Remember History
w hat difference does history make?

On yesterday’s Trumpet Daily Radio Show, Stephen Flurry spoke about how American education is
discarding history. Our high schools and colleges teach less and less of it, and what they do teach is
usually distorted to suit pres?nl moral sensibilities and political agendas.
S ﬁlr\ﬂﬁ ’*E—WJ\J\ kw’:*cwu ety g Lass eond\ T SR es
. A 2 ox
Why&m this sucha probiem'e‘ 27" END 04, 0FOR) spyerhes sk moTol GENTBRTY.

Think of senility, When a man loses hl{ﬁaiape loses everything. He is disoriented; he can easily
be led astray. His personality and character erode. As anyone who has witnessed it knows, it is one of
the most heartbreaking tragedies possible in a human life.

The same is true of societies. The memory of a society is its history. Lose that, and you lose everything.
With rio common remembered pa:;.v’ a society has no common sense of purpose, direction, moral
orientation, belonging, being. It is not a community participating in a shared story but a constellation

@‘ ividuals traveliﬂ_g_diﬂ'erent paths. H‘g:*”‘;‘} = mewon 3 [ose. higtory 2 —|ose Moy,

Ignoring history doesn't erase its effect on usy6ur lives are shaped, blessed and cursed by it in
countless ways. But when our society becomes senile, we don't know history and we don't know that
we don't know it! ve Tgpest-the. sove, post vistoke

- Haed'< v\B\L\‘J\ e, T'G-(,GL‘ o lenews WA ‘,»#—3@&)

Thus, we take for granted the assumptions that frame our thlb ng. We are trapped in the time and
culture that surrounds us, with all its bias and noise. We are susceptible to embracing proven lies as
newfound truths. We apply failed solutions to age-old problems. We unwittingly mpeat_humanitg.:’_.v._
past mistakes. We have no sense of where our choices may lead—even when the answers have been
recorded at the terrible cost of ruined empires and ruined lives. And we lack the humility that comes
from recognizing the mere pinprick of time we inhabit in the panorama of history.

America has lost its memory. (Interestingly, the ancient progenitor of the American people was named
Manasseh, which means “causing to forget” or “one who forgets.”) We are experiencing all the
disorientation, disruption, fragmentation and tragedy that results.

One reason for this trend that Mr. Flurry mentioned in his radio program is that so much history falls
afoul of what I recently called “the New American Morality.” Today’s educators have become excellent
at pointing out the sins of others. Historical figures are particularly easy targets, because nobody in
human history has lived according to the remarkably stringent and unforgiving dictates of the Left's
new moral code, with its intolerant condemnations of all conceivable forms of intolerance, even those
practiced by God Himself.

So educators can easily demonstrate how they are the moral superiors of everyone who came before
them in Western civilization. They can show how every supposed hero of Western history was actually
avillain. But they have no interest in learning anything from them. What could a slave-owner like
Thomas Jefferson possibly teach us? What could we gain from studying an imperialist like Winston
Churchill? So the thinking goes. They feel no gratitude for what those people built, and from which
they benefit. They feel only self-righteous indignation and disdain for their supposed sins.

FCOM 6010: Final Major Project

Right study of history begets humility. Their view of history inflates arrogance.

I'm reminded of an essay by Marcus Aurelius in which he, point by point, enumerates the people in his
life for whom he owed appreciation for the virtues they taught him. From my grandfather I learned how
to govern my temper; from my mother I learned abstinence from evil thoughts; from the teacher Rusticus I
learned that my character requires improvement and discipline—that sort of thing, page after page.
Think of the mindset such an exercise would require: extraordinary awareness of what is truly
important to you; extraordinary recall of sources and origins; extraordinary respect for and gratitude
toward superiors and instructors; extraordinary humility to secrupulously give proper credit.

It struck me as an extreme opposite of the mindset of today’s moralizers, who would trash the very
history that made them and consider it an act of virtue.

