A.P.D.C.

Wear leisurely-not constrained by any circumstance or setting, not

categorised by others
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BRAND IDENTI

VISION STATEMENT

A.P.D.C. §

Wear leisurely-not constrained by any circumstance or
setting, not categorised by others

Leisurely-Find a
more relaxed lifestyle I E‘ﬁﬂ "l
for yourself.

MISSION STATEMENT

| see A.P.D.C being a clothes store that anybody who has
life-wide discomfort would like visiting in the future. We think
that our clothing may be worn on any event, whether it be a
cabaret or an opera, without having to worry.

People can dress more comfortably thanks to A.P.D.C.

the creation of a similar brand People need to live in
environments that are more comfortable in today's culture.
In order to change people's formulaic lives and provide
them better comfort and joy in the garments and textiles
they wear, the A.P.D.C. brand was established. A.P.D.C.
makes ladies joyful while allowing them to wear comfortable
clothing in public.

A.P.D.C. combines street-inspired shapes, colours, designs,
materials, and styles to convey a message of comfort

and enjoyment. A.P.D.C. wants to improve the wearability
of clothing for the rest of the globe and give them the

impression that they began something.
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BRAND STORY

This is a brand of women's streetwear that values good design.
Hip-hop culture, from the underground to the mainstream, is at
its core. The brand emphasizes patchwork, printing, and unisex
clothing. Because young people make up the majority of hip-
hop culture's audience, young people are the target market
for the brand. Additionally, young people are better suited to
comprehend the essence (rebellious spirit) of hip-hop culture.
The A.P.D.C. brand opted to depict the essence of hip-hop
culture via powerful graffiti.

The aim of the brand is to provide a line of more comfortable
streetwear that can be worn anywhere. A person experiences
confusion and dissatisfaction from others during their entire life,
thus | wish to be in a really comfortable condition while wearing
our outfits,

A.P.D.C. advises females to see everything positively and to
constantly keep in mind that having a comfortable life is what
matters most, no matter what transpires.

In our brand, we hope that everyone can complement the many
styles. We're hoping that our approach can shed some new light
on folks who are difficult to understand. Everyone should be able
to identify with our brand.

Now, companies need to improve their sustainability efforts.
When people shop for clothing, they often choose out items
that are both unpleasant and short-lived, which inadvertently
results in the waste of a lot of materials. As a result, when brands
choose their materials, they will select those that are more
sustainable. To cut waste and improve sustainability, businesses
also need to pick colours that endure longer.



1. PRODUCT

U S p The goods from each company often display the materials and combinations that
were utilised to create the colours, patterns, shapes, and designs. The comfort and
appearance of clothes are its most crucial components. Customers of this brand

appear to experience a relief of stress while using their item:s.

The A.P.D.C. brand emphasizes a fashion trend associated with street hip-hop. The
street culture i1s no longer the original niche in today's society, and consumers are
paying greater attention to this culture. On the foundation of the street, the A.P.D.C.
brand then incorporates its own, more avant-garde patterns (such patchwork
and multi-layer). Additionally, it's important to promote the brand's sustainability
and broaden consumers' understanding of green fashion and environmental
preservation.

2.SERVICE O mue g B
Customers will receive individualised assistance from the company, and = g MOBeE QUE&'
the brand's official website will have a forum where users may provide - Ty uron N Q -_
ideas for the upcoming season's fashions. Give customers the chance to T - 4 ' A
engage fully.
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3. TECHNOLOGY

The brand will place greater emphasis on the pattern’s
design and employ various structures to highlight its
unigue concepts. In order to develop clothes designs,
combine several shapes.




Target Consumer

The target market for A.P.D.C. is young adults who are employed. They nevertheless preserve the habit of investigating new thlngs and experlencmg new
worlds since they have the financial means to make decisions and plans. They aspire to stand out more as individuals.

All generations are now using the internet to work, communicate, interact, and play thanks to the epidemic. Generation Zers have lived exclusively online, but
as they become older, they are altering the media environment, solidifying their position as culture communicators, and driving consumer development. Their

lives are lived through social media, their lifestyles are defined by the information they consume, and from the convenience of their mobile devices, they are
influencing cultural events like sports, lifestyle, and fashion.

