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Brand Introduction

Brand Story

Welcome to Alcor, where self-love and self-confidence are the
ouiding lights that light up your road to a more powerful you. Our
brand story is inspired by many people” s personal experience of
overcoming body dysmorphic disorder and finding happiness in the
power of self-love.

Alcor 1s more than a brand; it 1s @ movement that promotes self-
love. We understand those who struggle with body dysmorphia,
where they are always concerned about their look and compare
themselves to unrealistic expectations, making them feel inadequate
and unworthy. Our designs are meticulously made to promote
uniqueness while also embracing variety. Each piece of clothing
reflects the beauty found in flaws.

Come along with us on this life-changing adventure of self-
discovery and empowerment. Allow the stardust within you to shine.
Alcor has come to remind you that you are a living masterpiece as
well as a work of art.
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Accept your individuality, wear proudly, and let your

{ light shine for all to see.
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Brand Introduction

Brand Mission

Alcor's mission 1s to encourage self-love and self-confidence to
anybody struggling with body dysmorphic disorder with our
works of art. We want to help women to understand their
uniqueness and their mner connection to the nature.

Because our belief 1s that everyone deserves to feel
comfortable and confident in their own skin. Our products are

wearable arts that promote a positive body 1mage.

Brand Vision

In ten years, I see Alcor being a leading brand in London and

European market place making a difference to whom who have
suffered from body dysmorphia. To sustainably empower individuals

to express their unique style and body shapes through our designs.
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Brand Introduction
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l.l ASHION MEETS ART

Fashion i1s art. Specially when designers
spend hours to design couture and hand-
made collections.

Art is a reflect of artist’ s soul.

Our products are wearable arts that make
each item so unique and valuable just like
someone who wears it.

)l RREAL

Our clothes are not just clothes, they are a
manifestation of the cosmos. Each piece is
designed to capture the essence of stardust
and the beauty of organic shapes. Our
designs are inspired by the mysteries of the
universe, where the surreal becomes reality.
With our clothes, you can explore the depths
of the cosmos, dance with the stars, and
embrace the magic of the universe. So, if
you re looking to add a touch of cosmic
surrealism to your wardrobe, look no further
than our brand.

.
k ; CREANTING DESIGNS
THAT PROMOTL SELFT.OVI.
AND FREEDOM

Our designs are crafted to empower you to feel
confident and free. Our brand 1s all about self-
love, and we believe that every woman
deserves to feel beautiful and free in her own
skin.



Collection Introduction

SPRING/SUMMER
COUTURE DESIGN
AUGUST 2024
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Design Introduction

The 1dea behind this collection 18 about the self-
love journey. It shows the of the struggle a woman
has 1n her mind about her body, how she deals with

1t and become her best version of herself.

Also, the collection 1s inspired by the similarity
between female body shape and the nature.

metanoia

[meh-ta-noy-ah] ¢« Greek

(n.) the journey of changing one’s
mind, hearr, self. or way of life:

spiritual conversion.



Collection Introduction
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Sketch Development
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- ~ 5 ¢ 3 She feels her fermnine energy
Now she starts a new life, with a new mindset, much stronger and more confident.

She is in the best version of herself,confident,
she is kinder to herself. She loves herself.

Bold, unstoppable,
She is a Femme Fatale.

The collection story 1s about a woman who starts a self love journey. This 1s why I chose metanoia as a collection name which
means the journey of changing one's mind, heart, self, or way of life spiritual conversion. Design are 1n a specific order and each
of them shows an state of mind ( since BDD 1s mental health 1ssue) 1n this journey. Also, using organic shapes, fabrics and
coloration have been chosen intentionally. And, finally the reason I chose Red for the last look 1s to make her stand out, iconic,

bold and confident; since she has changed and became her best version of herself.
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Collection line up
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Range Plan and Fabrics




Tech Spec
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Look Book

Metanoia

SPRING/SUMMER COUTURE DESIGN AUGUST 2024
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Look Book

" Metanoia”

SPRING/SUMMER COUTURE DESIGN AUGUST 2024

Model
Mae Baker
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Website Design

Branding

Alcor Website
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ALCOR

Made of Stardust




information

ALCOR

KEEP IN TOUCH

SOHA KAZEMI
FOUNDER, DESIGNER
EMAIL: SOHAKAZEMI999@YAHOO.COM
INSTAGRAM: @SOHAKZI
@THE.ALCOR