Pﬁstomm_tk_,s_smﬁg_lgmm that can inform oupdﬁﬁwn—ma@g both individually and

nationally. It fortifies us to face hardships with resolution. It provides a realistic sense of just how cruel
human nature can be, and the magnitude of the effort needed to conquer it. And it is extremely

rophetic, as it tends to play out in repetitive cycles. For l.wu\.&v\n fre, we Shawd, 1Enow hﬁ’m\\

History is vital to a nation’s survival, just as memory is to an individual’s, We are casting aside
fundamental, painful lessons that man has written time and again. Daily we see the tragic, maddening
results: constantly shifting standards; sweeping social change; willing acceptance of known lies; the
domination of the loudest voice in the room over the most truthful voice; growing arrogance and
declining humility; short-term political victories scored at cost of principle; repudiation of virtue;
redefinition of victory; appeasement of dictators in pursuit of peace. We have forgotten the disasters
that accompany moral deeline and the loss of absolute truth. We have forgotten thg_c!a_ngg_mofs___t:at_is‘r_n.
We have forgotten the tendency for revolution to produce mob rulﬁ,ffdr democsacy to surrender to
tyra r;yn/ﬁve have forgotten how victory tends to lead to prosperity and then devolve into decadence
and decay

We have forgotten just how fragile great nations and empires can be. We act like they can withstand
any amount of abuse and assault, and emerge the better for it. We forget that empires fall. We forget
how volatile and dangerous the world can be in their absence.

Read Gerald Flurry's article on this subject, “The Law of History.” It beautifully explains why history is
vital to survival. Better yet, read the book in which Mr. Flurry put this article as an appendix, The
Former Prophets: How to Become a King. It draws many spectacular lessons from the history in the
biblical books of Joshua, Judges, Samuel and Kings, and shows how that history is actually prophecy
for us today.

oIeasay (118l
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Review of Why We Must
Remember History

Previous research explains that forgetting history is like
forgetting our memories. If we have memories, everything,
including our values, life direction, and morality, can flow
properly. However, in modern times, history is sometimes
distorted for various reasons, and people do not try to learn
history properly.

History repeats itself, and we cannot properly overcome
similar events that repeat themselves without knowing
history. That is why we need to know history to know the
future (Hilliker, 2018).

Why Student Hate History?

Next, | researched why modern young generations and
students do not like learning history.

The first reason is said to be the boring teaching method
(Strauss, 2017). History classes often focus on memorizing
chronological facts and dates, which does not interest
students. Another reason is the lack of interest in the

subject and concerns about job prospects. In addition, history

is perceived as a simple memorization subject for students,
so they focus on memorization rather than understanding
(Strauss, 2017).

What’s Next?

Regarding this issue, | need to think about how | can make
the young generations feel that history is not something

to be simply memorized, but something to understand the
present and the future. Also, | need to think about what kind
of design | can use to interest them.

FCOM 6010: Final Major Project
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Japanese Colonial Era

Figure. 21 Japanese Colonial Era Research (2024)

Summary of This Period

In the late 19th century, Japan drove

out the Qing Dynasty and expanded its
influence in Joseon. Then, in 1905, through
the Eulsa Treaty, Joseon was designated
as a protectorate, and Ito Hirobumi was
appointed as the Resident-General.

In 1910, Joseon lost its sovereignty and
the Japanese colonial period began when
the Government-General of Korea was
established. In the 1910s, Japanese soldiers
ruled Joseon with oppression and suppressed
the education of the Korean language.
Then, on March 1, 1919, the Independence
Movement took place.

After this, Japan, shocked by the situation,
switched to cultural rule in the 1920s. During
this period, armed independence movements
such as the Uiyeoldan were active. Then,
after the Manchurian Incident in the 1930s,
Japan’s invasion of the continent intensified,
putting strong pressure on Joseon. In the
1940s, the Pacific War broke out, and
Joseon’s youth were forcibly mobilized to the
battlefield, and the comfort women issue, in
which Joseon women became sexual slaves
for the Japanese military, arose. After that, in
1945, the United States dropped the atomic
bomb on Japan, Japan lost the war, and
Korea was liberated.