Generation Z is the target consumer group.
Age Group Z Years of Birth: 1997 through 2012
age group today: 9 to 24

Size: There have been 68 million generations.
the female gender

Nation: the United Kingdom

Locations: Manchester and London

Career: More than three years of employment
Pay: about £20,000

Lifestyle and Interests: They enjoy parties, music, sports, street culture, and other activities. They also have a strong curiosity about what the future hold
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Audacious Popular Distinctive Creative

signifies the traitof ~ popularity, imaginative, individuality, a
being brave, acceptability, or ingenious, or distinguishing
inventive, degree of creative quality
adventurous, or popularity

reckless in one's

risk-taking.

HIP-HOP CLOTHES AND ACCESSORIES FREQUENTLY FEATURE ASPECTS LIKE LOOSE CLOTHING,

SPORTSWEAR, SHOES, CAPS, AND METAL JEWELLERY.GRAFFITI, STREET ART, AND OTHER TYPES OF
VISUAL ART ARE FREQUENTLY INCLUDED INTO HIP-HOP CULTURE, WHICH PROMOTES ARTISTIC
INDEPENDENCE AND EXPRESSION.

RAPPING, SINGING, AND VENTRILOQUISM ARE COMMON ELEMENTS IN HIP-HOP MUSIC, AS WELL AS
RHYTHMIC RHYTHMS AND BASSLINES.

......




CONCEPT BOARD

Street culture--Hip-hop culture

DPESIGN CONCEPT BOART

DJ of hip-hop

.
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FABRIC AND COLOR

The two major materials used to create A.P.D.C.'s finished goods are
cotton and denim. The company also considers sustainability by utilising

natural and renewable textiles.

THE PRIMARY COMPONENT USED TO MAKE GARMENTS IS
FAERIC. THE RIGHT FABRIC MUST BE CHOSEN BASED ON
THE PRODUCT SINCE DIFFERENT TYPES OF TEXTILES HAVE
VARIED PROPERTIES.

THE PROPER FABRIC MUST BE CHOSEN CAREFULLY, AND
SUITABLE MATCHING AND PROCESSING MUST BE DONE IN
ACCORDANCE WITH THE FABRIC'S FEATURES IN ORDER TO
PRODUCE HIGH-QUALITY ITEMS.
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RECYCLED
DENIM

less material and energy.

GLACIAL BLUE

The brand prints the cloth usi

THE WOMENSWEAR CORE COLOUR PALETTE PRO-
VIDES A VARIETY OF COLOUR OPTIONS THAT PRO-
MOTE LIFESPAN AND FIT VARIOUS MARKET LEVELS.
TANS OFFER A TIMELESS, NATURAL-INSPIRED
BASIS, WHILE TRIED COLOURS LIKE ROUND GREY,
BLACK, AND OFF-WHITE WILL SERVE AS SO0LID
GROUNDS THROUGHOUT THE SEASON. THE COLOR'S
ABILITY TO FLATTER PEOPLE OF VARIOUS COM-
PLEXION TOMNES. THE CLASSIC BLUE COLOUR |15
STILL THERE, AND MORE EXPENSIVE PRODUCTS
LIKE JACKETS AND TAILORED CLOTHING COULD BE
AVAILABLE.

COLOR MAY BE USED IN GRAFFITI TO EXPRESS THE ART-
IST'S INVENTIVENESS AND EMOTIONS WHILE ALSO DRAW-
ING THE AUDIENCE'S ATTENTION AND PRODUCING
'EYE-CATCHING EFFECTS.

THE MOST FUNDAMENTAL AND OFTEN USED PRIMARY CO-
LOURS ARE VIBERANT PRIMARY COLOURS.

BELACK, GREY, AND WHITE ARE EXAMPLES OF MEUTRAL

BRIGHT COLOURS: USED TO CATCH THE EYE OR TO CONVEY
HAPPINESS, VIGOUR, AND VITALITY

WARM COLOURS: IN ADDITION TO CONVEYING VIBRANCY
AND PASSION, THEY MAY ALSO HELP TO CREATE A COSY
ATMOSPHERE.

COOL COLOUR: IT MAY CONVEY FEELINGS OF COMPOSURE
AND INDIFFEREMCE AS WELL AS PROVIDE A CHILLING

ng digital printing technology. It Is a
sustainable technology that has less effect on the environment and uses



PRINT

LOGO PRINT PRINT DESIGN
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THE CREATION OF THE FINAL PRINT IS ALSO INFLUENCED BY VARIED GRAFFITI, AND IT COMBINES SEVERAL DIFFERENT
DANCING FIGURE SHAPES. THE FINAL PRINT IS OBTAINED BY ADDING THE LOGO THAT | CREATED.

