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The "limit" in mathematics refers to: a certain variable in a certain function,
this variable is always getting bigger (or smaller), and it is constantly
approaching a certain value, “never can” The process of coincidence to
A" ("It can never be equal to A, but equal to A'has already achieved the
result of calculation). My brand concept is very similar to the mathematical
formula of the limit, and the definition of the limit value is never close to an
integer. However, this concept is like desire. Desire will continue to grow,
and we will never be able to satisfy ourselves. Therefore, | compare the
human stomach to desire. No matter how many clothes, it still cannot fill

up your stomach, which is continuous digestion.






UNIQUE PRODUCT FEATURES

SELLING |
The N:LiM brand aims to create garments that can be worn in a variety of ways to create a unique style for the
I n I " I individual. In doing so, this way will links to sustainability, increasing the frequency of usage with clothing and

reducing mass production of clothing. In response to the above description, the brand is divided into four themes
to represent the product's identity

The brand's main link to sustainability is through the
use of biodegradable fabrics and the creation of multi-
functional garments. According to research, clothes N

g . . . . S made from biodegradable fabrics help to protect the
N:LiM is sold with a unique and futuristic print. With its environment by allowing old clothes to be returned

distinctive prints and stylish designs, N:LiM makes cus- to nature without being used. In addition, the use of

tomers the center of attention when they wear it. functional clothing as a sustainable presentation aims to
increase the frequency with which clothes are worn. This S“STAI “ nBlE
reduces the need for mass production in factories and

therefore reduces environmental pollution.

Through functional clothing the brand can
change the parts of the garment as it desires. It's
a great way to create a unique style. Because
when you change your clothes, you can not only | |
combine them with your original clothes, but also

create a look that is unique to you. ““IQ“E STle



POST-SOCIAL
CREATORS

With Generation Z already the
largest demographic in the world,
future consumers will bring new
ideologies and a refreshing sense
of individualism to the fore

CRYPTO
SPACE

In the future, people will be
able to replace and change
new knowledge and new
things they like in this space

VIRTUALIZATION

As the metaverse is gradually established,
many commodities will gradually shift to
digital. This is the new trend of the future,
digital will be the main futurea

#9 The online store is about to become the main development
project of N: LiM. Will create Taobao online store in China, and
set up overseas websites for global customers to purchase

TARGET
CONSUMER







HI4YIS34 1d1INOJ NIISIT




the main themes in N:LiM's research. With the
rise of GEN Z, more and more young people in
China are opening up about what they wear. In
particular, they are becoming more confident in
their own dressing. People are wearing many

layers of clothing and various prints at these
festive parties, and many of these clothes
are even being modified from their existing

clothes. So the brand, inspired by music festival
wear, wanted to create clothes that could be
disassembled, assembled, and changed for
different occasions, and could be dressed up in a
versatile and unique way.

CONFIDENGE AND
DISTINCTIVE FEATURES

Y2K RESTHETICS

A futuristic aesthetic, Y2k is a style that expresses itself
and responds to the technological qualities of dressing.
One can see the boldly feminine shapes of the clothes,
the sequins, the bright prints, all of which are symbols

of self-expression. As technolo

ELEMENTS THAT CAN EXIST ALONE

The transformation of N:LiM is inspired by LEGO. Because
Lego comes in all sizes and colours, people are free to
mix and match their style to their satisfaction. The various
components can be assembled and matched in different
ways to create different styles and shapes.
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COLOUR APPLICATION
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Cool greens, swampy darks, energizing bright and digital pastels will be key colour messages for S/S 23/24
womenswear, as consumers seek connections with nature and escapes in the metaverse

SEACONAL COLOUR

Seasonal colors provided by WGSN. These include light, dark, mid-tone and pastel based on the development of
the above colors. The super brights are back for extra punch, and they're balanced with intense darks like Black
Cherry and Ocean. Autumn's mid tones and browns provide the foundation for this palette, while pastel shades like
Seafoam and Pink Clay bring seasonal softness.

LONG-TERM COLOUR

Our long-term palette of 10 colours is forecast to reach beyond 2024. New introductions include the dark red tone of
Cranberry Juice, which replaces Bloodstone from previous seasons, and Sea Kelp, which replaces Olive Oil with a
deeper shade. Circular Grey is another new addition, signalling a shift to more neutral tones for this colour group, and
Unbleached Cotton is updated to the warmer off-white of Chalk.




Recycled fibres
to creaate new touches







SKETGHBOOK

The detailing above is based on the styles designed in the preceding Emotional Edition research

directions, which were then grouped into individual categories from the keywords before starting the
subsequent design.




SKETGHBOOK

The key word 'module’ is the main development of this image. The
concept of the module was created through my search for inspirational
photographs above and the development of the interface with different
fabrics.