Comfort Women Issue

Figure. 22-24 Comfort Women (2013)

FCOM 6010: Final Major Project

UOIBISOY (]

The grandmothers who were forced to work
in comfort stations during the Japanese
colonial period have yet to receive a sincere
apology and are still waiting for one.

They are spending the rest of their lives in

a nursing home next to the museum where
their history is recorded, but their numbers
have dwindled. They were said to have been
forcibly taken away by Japanese men in their
teens and forced into sexual slavery in China.
It is estimated that up to 200,000 women
worked there, most of whom were Korean.
The issue became known in 1981, and 234
comfort women victims in Korea have
spoken out (Williamson, 2013).

These incidents have been largely forgotten
by modern people. How can | make people

interested in our history?
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Fighter for Independence

Figure. 25-30 Fighter for Independence (n.d.)

Kim Gu

Independence activist

and politician. During the
Japanese colonial period,
he was mainly active in the
Provisional Government of
the Republic of Korea, and
after the liberation on August
15, he worked to establish
an independent unified
government.

Ju Si-gyeong

A Korean linguist and
educator who was active in
the late Joseon Dynasty and
the Japanese colonial period.
He studied Korean language
and taught it to the public to
enlighten.

Kim Jwa-jin

An independence activist
and soldier who fought in
an armed independence
movement against

the Japanese. As the
commander-in-chief of the
independence army, he led
the victory in the Battle of
Cheongsanri against the
Japanese regular army.

Yun Bong-gil

An independence activist
who was active during the
Japanese colonial period.
In 1932, he threw a bomb
at a ceremony celebrating
the emperor’s birthday
and victory in the war at
Hongkou Park in Shanghai,
causing damage to the
Japanese.
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Ahn Chang-ho

An independence activist
and educator who was active
in the late Joseon Dynasty
and the Japanese colonial
period. His pen name was
‘Dosan.’ He led educational
activities to cultivate the
nation’s strength and the
independence movement
to regain our country’s
sovereignty.

{oIeasay 1Sl

Yeo Woon-hyung

An independence activist
and politician. He started his
independence movement
through Shinminhoe
activities and patriotic
enlightenment movements,
and when Japan declared
its surrender in the Pacific
War in 1945, he formed the
Joseon National Foundation
Preparation Committee

and prepared to establish a
government.
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Inspiration E&

| wanted to design
typography, so | looked for
illustration letter designs.
Also, | found a design that
freely blends letters with
illustrations and each theme.

The point here seems to
be whether the letters and
illustrations are naturally in
harmony (Figure 31-32).

Figure. 31-32 Inspiration of
Typography




Showing my Idea

Neitionenl
Lilereition Deryy
Uapanese colonial period)

| thought that when we remember the history, it should not be a
simple chronology or a list of events, but should remain as a living,
breathing story in people’s memories.

The Japanese colonial period was the most intense and painful
time in our history, but it was also a time when we had the most
fervent hope for independence. However, today, the stories of
that time are becoming increasingly blurred and fading from our
memories. This book does not simply record history, but visually
reinterprets our history and memories and conveys them in a

new way. Not forgetting the past gives us the power to create the
future. | hope that this book will become a opportunity that vividly
recalls our history and memories.

Project Target Audience

Korean general public (who live forgetting history)

I will use keyword-centred illustrations to increase legibility and
utilize a story-based timeline design to make complex events
easier to understand. In addition, as it is a historical event, | will
harmoniously arrange black and white photos with modern colours
and layouts.

- Organize what content to include, and ey stories by chronology
and draw illustrations and types that match.
- Determine what colours and how many colours to use.

- Choose photos to include in the book, edit them, and create posters.

- Layout design.