WUTILIZE SEVERAL DOODLES' TYPEFACES AND COLOURS TO CREATE MY LOGO. MAKE MY
DESIGN MORE INTRIGUING AND THEME-APPROPRIATE.

UTILIZE SEVERAL DOODLES' TYPEFACES AND COLOURS TO CREATE MY LOGO. MAKE MY
DESIGN MORE INTRIGUING AND THEME-APPROPRIATE.



PRELIMINARY SKETCH

| place a lot of importance on the hoodie

hat in my design. \ —
A 4 ' . |

Y S
e

In my portfolio, | use false two-piece
design, layering, and patchwork style
design.

| opted for a looser fit in the design of the pants to suit the concept and
make them more street-like.

Shorts may be made from pants simply
unzipping them.

| made an effort to draw several sketches based on the chosen concept of
hip-hop culture, with the main goal of establishing the unique look of the
overall brand.




BEAND STYLE
LAYERED AND FAKE TWO CLOTH

TO MAKE THIS STYLE EVIDENT, | ISOLATED THE ASPECTS OF LAYERED CLOTHING AND LARGE CLOTHING. WITH MY UPCOMING WORKS, I'LL INCLUDE
THESE STYLES INTO MY OWN ARTWORK AS WELL.

THIS IS HOW TO LAYER SHIRTS, BLOUSES,
AND JACKETS.

3y tebins
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STAN DWORK In the design of the trousers, |

put some jacket components

| created some shawl-like components and
included coat motifs in the hat design.

Here is a collage | created by wrapping my body. | designed the dress' silhouette and embellished it with some of my own
creations.

| also decide to incorporate some of the original clothing's additional eye-catching patterns to my own attire. During body-draping,
| purposefully incorporated the hat design and have been using the layering, faux two-piece, and oversize designs.



——Here, | combine the drape | created with the front, side, and
back pieces to create a variety of unique combinations.

SKETCH

| decide to experiment more while conducting
draping so that | will be more useful when

creating my design. |l ?I 1 l\
| 'FI "“

Place the trousers' neckline and
pocket layout there.

| usually chose a few slightly
more difficult portions while
choosing components since
they will be more beneficial
to my design deviation. This
enables me to experiment -
with a variety of
combinations.

Here is how these pants'

, I3/ side details look.

According to my knowledge, denim jackets, leather jackets,

and jeans are more indicative of streetwear.
! ]! | [ This cloth was created using my matching,
|y '# " along with some other adjustments and

| ' designs.
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Place the jacket's pattern on the legs
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This is the hat's back. | increased the | combined these
hat's size and created an enormous garments with the
pattern based mostly on the combo | body and made them
created. fit.

e

A preliminary standwork attempt was performed in accordance with the chosen brand style,
and various sketch drawings were created based on this attempt.




STANDWORK

Dividing Line et them and chese Seme pice
A B to romplete hew' e
s ] =

Be motivated by some graffiti, installation art in
the street style, and other things. Then | cut the
two shirts and pieced together a new oulffit from
the chopped pieces.

In order to indicate where | want to cut, |
mark dividing lines on the shirt. And to make
it easier for me to notice the areas | need to
patch up, | also created lines to separate the
newly spelt garments.
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1 hore e use Hh Try more standwork using the shirt-cutting technique, then try to sketch this
et e e standwork,

I} '/ J.'I.*“. o befome  poy
L ./ cloth.

.



STANDWORK

wide Cuffs e ysed
whor pokingy them

lihe a tombaation vf‘.@mr
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Develop in accordance with the preliminary work. Make some standwork
modifications to bring it closer to the brand's concept and aesthetic

THIS IS AN EXPERIMENT | DID WITH DRAPING WHERE | CHOPPED UP SHIRTS
AND THEN UTILISED THEM TO CREATE A NEW GARMENT FOR THE AVATAR. |
SELIECTED ONE OF TﬂElh_ _IH#.T SIMILARLY REFRFSENTS THE IDEA AND
MOSTLY USE LEFT-RIGHT SYMMETRY. THERE IS ANOTHER COMPONENT FOR
WHICH | DECIDED TO UTILISE AN ASYMMETRICAL DESIGN. J'LL INCLUDE IT
WITH THE PRINTED LETTERS | CUT OUT FOR THE NEXT DRAWING.

i I Lt |




STRUCTURED DESIGHN COMPONENTS
FROM SHIRT TAILORING ARE COM-
BINED WITH CERTAIN ELEMENTS
CHANGED,/AND STREET STYLE IS

. ADDED,
"_"'E_I:"

I —

INCLUDING THREE-QUARTER
SIDE COLLAGES, PAINTING,

PONENTS.

