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This is a brand of women's streetwear that values good design. 
Hip-hop culture, from the underground to the mainstream, is at 
its core. The brand emphasizes patchwork, printing, and unisex 
clothing. Because young people make up the majority of hip-
hop culture's audience, young people are the target market 
for the brand. Additionally, young people are better suited to 
comprehend the essence (rebellious spirit) of hip-hop culture. 
The A.P.D.C. brand opted to depict the essence of hip-hop 
culture via powerful graffiti.

The aim of the brand is to provide a line of more comfortable 
streetwear that can be worn anywhere. A person experiences 
confusion and dissatisfaction from others during their entire life, 
thus I wish to be in a really comfortable condition while wearing 
our outfits.
A.P.D.C. advises females to see everything positively and to 
constantly keep in mind that having a comfortable life is what 
matters most, no matter what transpires.

In our brand, we hope that everyone can complement the many 
styles. We're hoping that our approach can shed some new light 
on folks who are difficult to understand. Everyone should be able 
to identify with our brand. 

Now, companies need to improve their sustainability efforts. 
When people shop for clothing, they often choose out items 
that are both unpleasant and short-lived, which inadvertently 
results in the waste of a lot of materials. As a result, when brands 
choose their materials, they will select those that are more 
sustainable. To cut waste and improve sustainability, businesses 
also need to pick colours that endure longer.

BRAND STORY

VISION STATEMENT

Leisurely-Find a 
more relaxed lifestyle 
for yourself.

A.P.D.C.
Wear leisurely-not constrained by any circumstance or 

setting, not categorised by others

I see A.P.D.C being a clothes store that anybody who has 
life-wide discomfort would like visiting in the future. We think 
that our clothing may be worn on any event, whether it be a 
cabaret or an opera, without having to worry.

People can dress more comfortably thanks to A.P.D.C. 
the creation of a similar brand People need to live in 
environments that are more comfortable in today's culture. 
In order to change people's formulaic lives and provide 
them better comfort and joy in the garments and textiles 
they wear, the A.P.D.C. brand was established. A.P.D.C. 
makes ladies joyful while allowing them to wear comfortable 
clothing in public.

A.P.D.C. combines street-inspired shapes, colours, designs, 
materials, and styles to convey a message of comfort 
and enjoyment. A.P.D.C. wants to improve the wearability 
of clothing for the rest of the globe and give them the 
impression that they began something.

MISSION STATEMENT

BRAND IDENTITY



USP The goods from each company often display the materials and combinations that 
were utilised to create the colours, patterns, shapes, and designs. The comfort and 
appearance of clothes are its most crucial components. Customers of this brand 
appear to experience a relief of stress while using their items.

1. PRODUCT

2.SERVICE
Customers will receive individualised assistance from the company, and 
the brand's official website will have a forum where users may provide 
ideas for the upcoming season's fashions. Give customers the chance to 
engage fully.

The brand will place greater emphasis on the pattern's 
design and employ various structures to highlight its 
unique concepts. In order to develop clothes designs, 
combine several shapes.

3. TECHNOLOGY

The A.P.D.C. brand emphasizes a fashion trend associated with street hip-hop. The 
street culture is no longer the original niche in today's society, and consumers are 
paying greater attention to this culture. On the foundation of the street, the A.P.D.C. 
brand then incorporates its own, more avant-garde patterns (such patchwork 
and multi-layer). Additionally, it's important to promote the brand's sustainability 
and broaden consumers' understanding of green fashion and environmental 
preservation.



Generation Z is the target consumer group. 
Age Group Z Years of Birth: 1997 through 2012 
age group today: 9 to 24 
Size: There have been 68 million generations. 
the female gender 
Nation: the United Kingdom 
Locations: Manchester and London 
Career: More than three years of employment 
Pay: about £20,000 
Lifestyle and Interests: They enjoy parties, music, sports, street culture, and other activities. They also have a strong curiosity about what the future hold.

All generations are now using the internet to work, communicate, interact, and play thanks to the epidemic. Generation Zers have lived exclusively online, but 
as they become older, they are altering the media environment, solidifying their position as culture communicators, and driving consumer development. Their 
lives are lived through social media, their lifestyles are defined by the information they consume, and from the convenience of their mobile devices, they are 
influencing cultural events like sports, lifestyle, and fashion.

The target market for A.P.D.C. is young adults who are employed. They nevertheless preserve the habit of investigating new things and experiencing new 
worlds since they have the financial means to make decisions and plans. They aspire to stand out more as individuals.