A type of experiment inspired by the sight of the
Taegeukgi (Korean national flag) waving

7v3?’15/‘
AR X1

Korean letter ‘71’ created with an
illustration of independence activist

FCOM 6010: Final Major Project

Korean letter ‘L’ created with an
illustration of independence activist

Yu Gwan-sun. Ahn Jung-geun.

{oIeasay 1Sl
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Self Reflection

After presenting the overall direction of | thought that the story of the Liberation Day
my ISTD project on 6th March, | received and what events we went through since then
feedback on how to show the importance to get to where we are now would be more
of the anniversary, another perspective, interesting and people would be interested
and people’s forgetfulness of this events. in it. | also thought it is more appropriate for
| thought that the topic of the Japanese the theme of milestone. So, | changed the
colonial period could be divided into too topic from the Japanese colonial period to
many perspectives. the 80th anniversary of liberation.

Feedback of 6th March

Feedback from David
. Is there any reasons why some people
choose to forget these part of events?

LISy (1S

: Can you get some perspective stories from
women that went through these events?

-> like read diaries for example

-> whould be history from your relatives or
from online media (documentary or books)

Feedback from Alex

: You would start your milestones from the
day where libreration happened and then
show how to modern society are kind of
forgetting of this important event that kind
of destroys to celebration and important of
the libreration day.
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| changed the design idea to a concept to celebrate the

80th anniversary of liberation. | think | can better utilize the
milestones from liberation to the present. | thought that the
80th anniversary would be better if we showed how we have
lived since liberation until now rather than what happened

during the Japanese colonial period.
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Modern Korean History after Liberation

List of key events from liberation to the present

¥
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Figure. 33 From Liberation to Present (2025)

1945 - Liberation

On August 15, 1945, Korea was liberated with
Japan’s unconditional surrender, but the
Korean Peninsula was divided as the US and
Soviet forces occupied the North and South,
respectively.

Although liberation brought joy to Koreans,
they soon faced political chaos and the
reality of division due to the ideological
conflict between the left and right and the
influence of foreign powers.

1948 - Government Establishment

On May 10, 1948, a separate general election
was held in South Korea, and on August

15, the Republic of Korea government was
established with Syngman Rhee as the

first president. In response, North Korea
established the Democratic People’s Republic
of Korea on September 9.

1950 - Korean War

On the dawn of June 25, 1950, the North
Korean army invaded the South, starting

an all-out war. Initially, the North occupied
Seoul, but the Incheon Landing Operation
and the South Korean army counterattack
turned the tide of the war. Afterwards, the
Chinese army intervened, prolonging the war
and ending in a ceasefire in 1953.

FCOM 6010: Final Major Project

LISy (1S

1960 - 4.19 Revolution

The corruption, fraudulent election (March 15
fraudulent election) and political oppression
of the Seungman Lee regime caused public
discontent. In particular, the death of high
school student Kim Ju-yeol sparked the
anger of Masan citizens, and on April 19,
large-scale protests by university students
and citizens took place across the country,
including in Seoul, leading to President
Seungman Lee’s resignation.
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1972 - The Revitalizing Regime

On October 17, President Park Chung-hee
dissolved the National Assembly, suspended
some of the functions of the Constitution,
and issued a special presidential declaration
that included a halt to political activities,
thereby establishing the Yushin Constitution.
As a result, he was able to serve an
unlimited number of consecutive terms and
strengthened his authoritarian rule.

1998 - IMF

At the end of 1997, the Korean government
requested a bailout from the IMF, and large-
scale restructuring and austerity policies
were implemented. Four major restructurings
were implemented in the corporate
reorganization and financial, corporate,
public, and labor sectors, and unemployment
and suicides increased rapidly. During this
period, a gold collection campaign was also
held, and it ended completely in 2001.

1980 - Gwangju

Democratization Movement

After Park Chung-hee was assassinated in
October 1979, Chun Doo-hwan, who took
power, strengthened his military dictatorship
by expanding martial law and controlling the
press. Resistance to this arose in Gwangju,
and on May 18, 1980, the uprising that began
with a demonstration by Chonnam National
University students continued for more than
10 days, leading to organised resistance by
the citizen army.