AND SHIRT CUT DESIGN COM-

ADDING ADDITIONAL
BUTTONS, ZIPFERS,

AND OTHER DESIGNS;

INCORPORATING

OTHER DESIGNS BE- |
SIDES PANTS: AND .

COMBINING SHIRT

CUTTING DESIGN COM-

PONENTS WITH
STRUCTURE.

'COMBINING THE STRUCTURE
AND THE SHIRT CUTTING

DESIGN COMPONENTS, EM-
PHASISING THE NOTION OF
OVERLAPPED DESIGN, PUT-
TING TOGETHER A COLLAGE
DESIGN, AND CONTINUING
TO SKETCH AND ADD ADDI-

TIONAL SKETCHES.

COMBINING THE LOCAL DESIGHN ELEMENTS
OF THE SHIRT WITH THE STRUCTURE, HIGH-
LIGHTING THE DESIGN CONCEPT OF OVER-
LAPPING AND OVERLAPPING, THE COLLAGE
COMBINATION DESIGN IS CARRIED OUT,
AND BASED ON ITS PAINTING DESIGN, A
PRINTED PATTERN DESIGM 15 ADDED.

\'.
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SAMPLE

Here, | experimented with stitching.
because my designs have several
pockets, hood features, buttons, and
zippers. | decided to stitch these par-

ticular details.
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Embodiment of clothing
-~ @} | components sugh

By hood, pockets, z
and buttons.

ZIPPER

POERIE??’/

The embodiment of elements
such as hood, pockets; 2
pers, and buttons in clothing




SAMPLE STANDWORK
AND SKETCH

Try the standwork in accordance with the sample that was prepared, and then
test the zippers, buttons, pockets, and other components of the sample on
various body areas.




FINAL STANDWORK
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SKETCH

All outfit sketch




FINAL LINE-UP A.P.D.C.

Wear leisurely-not constrained by any circumstance or

setting, not categorised by others
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3D DEVELOPME

mask-like component to this hood.
It can be linked using the centre
buttons.

This sleeve has a somewhat
intricate construction. Although
it appears as though several
sleeves have been superim-
posed to produce the shape, it
really has a basic sleeve as the
main body and is made up of
additional components that
have been added to the sleeve.
| purposely kept the compo-
nents' edges rough to better
complement the concept.

NT

This is the chest pocket. Its size is
comparable to two or three lipsticks,

which is pretty little.

| wanted to utilize buttons
| was creating, therefore |

these ornamental buttons

to embellish my apparel as |

ultimately decided to place

If;: ':';\1-*;
8y

b

|

'~ This portion was cut from the
side seam. It will be used to
spruce up the largely bare
space behind, and I'll attach it
to the back using buttons.

On the back, this component
serves as ornamentation as
well. Connect it to the rear
region with the opening after
pressing it against the preced-

upper waist.

snugly hugs the waist.

Here is where the trousers' design
shines. Numerous denim-style buttons
are used to join a new cut section that
has been inserted outside the actual

shape of the pants with the body of the

garment.

This is a standard denim pocket
that is sewed into the pant. A
belt can be worn around the

It has a variant of a shape that

© Here is another leg style that

" adds a piece to the outside

ing decorative item to guide
the theme's overlapping style.

This is where the crotch of the
pants begins. It may be opened
to make wearing it simpler.
These buttons are of the denim
kind.

of the pants to wrap the
entire leg and links it with a
button in the middle that re-

sembles a denim button.

Another notable feature of these trou-
sers is their design. Additionally, there
Is a component on the exterior of the
pants where buttons are utilised to
fasten them. Since this item is bigger,
there are more buttons utilised.

The pocket on the back of the
pants is shown here. A dart is
located above the pocket,
which may be used to improve
he fit of the back region.

The top piece presses this piece,
which also represents the style of
the theme overlapping. This
piece is the ornamental pattern
of the trouser legs. This cutting is
still fastened together with but-

L N

tons. -




3D DEVELOPMENT
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RANGE PLAN

A.P.D.C.