The changing design details are mainly inspired by this interwoven image




In the picture above | have created a removable partial version inspired
by collage and variation. The mesh fabric is used to create a modular

design.

SKETCHBOOK

The concept of collage is what | find inspiring in the images | have been
given. | have used this inspiration for the tops and coats.
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The skirt above was experimented with by adding three fabrics that could be unravelled. Initially
it was hoped that the three fabrics would be joined by a zip, but it was found that if the zip was
used the fabric would bulge out and the curvature of the zip would make the process more
difficult. This was subsequently modified to use buttons. The advantage of this is that part of the
skirt can be detached freely and changed from a long to a medium length skirt to a short skirt.

The picture below is an experiment with a top. The idea for this top was inspired by the image
below and | wanted to install the zip so that the top could be worn in two ways. | also used a
double zip on the top to allow the top to be worn in a normal way with the shoulders partially
unzipped.
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The experimental design of this suit jacket is based on the use of a mesh fabric with different
materials at the waist. The fabric can be removed from the waist by means of zips on both
sides. The most important thing is that when removed, the jacket can be transformed into
a one-piece suit like the one piece leotard in the picture below. This is designed to be used
when you are wearing a serious jacket for a serious occasion and suddenly want to go to a
party and turn it into a hot jumpsuit. It's a versatile way to add versatility to a suit jacket.

| experimented with this style below as a jacket. Because of the variation function of the
jacket it is set to be worn in three ways. The first variation is that the arms are expected to
extend out from the underarms. Thz second variation is to expose the shoulder area. The
third variation is that the sleeves can be linked by a zip and the arms can be moved from
the armpits. | can see from this experiment that although some of the variations may be a
bit fanciful, they can be a selling point. Versatile clothes that can be worn in any way you
want



JRRUGESS

el

bl

B o e

arte

b

ar=taral

From the experimental process above, this is a detachable coat. From my design | wanted the place to
be divided into three parts. So | used a partial cut of the fabric and disassembled the shape of the part
| wanted to disassemble. The sleeves are also designed to be detachable.

The following two sets of experiments are designed for trouser legs.
| would like to make the legs of the trousers removable. By using the buttons as a connection, they
can be easily detached when you want to turn them into shorts.
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PRINTING INSPIRATION
# TIME WARP

The prints are inspired by time travel and N:LiM creates various
psychedelic intertwined pixel worlds of the future through the inspiration
of the time tunnel. However, such a tunnel is like a portal to the future.
This is why 2023 will open a time travel party, allowing N:LiM to lead
consumers on a path to the world of the future.
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répPleg Particle
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Sten 1 Step 2 Sten 3

Once the flow pattern has been set and the shape

Trace the ripples like a stream of water in a psychedelic  ysing the overlapping technique, the lines of the pattern confirmed, start adding the digital texture particles. It is

overla pping






Final TOILE DEVELOPMENT

Use marker tape to confirm collar

waistline osition

rinkle extends a
total of 30cm

The amount of space
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Final TOILE DEVELOPMENT

Too Low

e exktra Por&ions ok
the back need to be

combined




Final TOILE DEVELOPMENT

THE ORINT MARKING PROCESS

Total width of 120cm and height of 200cm




Final TOILE DEVELOPMENT




Final TOILE DEVELOPMENT

Sleeves rolle

4 up and
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2023 S/S VISUAL REAGE PLAN
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HABGTAGS SAMPLE RESEARCH

PACKAGING DETAIL RESEARGH

The Iahel will use a seasonal print as the background.

The Packaging Box will feature the name of the item being purchased on the
side of the drawer

Drawer Each item comes with a promotional booklet containing the brand's
EXECUTIVE SUMMARY and a description of the brand's style.












HOME PAGE

The brand’'s seasonal moodboard, which
changes with each season’s theme, will be
available on the home page.

PRDUCT PAGE
The product pages feature the brand’s new
seasonal products in the form of a seasonal
LOOK BOOK

ABOUT PAGE

This page is dedicated to the brand
story and vision, it allows consumers
to understand the core values that the
brand is trying to convey and increas-
es their desire to keep following the
brand.

This page displays the
brand’s seasonal catalogue.
It will also feature a number
of photographs of the com-
plete collection, allowing
consumers to see more of
the brand’s clothing catego-
ries.



This page is dedicated to the brand
story and vision, it allows consumers
to understand the core values that
the brand is trying to convey and in-
creases their desire to keep following
the brand.

CONTACT PAGE

This page is designed to be used as a
way of contacting the brand. We hope
that consumers will use this site to
contact the brand with any questions
they may have.




Designer: Nara
Photographer: Rosie
Make-up artist: UCA group

Model :Tarnya
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