2018 - 3rd North-South Conference

On April 27 2018, President Moon Jae-in
and Chairman Kim Jong-un held a summit at
Panmunjom and promised permanent peace
and denuclearization of the Korean Peninsula
through the Panmunjom Declaration.

1987 - Democratic Movement of June
After the government’s cover-up was
revealed following Park Jong-cheol's death,
protests began nationwide on June 10,

and voices demanding “abolition of the
constitution and amendment to a direct
election system” grew louder. Finally, the
direct presidential election system was
accepted through the June 29 Declaration.

FCOM 6010: Final Major Project

1988 - Seoul Olympic

As Korea entered a period of economic
growth and democratization, it pursued the
hosting of the Olympics in order to raise its
national status on the world stage, and the
24th Summer Olympics were held in Seoul in
1988.

UOIBISOY (]

Self Reflection

After doing this research, | became more
attached to my country. Even though we
regained the country that was taken by
another country, the trials continued and
there were many more difficult days than
good days. | think that when the younger
generation sees and understands this
information correctly not just for memorizing,
they will love their country more and become
talents who will lead the future.

What’s Next

Now, | think | can create the design | want to
make with this information.

Also, before starting the design, | must first
decide what kind of concept direction | will

have for the design.
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Concept of my Milestone

Wound=colonial period or IMF
something bad one
another leaf=recover=something good one

Being rare one

special
= our country

Stair

Step by step

Works for milestone well

Originally clover has 3
leaves but have another leaf
for recovering the wound

Having meaning with

Four-leaves Clover i
every single leaf

Concept about Liberation celebrating Light

Tree From the seeds (1945) of
the tree to the leaves (2025)

The seeds of liberation sprouted

Fruit=future
into trees and brought us here

Fire

Marning (sun)

Star

Night=colonial period
Morning: liberation

Overcome
everything

Morning is
coming anyway

FCOM 6010: Final Major Project

Night=IMF, ...
Morning=Establishment of
government

yateasay 1Sl
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Make them to not forget
the day (history)

Make them to understand the
history and celebrate the day

People who lead our future Young generation (10s)

T

I Using for the date(?) I o

Not boring, less pressure

Celebrating booth
(physical experience)

Target Audience %

FCOM 6010: Final Major Project

Every key events (10)
(from the research)

Emotional based )

What you want to say to
someone at that time

Making gquestion )

(ex. If he was me, if | was there)

Postcard
Celebrating 80th
: : . Book
Anniversary of Liberation e
Light
(regain
theignt) Chronological form
Typography \I/
Main
concept

[ Inspired from the light

%

Using post card image for
giving feeling of series

LISy (1S
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Liberation
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Figure. 34 70th National Liberation Stamp (2015) \ \
A

_..J.j_lgeration_,f & | eration

Case Study 70th National Liberation Stamp

2045 kerea

Lee created a stamp inspired by the shape of the Korean national flag 70" i
to celebrating the 70th anniversary of liberation. | could see that the | 3 NV V V¥V VYV
appropriate use of colours and lines gave the stamp a mysterious and T
strong Korean traditional feeling. | think this stamp really well expressed

. T . ) RERINIR
the atmosphere of the national flag fluttering in the wind and flowing. ; |

| think | can experiment with the use of colours related to Korea, such as ;Q; BUUUUUL
red or blue, when | design. Liberation Liberation




Inspo for Typography

Korean National Independence Day means

‘Regains the light’ in Korean

Figure. 35 Inspo of Light (n.d.)

FCOM 6010: Final Major Project

The direct translation of the meaning of
‘Gwangbok’ in Korean is ‘Recovering Light’,
so | chose light as the main theme. When |
visualize light, the shape that comes to mind
is a circle. So, | think | can connect circles to
each other to make lines and then create
letters with those.

UoUeasy (119

What’s Next?

After conducting an experiment to create
letters by connecting circles with lines, |
will check if it is suitable for writing Korean
characters.