Wear leisurely-not constrained by any circumstance or
setting, not categorised by others

A.P.D.C. This series consists of
17 items. includes 1 shirt, 8 pairs
of trousers and 8 jackets. The
brand offers several colours for
each model and lets consumers
create their own patterns. Each
component can be combined
with others.




TECH PACK

COVER = BOM

BRAND: APDC
DESIGMER: JIAHAD DONG
SEASON:  awz

DESCRIPTION: JACKET
DATE: JLUY.23
SIZE RANGE: 10-12

FABRIC CODE: XX
MAIN FABRIC: DEMIM FABRIC
LIMING: A

FABRIC

BILL OF MATERIALE

PLACEMENT ITEM DESCRIPTION COLOUR CODE ary WIDTH__|SUFFLIER]
SELF - COLOURMWAY 1 QIANGIL 5% COTTON 5% ELASTIC SPANDEX BLUE 150 CHANGIL
CONTRAST - COLOUR 1 CHANCIL 55% COTTON 5% ELASTIC SPANDEX BLAGK 150 QlANCIL
BUTTONS BUTTON ORANGE 17L 12+3 SQUARE APDE,
THREAD 120 MARA 1 CLANCIL
BUTTON THREAD 120 MARA 1 CHANGIL
COVER = BOM
BRAND:  APDC DESCRIPTION: TROUSERS FABRIC CODE: Xx
DESIGHER: JIAHAD DONG DATE- JLUY. 23 MAIN FABRIC: DENIM FABRIC
SEASON,  awz SIZE RANGE: 1012 LIMING: Mia
— e
FABRIC FHTE LF‘_‘_“"‘*.H

11
\ -
]
&

BILL OF MATERIALE

PLACEMENT ITEM DESCRIPTION COLOUR CODE ary WIDTH _|SUFPLIER]
SELF - COLOURWAY 1 CHANGIL §5% COTTON 5% ELASTIC SPANDEX BLUE 1.5M CHANGIL
CONTRAST - COLOUR 1 CUANGIL 55% COTTON 5% ELASTIC SPANDEX BLAGK 180 CHANGIL
BUTTORS BUTTON ORANGE 17L 22+5 SOUARE APDLC,
THREAD 120 MARA 1 QLANCIL
BUTTON THREAD 120 MARA 1 CHANGIL

COVER = BOM

BRAND: APDC
DESIGMER: JIAHAD DONG
SEASON:  awz

DATE: JLUY.23
SIZE RANGE: 10-12

DESCRIPTION: JACKET

FABRIC CODE: XX
MAIN FABRIC: DEMIM FABRIC
LIMING: A

COVER = BOM

COVER = BOM

BRAMND: APDC
DESIGHER: JIaHAD DONG
SEASON ANWZ3

DESCRIPTION: JACKET
DATE: JLUY.23

SIZE RANGE: 10-12

FABRIC CODE: XX
MAIN FABRIC: DENIM FABRIC
LIMIMNG: MiA

BRAMND: APDC
DESIGHNER: JIAHAD DONG
SEASON ANWZ3

DESCRIPTION: JACKET
DATE: JLUY.23
SIZE RANGE: 10-12

FABRIC CODE: XX
MAIN FABRIC: DENIM FAERIC
LIMING: MiA
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A length 76cm
B hood length 3Ecm
 sleava langth S5em
D back decoration 21.5cm
E cuff 12em
F back Wide 47em
G back Piecas

10cm
H sleeve decoration 6.3cm
| sleeve decoration

22.5cm
J sleeve decoration 14.5em
K hood width 25cm

TRIM

Desceiption aTy Price
button 1243

Tl e oorompt - o e b ce ey e
SINGLE NEEDLE A NOTE: FABRIC
TWIN NEEDLE B L::::::: mmm:mmd jackeTs design, focusing on how the butions
2, This dress's relathe shornass, wiech allows the clothing within bo ba seen,
EDGE STITCH c & its mos! sigrificant feature. B is advised 10 dress mone snugly inside. As the
POCKETE 0N B jBCRE) Bre Gny, Bveid puling fo0 much in tham
114 STITCH o 3, You mary wear this dress with all the buttons tastsened or unfastened; each BLUE DENIM FABRIC BLACK DENIM FABRIC
A.
COVER = BOM
BRAND: APDC DESCRIPTION: JACKET FABRIC CODE: XX
DESIGHNER: JInHAD DONG DATE: JLUY.23 MAIN FABRIC: DENIM FABRIC
SEASON AWES SIZE RANGE: 10-12 LIMIMNG: MiA