Target Consumer



Design
Process
Collection





CONCEPT BOARD
Street culture--Hip-hop culture



The two major materials used to create A.P.D.C.'s finished goods are 
cotton and denim. The company also considers sustainability by utilising 
natural and renewable textiles.

FABRIC AND COLOR

The brand prints the cloth using digital printing technology. It is a 
sustainable technology that has less effect on the environment and uses 
less material and energy.



PRINT



PRELIMINARY SKETCH

I made an effort to draw several sketches based on the chosen concept of 
hip-hop culture, with the main goal of establishing the unique look of the 
overall brand.



BEAND STYLE



STANDWORK



PRELIMINARY STANDWORK 
SKETCH

A preliminary standwork attempt was performed in accordance with the chosen brand style, 
and various sketch drawings were created based on this attempt.



STANDWORK

 Try more standwork using the shirt-cutting technique, then try to sketch this 
standwork.



STANDWORK

Develop in accordance with the preliminary work. Make some standwork 
modifications to bring it closer to the brand's concept and aesthetic



SKETCH



SAMPLE



SAMPLE STANDWORK 
AND SKETCH

Try the standwork in accordance with the sample that was prepared, and then 
test the zippers, buttons, pockets, and other components of the sample on 
various body areas.



FINAL STANDWORK



SKETCH



FINAL LINE-UP A.P.D.C.
Wear leisurely-not constrained by any circumstance or 

setting, not categorised by others



3D DEVELOPMENT



3D DEVELOPMENT



A.P.D.C.
Wear leisurely-not constrained by any circumstance or 

setting, not categorised by others

A.P.D.C. This series consists of 
17 items. includes 1 shirt, 8 pairs 
of trousers and 8 jackets. The 
brand offers several colours for 
each model and lets consumers 
create their own patterns. Each 
component can be combined 
with others.

RANGE PLAN



TECH PACK 



BRANDING EXAMPLES 



BRANDING EXAMPLES 



BRANDING EXAMPLES 



Product packaging bag: constructed of plastic that is safe for the 
environment, with the brand logo on the front and the product details on 
the back. Self-adhesive provides the benefit of switching in addition to 
making it simple for consumers and staff to examine product information.

Shopping bag: I wanted to create a sense of contrast with this bag's 
minimalist form and the brand's mostly colourful motif. It features a 
straightforward design, and the rope may be adjusted. Customers are more 
likely to notice the LOGO because it is printed on the front of the bag. The 
shopping bag also features a roomy inside that may accommodate a present 
box.

Express box: The LOGO and back glue make up the front of this box. A customer 
number and customer name will be written on the exterior of the courier box, 
which will then be wrapped once more. The A.P.D.C. will work with British 
express businesses, which is very crucial. Customers will be able to plainly view 
the brand logo when they open the package.

I created this label myself. I 
decided to adapt the example's 
approach to present my hip-
hop graffiti to customers as a 
background. As a result, the 
hanging label should engage 
customers rather than only 
serving as decoration.

PACKAGING



WEBSITE

To help you immediately grasp 
the idea and inspiration behind 
the brand, I developed the largest 
cover, representing the most 
recent series, for the site. Every 
year, the series will be updated 
with new episodes that are clear, 
succinct, and beautiful.

HOME

COLLECTION
I placed the apparel items from 
this series on it for the collecting 
portion. The numerous filming 
vantage points clearly depict 
the clothing i tems from this 
collection, as well as some design 
and conceptual ideas.

The about us section of the website contains information about the history, mission, 
and vision of the company. Make sure customers are aware of the brand's history, 
distinctive goods, and any messages it wishes to convey.

ABOUT US



WEBSITE

Additionally, contacting the brand via contact is crucial. You can get in 
touch with us to facilitate communication and collaboration with us if 
you have a partner that is interested.

CONTACT US
This page contains links to the checkout, final thank you, and chat pages. 
The final thank you page will appear once the consumer has chosen an 
item they like and is prepared to check out.

CHECK OUT

This is both the shop and the primary marketing approach. I have thoroughly detailed each product and given 
examples of each product so that clients would be able to recognise each type and purchase it. Another successful 
marketing strategy is choosing the most striking unisex necklaces. The consumer base is growing along with 
revenue growth.

PRODUCTS
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BRAND VIDEO

Collection Video of A.P.D.C.
Leisurely-Find a more relaxed lifestyle for yourself.

A.P.D.C.



A.P.D.C.
Wear leisurely-not constrained by any circumstance or 

setting, not categorised by others

OFFICIAL WEBSITE
https://2283138677.wixsite.

com/apdc

INSTAGRAM
apdc111

EMAIL
A.P.D.C.service@outlook.com

Leisurely-Find a more relaxed lifestyle for yourself.