90



FCOM 6010: Final Major Project

Inspo for Typography
Concept of the Post Card

| want to give the feeling of this kind of light
coming into the actual photo in the design |
make. | want to express the meaning that no
matter how difficult the time and situation
were from liberation to the present, we can
always overcome it with this kind of light.

UOIBISOY (]

Dark or black and white
backgrounds are well matched
with that light effects.

Since the target audience is teenagers,

it is a good idea to go with colourful and
modern designs, but | want the audience to
feel a little bit of that period’s atmosphere in
the design. That is why | will mainly use
black and white or dark colours rather than
bright ones.

What is needed for these photos is an actual
photo from that time and Photoshop skills.

Figure. 36 Inspo of Postcard (n.d.) 91
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BOOK

LAYOUT

|

CONTENT
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Figure. 37-38 Inspo of Book Layout

Inspo of Book Layout

-o— Simple but also photo-based

Chaprer here

| wanted the layout of the book to be easy to read and clean,
and to make the photos stand out more than the text. There
were many layouts that focused on photos in Figure 36-37,
and | think | can experiment with various layouts by referring
to them. Also, | was going to put photos on one side and text
on the other side, but after looking at this reference (Figure
36-37), | thought it would be okay if the photos went over
half a page.

| think that referring to more useful and diverse layouts while

searching for it rather than the layouts | have in my head
helps me learn more.
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Book Binding

uonejuswiadxy (1Sl

| participated in a book binding workshop to make a book.

In this workshop, | learned about the properties of paper
and the direction in which to cut the paper for book binding.
Also, as | went through each process, | learned how books
are made. Since this workshop was a hard book cover
workshop, it was a good opportunity to make a solid cover
as well.

| still don’'t know what kind of book it will be or what kind
of binding it will be for my final outcome, but | learned new

techniques that | can use as a designer at any time. 94



Type Experimentation

lllustration typography

| designed this type using illustrations that |
designed when the theme of the milestone
was the Japanese colonial period. | used
illustrations to draw independence activists
and included the national flower of Korea,
the Rose of Sharon and the Taegeukgi. |
designed this type of illustration to create
their names and let people know what
happened during that time. However, |
realized that the theme had changed and
there were limitations in drawing illustrations.

FCOM 6010: Final Major Project
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17}

' miog  suppont This typography experiment was also
Expen Mode & we  designed to fit the previous concept. After
figuring out the thickness, feeling, and
texture of the pen and the brush,
:} :‘ | scattered the letters to express the shape
of the national flag waving in the wind. Then,
| made letters using the waving shape on a
site called Fontstruct.

As a result, | didn’t make letters that | liked,
c r c ‘ but | think | expressed the waving of the

Flag Flow Typography

| _
W | ST ZFILIA
T | 6777 CLT

FontStructor

Preview Menu

national flag a little bit.

[ FomStructon I, I Blog. [ :-..'I:.'_ ort .

Preview Manu * Expert Mode « Help

Tref

T B xm:
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Typography Inspired by Light

This typography was inspired by the shape
of light. Like the circular light that we can
see when we take a picture, some circles
are bright and some are dark, and all have
different brightness contrasts. By doing so,
| tried to make it look like a font made of
light. Also, | continued to experiment with
various colours and methods.

Self Reflection

When the dots were all separated from each
other, it was difficult to recognize which

the letters were easy to understand.

| also changed the colours, but since there
were only two colours for the national flag,
this letter meant the national flag, and it
didn’t look messy. However, | thought that
it would look best if it was connected neatly
with light lines.