A.
COVER « BOM
BRAND: APDC DESCRIPTION: JACKET FABRIC CODE: XX
DESIGNER: JIAHAD DONG DATE: JLUY.23 MAIN FABRIC: DENIM FAERIC

SEASON ANWZ3

SIZE RANGE: 10-12

LIMING: MiA
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SINGLE NEEDLE

TWIN NEEDLE

EDGE STITCH

14 STITCH

m oo |m]|>

COVERSEAM

NOTE:
1. The bt Fuss & specific kecason on the pants

2. The rousers ae straight jeans with an upper and bothom pofion 1o the
dedign. The calf région i the emphasis of one leg. wharas the call i the

focus of B othar kg, Thiss ang amamental pattems, though

3 The pants nclude wider frant and e pockets that can accommodate mane

nams

4. Pick a short bop il you wish 1o masch other dothing since the nousens ane

Irapped & he waisl

FABRIC

BLUE DEMIM FASRIC BLACK DENIM FABRIC

Atrousers top length 58cm

A.P.D.C.
COVER = BOM
BRAND:  APDC DESCRIPTION: JACKET FABRIC CODE: XX
DESIGNER: JIAHAO DONG DATE: JLUY.23 MAIN FABRIC: DENIM FABRIC
SEASON:  awz3 SIZE RANGE: 10-12 LINING: N/A

FABRIC N ==
BILL OF MATERIALS
PLACEMENT TTEM DESCRIPTIGN COLOUR CODE ary WIDTH__|SUFFLIER]

SELF - COLOURMWAY 1 CHANGIU 100% COTTON 1.5M CHANCIU
CONTRAST - COLOUR 1

BUTTONS

THREAD 120 MARA 1 CLANCIL
BUTTON THREAD 120 MARA i CHANGIL

}“f/

T Wl W Pl -
garding the sbpect and
B This secton cre-
bes the prd bishind &
Grafbe e s
rranity are wad in thia
design, which i mone

SINGLE NEEDLE A
TWIN NEEDLE B
EDGE STITCH =
14 STITCH o
COVERSEAM E

MOTE:
1, The front and back of this printed t-shinl include grafitl art

2. The chotfing i stréngthensd, softer, longer, and more durable thanks 1o the

Shlching at t neciding, hiem, and cufs.

3. When weanng the enfine ensemble, Iry 1o accentuate B pind, which is the

Thighlight of this suit

FABRIC

WHITE COTTON

B decorative pieces 40.8cm
 Leg width 27.5cm
A D trousers width 3Tecm
E decorative pleces 27em
F decorative pieces Tcm
G decorative pieces 23cm
flef [ H Leg width 2dcm
I II | F
I
8| % |I N | trousers length 55 8em
| =] | o '<>|_ J back pocket 15 5cm
| 11
¢l | @ 2 i
G
TRIM
L Desceiption ary | Price
I buttan 22+5
T H
GOVER » BOM
BRAMND: APDGC DESCRIPTION: JACKET FABRIC CODE: XX
DESIGNER: JIAHAD DONG DATE: JLUY.23 MAIN FABRIC: DENIM FABRIC
SEASON AWZI SIZE RANGE: 10-12 LINING: M/A
Ashoulder width 49cm
B length B9cm
 print length 40cm
D sleece length Z2cm
E cuff width 21em
F top width 54.5cm
G print length 47cm
H neckling width 21cm
TRIM
Desceiption aTy Price
button 1]




BRANDING EXAMPLES

BRAND TAG OVERALL EFFECT BRAND NAME : A.P.D.C.

BACK FLOOR FRONT FLOOR FRONT BACK

PRODUCT NAME : 3
Blue And Black Denim Jacket g g
CODE: &
AP23AW001 . -3
COLOR: h - &
Blue And Black Denim 0 b
SIZE : . S
M g 5

Emns: S 8 g ¥
COMPOSTION = € 3
100% COTTON 3. &

PRICE : & 3 M
£610 3 B
ORIGIN : S E

v ¥g U

EHE

g
e Iie

o)

=]
AP23AWO001 “f
o

NOTE:
1. card is folded in half.

2. Two layers make up this label. A white strip makes up the first layer,
while a vibrant graffiti design makes up the second. The LGO logo and
brand website are on the inner layer, and the QR code and website are on
the outside layer. It includes product details.