& R

letter was it, but when they were connected,

FCOM 6010: Final Major Project

origine Bl I7pe ¢ hmeet
o090 O g &
® . :0 o“
[ 4
°* o 00O I
o000 ®
» o090
e & o0 Q
® ®
° ®
/n/ [1Uht|rﬂi:a Ofnuﬂf\L

uonejuawLRdxT (1

¥ — .
: ®
.'\L’P-‘{col\ {_T‘ﬁi‘u'\ -"LG\"‘OI'EC‘\J ij Lﬂfob‘lf DPaCy J&\J T{llﬁ\'ﬁ olowy :
e o0 ® : : ®
P-4
. . co : ®
2 ® o
X K J
, [ )
° -
' w
|. GNC i\ (D'.\l-’nﬁ‘_L‘}'

® ® o
: g P00
.' b0®
. |
e® 0
Cz ® g0
e a

=

97



Korean Traditional Calligraphy
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| conducted another experiment with
Korean-style calligraphy. | continued to
explore to find a suitable font for introducing
history. | also explored dot-shaped letters
like the shape of light. | thought that the
shape and pattern of the Taegeukgi (national
flag) could be used in letters or my design, so
| wrote them together.

As a result, the texture and shape of
calligraphy went well and harmonious with
the category of history. In addition, | was able
to decide what kind of typography to make.
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Light Typography
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Lastly, | designed the dots to be connected
so that the viewer can read the letters easily.
It also has the meaning of showing the
ethnicity of the Korean people by connecting
the dots. It was only connected by one line
but | made it more naturally and smoothly.
However, it was created in a line that did not
break the shape of the circle.

Self Reflection

| think the letters came out well as |
intended. It is not difficult to read, and since
each letter does not break the original shape
of the alphabet, | believe that audience will
not get confused about which letter it is.
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Postcard Design

gt Iniﬂﬂl. )
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The part that | paid most attention to when
designing the postcard was how to capture
the atmosphere of that era. Rather than

a modern and contemporary atmosphere,

| wanted to convey the feeling of that
situation. So, | thought it would be better to
use actual photos rather than illustrations or
cartoon-style designs.

Then | used the type | had created to write
the dates that could be considered key
milestones. | tried using the colours and
patterns of the national flag, but they didn’t
go well with the black and white background.
Then | used the light effect that | wanted

to create from the beginning. | watched
YouTube tutorials and learnt and used
Photoshop to make it look like light was
shining on the date.

uoneuawLRdXT (1S

As a result, the design | had in mind came
out exactly as | had imagined. So, | decided
to use this design as my postcard.
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Figure. 39-48 Designed Postcard by Me

GAMES OF THE XXIVTH OLYMPIAD SEOUL 1988

Self Reflection

| think the postcard came out well with
the design | had in mind. However, it feels
boring because there is no content inside.
It would be better if | added content or
emotional phrases here.

Since | had to make postcards for each of
the 10 events, it is a bit shame that | could
not put the light effect date in the same
location, but since | used a unique type of
date, it looks like a series, so it is okay.

1. 1945 - Liberation

2. 1948 - Government Establishment

3. 1950 - Korean War

4.1960 - 4.19 Revolution

5. 1972 - The Revitalizing Regime

6. 1980 - Gwangju Democratization Movement
7.1987 - Democratic Movement of June

8. 1988 - Seoul Olympic

9.1998 - IMF

10. 2018 - 3rd North-South Conference

FCOM 6010: Final Major Project
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Developing Postcard
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Book Design

Layout Exploration

FCOM 6010: Final Major Project

Since | will be using images that | made
as postcards to explain the 10 events, |
explored layouts that would contain one
photo and text.

There were more usable layouts than |
thought, but there were many restrictions,
such as the part that was not visible from
the book binding, the middle part, and the
length or size of the photo.

So, there weren’'t many layouts that could
actually be used.

uonejuawLRdxT (1
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Chronological Table

FCOM 6010: Final Major Project

Contents

1. Front Cover
2. Greetings (Book Introduction)
3. Introduction to the Writing
4.10 Events
5. Chronological Table

from 1945 to the Present
6. Back Cover

uonejuawLRdxT (1
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Front Cover
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Postcard
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My FMP project was long as a project and
short as a final project.