WHITE COLORFUL
GRAFFITI STYLE




BRANDING EXAMPLES

BRAND TAG OVERALL EFFECT

BRAND NAME : A.P.D.C.

The brand’s logo is seen here. Another option to advertise
the brand is to print its logo here. Following a purchase, this
may improve customers' pan:ﬂnm of the brand.

A.P.D.C.

Wear letsurely-not constrained by any circumstance or setting, not

categorised by others
olle

WWW.APDC.COM

This barcode will
be utilised at —
checkout; it is -
simple to scan
into the device,
improves check-
out efficiency, and _
cuts down on
checkout time.
Additionally, it is
practical to short-
en the times
spent storing and
looking for inven-

+ 300D

122E[ Wuaqg ¥IEE puy anjg

dy

|

:IWVYN LONA0Hd

T00MY

12CM 12CM

Here is the brand's QR code. You may continue to follow the

brand's Instagram and keep up with its Instagram trends by Here, the graffiti embodies the hip-hop aesthetic of the
scanning this QR code. On it, new apparel goods are often company, and the company logo is placed above it.
introduced as they are available.

S
This is the r :
brand's official |
'Ili‘ﬂhﬁ'llh AL
yOou can pur-

chase its
apparel.

"

o
FiE
L

6CM

Hiear bnurnae-aed covand raness’ Sy s errt e o s gy, e
ravgnieed 18 il -
it

\
12CM \/ 12CM

The two layers of cards are connected by a rope worn
through these two holes.



BRANDING EXAMPLES

6CM 3CM
. Te . 2 | e T
H D e i bt
| Tear fetrurely-not WE:EE}:E} ciren ﬂ:h.lﬁﬂ'-' ur:t-ra'n!,-. ot | E
1 catagorised by others 2 SIZE H XS S M L m
o ) ® 4CM I
O SHELL FABRIC: .
= 100% COTTON Q)
LINING:
< 100% POLYESTER =
tl|'_|'; FOLDED IN HALF >
_— o A o — — = = = L — - o
A -Machine washable .y
r -Do not I:}Im::lh b
The company logo appears on the upper por- y - Tongtodry mﬂiﬁﬂfﬂ s
tion of the size label, while the size of the cloth- % ofthe iron soleplate is 110 )
ing item appears on the below portion. - degress . o
-Conventional dry cleaning 4 c M
R _ W XKALE®
2 u 5c M R :-'ur-'E'J'twnfrﬂ:hg@‘mﬂg;lgv:“im ot | ™
catagueisd By clrs | | Another size label with the company emblem
- oY _ - | and the size of the clothing item has been creat-
6CM ed for the size label on T-shirts and trousers.

NOTE:
The brand uses two different kinds of labels: the washing label and the back collar label. Fﬁ ]

1. The size label on the jacket and the size label on the t-shirt are the two layers of the rear collar,
respectively. Size tags are made to be sewed onto garments quickly and effortlessly. Each label has to
have a 0.5 cm hole punched into the sewing thread on both sides.

el

e . am

2. The washing label may be placed on the inside of all clothing by folding it in half. On the top are the COLORFUL

LOGO, size, and fabric composition, while on the bottom are the washing directions and country of
org PO ¢ w GRAFFITI STYLE




PACKAGING

Express box: The LOGO and back glue make up the front of this box. A customer
number and customer name will be written on the exterior of the courier box,
which will then be wrapped once more. The A.P.D.C. will work with British
express businesses, which is very crucial. Customers will be able to plainly view

the brand logo when they open the package.

| created this label myself. |
decided to adapt the example's
approach to present my hip-/
hop graffiti to customers as a

background. As a result, the
hanging label should engage

customers rather than only
serving as decoration.

Shopping bag: | wanted to create a sense of contrast with this bag's
minimalist form and the brand's mostly colourful motif. It features a
straightforward design, and the rope may be adjusted. Customers are more
likely to notice the LOGO because it is printed on the front of the bag. The
shopping bag also features a roomy inside that may accommodate a present

box.

,

--WéaﬁﬁféﬁféﬁﬂuwBnrrstr_:gi‘neﬂ" by any ctroumstance or setting, not

categorised by others

\

Product packaging bag: constructed of plastic that is safe for the
environment, with the brand logo on the front and the product details on
the back. Self-adhesive provides the benefit of switching in addition to
making it simple for consumers and staff to examine product information.




COLLECTION

WEBSITE | placed the apparel items from

this series on it for the collecting A.P.D.C. COLLECTION
portion. The numerous filming COLLECTION AUTUMN | WINTER 23

WOMENSWEAR STREETWEAR

vantage points clearly depict
the clothing items from this
collection, as well as some design
and conceptual ideas.

STREETWEAR
IJ

comcnm’_:-.l '_ i 4 HOME

| AUTUMN [ WINTER 23

To help you immediately grasp
the idea and inspiration behind
the brand, | developed the largest
cover, representing the most
recent series, for the site. Every
year, the series will be updated
with new episodes that are clear,
succinct, and beautiful.

The about us section of the website contains information about the history, mission,
and vision of the company. Make sure customers are aware of the brand's history,
distinctive goods, and any messages it wishes to convey.

young people make up the major wdienee, young people are the target market for the
brand. Additionally, young people ar ter suited to comprehend the essence (rebellious spirit) of hip-hop
culmure, The AP.D.C. brand opted to depict the essence of hip-hop culhure via powerful graffin
The aim of the brand 1 to provide a line of more comfortable streetwear that ean be wom anywhere, A

KT % confusic X 1 others durmg their entire life, thus T wish to be m a

%O € TENEES CO n and dissatisfaction from others d
iy comtortabl whale weanng our outfi
AN 1585 e & thung positively |
1ot life i 1 o matter wha I
iy b we hoj ne can complement tl I
ol s f e diff ) e L
nd
Now, compar nalkl Horts. W ol
1 e ouf 1t I ] sl l whacl hrert | i At}DUt US
Ti It, when their they seles 1 |
I 1 Rine | r ol i
Miss
see A PD.C bemng a I t | | |
i

1 Cil 1 by nks to A PTLL ol a 1 I 1
ronments th ortable [ture. In ond |
f 5 el 1 b nnfor I nent
i.F 1 was established. A P.D.C. makes lad 1wl all l
hing m pu lic
I hine: spired sl | 1§15 | | |
f o P = wearal {
1 1 that they | .




WEBSITE

_~ -"\IL

e gl 4 1
f _4-—-\.\ \;i“ll‘l i e

H.au ! tk Denimdacket | F %

PRODUCTS

Prints T-shirt

omen's printed t-shirt

This 1s both the shop and the primary marketing approach. | have thoroughly detailed each product and given

examples of each product so that clients would be able to recognise each type and purchase it. Another successful
marketing strategy is choosing the most striking unisex necklaces. The consumer base is growing along with
revenue growth.
CONTACT US CHECK OUT
Additionally, contacting the brand via contact is crucial. You can get in This page contains links to the checkout, final thank you, and chat pages.
touch with us to facilitate communication and collaboration with us if The final thank you page will appear once the consumer has chosen an
you have a partner that is interested. item they like and is prepared to check out.
_A.P.D.C. i o

Beit. o £0.00
Contact Us
Pranis Teshe 1 4 £275 00 * Akt £275.00
" =W "N ] it 4
£l 28 w0 =
LE 10
| £275.00
O WA RS ‘
. i
B SR "
Delivery address Pavinens sddress
WEHE EES
APDC. il W, HEEREE. M . W MRS, BF
Wisnte RLhA

ARDC RERIATA. HE Wixcom EHETEMIRA




A.P.D.C.

Wear leisurely-not constrained by any circumstance or
setting, not categorised by others

Leisurely-Find a more relaxed lifestyle
for yourself.

Designer
Jiahao Dong
Photographer
Frank
Model
AISHA
Location
Chengdu, China
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Designer
Jiahao Dong
Photographer
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Model

AISHA
Location -
Chengdu, China ; -




Designer
Jiahao Dong
Photographer
Frank

Model

AISHA
Location
Chengdu, China




Designer

Jiahao Dong
Photographer
Frank

Model

AISHA

Location

- Chengdu, China
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BRAND VIDEO |
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Leisurely-Find a more relaxed lifestyle for yourself.

Collection Video of A.P.D.C. A.P.D.C. -
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A.P.D.C.

Wear leisurely-not constrained by any circumstance or
setting, not categorised by others

OFFICIAL WEBSITE
https://2283138677.wixsite. .-

— i ¥

| -A.P.D.C

INSTAGRAM - SA.PD.C.
apdcii | | o LAP.D.C..
N | AW.P.D.C.A

EMAIL '

A.P.D.C.service@outlook.com

Leisurely-Find a more relaxed lifestyle for yourself.