What | realized from this project is that even
if | have a lot of time at first, | shouldn’t

plan to design a lot of things. If | do that, |
won’t be able to focus on one thing and I'll
completely lose the direction of the design
that | intended. | thought it was important to
set a specific goal and continue to narrow it
down. At first, | didn’'t know that the category
of food waste was so broad in FMP, so | was
confused. However, through many tutorials
and feedback, | realized that narrowing the
scope from the big picture of food waste to
ugly vegetables was a very good choice. |
learnt that the more accurate the category
of the topic, the more the direction of the
design will flow well.

The most interesting and successful design
this time was the ugly vegetable illustration.

| like simple and cute designs, but | was
afraid that the simpler the design, the more

| would be evaluated as not putting in effort.
However, | learned that it should be designed
to match that goal. That’s why | was able

to enjoy designing various ugly vegetable
illustrations that were simple but fun to work
on. Also, because | was having fun working
on them, the designs turned out interesting
and well. It was also fun to make a key ring
with a prototype.

| knew that | like to make physical thing.
Through this project, | was able to clearly
understand what kind of design taste | have.
| thought that my strong design taste would
help solidify my design identity. However,
on the other hand, | felt that | should not be
obsessed with this design alone, but rather
work hard to create various designs.

The most regrettable thing is that | spent
too much time on FMP and could not focus
much on ISTD. | started with ISTD first, but
as | focused more on FMP, this fell behind.
So, | originally wanted to create a diary-
style website and a video clip for ISTD, but |
couldn’t do that due to lack of time. So next
time, | will focus more on web design. Also, |
regret that | couldn’t experiment more.

The most difficult and stressful part of

the project was none other than printing.

In these two projects, prototypes were
especially important, and | had to print
double-sided paper a lot. However, no
matter what | did, the work that had to be
double-sided didn't match up. | knew that
this would happen again in the future, so |
thought | should become more familiar with
the printer.

FCOM 6010: Final Major Project

| feel relieved as | finish my last project,
but | am also afraid of the next step. | still
have a lot to learn, so | can’'t believe that
FMP is over. However, | felt that | grew as
a designer through this project, and | think
| will make better designs in the future
with the problems | have faced so far, the
memories of solving them, and the things |
have learned.
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Workshop from Apple

A NEW WAY T0 APPROACH

- GETTING STEPPED ON OR CRUSHED AT CONCERTS
PROBLEM - OBSTRUCTED VIEWS OF THE STAGE

STAGING A GIG

GURPREET, ESTHER, SORANA, NAVYA, NADIA

We had a workshop at Apple Talk, where
our group had to pick a topic and design it.
We sketched out a design for an alternative
solution to the inconveniences we each felt
when building a concert hall.

Through this activity, | was able to
experience group work again, and | felt that
it was good to first come up with diverse
and creative ideas that even could not be
reflected in reality.

OPX Studio

What | need to be/do

Be a team player

Make the tea/coffee

Go to talks, listen to other creatives

—> go out

Be a thinker

Be a maker

Enjoy it; take a risk, sometimes have to do it

Project process
: Discover —> create —> activate

| learnt about the mindset | should have as
a designer, the challenges | should face, and
the working process of a design agency.
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Poster using Video Letterform Lecture
_Alfabeti Modernisti Italiani

Italian Modernist

Wood and Metal Typefaces
from the 1830s-1948s

10 SEPTEMBER 2025

The MTV lebrate the year's biggest music videos, featuring incredible
performanc cial honors, tributes and more.

SJUDAT BNXT

Workshop with Antony, | made a poster that can be made
without many money. All | need is a phone, coloured paper,
and a laptop (Photoshop). | made a poster by filming a video
with the letters on the laptop and editing the screen with the
letters visible and blurred.

It was very creative and the result was quite nice. Design
is better if we have a good environment and capital, but it
made me think that we can do it without them.

Through this lecture, | learnt about modern
letterforms as well as those used in the past.
It was a good opportunity to learn about
which styles were popular in each era. The
only thing which was a shame was that there

were only Italian ones. e
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