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BRAND STORY

enduring advocates for sustzinable fashion +hat vespects both the
envivonment and the workers behind the scenes. Wwe are dedicated
to utlising eco-friendly materials and minimising wastre in our
producton processes. Our mission is Yo make sustainable fashion
inclusive and accessible Yo all, irvespective of personal shyle or
preference. Embracing individuality and self-expression, we empower
ouyr customers Yo create distinct looks through customizable options,
allowing vevsatility in wear across various body sizes and shapes.
move Hhan just following trends, our byand focuses on crafting fimeless
pieces meant Yo last for years. we take pride in being part of a
genevration thatr priovitizes sustazinability and ethical standards.
Believing in fashion as a positive force, we are committed +o
contyibuting to a bettrer world. we aim for our customers to feel good
about their clothing choices, knowing they are supporting
environmental sustainability and ethical \abor practices.

Celebyating individuality, inclusivity, and diversity, our brand stands
for making fashion welcoming and accessible o all, regardless of size,
shape, or shyle. Through customization choices, Wwe empower
customers to express Hheir unique shyle confidenty. we strive for our
customers to feel empowered, wearing attire Hhat mirvors their
values and. personal fashion sense.
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TIMELESS QUNLITY, FOREVER YOURS !

The name "enduying" vepresems longevihy, resilience, and timeless
elegance, making it a perfect fit for my clothing byand which aims +o
cffer durable and sige-changeable clothing options. The nhame
,cl:u\nng" is fithing for my cothing brand because it vepresents
Hmeless appeal, quality craftsmanship, versatility, brand valves,
~ emotional connection, and global appeal. The brand aims to create
clothing that remains shylish and relevant for years o come, with a
focus on duvability and long-lasting appearance. The name also
suggests a commitment Yo sustzinability and slow fashion, while
reating an emotional connection Wwith customers Wwho seek reliable and
‘\1\)9\'\»0?\1\\1 cdothing. Additionally, the name is simple and easy 4o
pronounce in different languages, making it svitable for intfemational
markets. overall, "enduring” is a shrong choice for my clothing byand
Hhat priovitizes enduring shyle and quality in the ever-changing wovid

of fashion. /ﬁ/f




DESIGN BOARD
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My collection dyaws inspiration from
the natural palette of fimeless colors
known for their neutval tones. These
hues, being seasonless, are versatile
and. suitable for all genders and
categories. For the AW 2§/2¢
feind Sy collection, | have ensuved a consistent
Sustoined Grey coloy scheme that  promotes
sustainability throughout the theme
of +he collection.

Dark Olive

Digital Mist
Chalk
e
. sl - Galactic Lilac
Toa Stain
Futire Dusk
Long-term colour -
Electric Indigo
- «

S/S 25, A/W 25/26 and beyond

Transcendent Pink
Carried over from last season, our long-
term palette encourages timelessness. It

features a range of neutral tones designed

Dark Moss

to be seasonless core basics. They work as

Intense Rust

foundational hues across genders and

categories, and can be used to ground
; p— . = Aquatic Awe
seasonal updates. Their consistency helps Pink Sorbet

tie seasons together, encouraging

consumers to shop with a long-term

mindset.




100% Linen Fobric Wool blended Wool striped.

0% wool 30% Viscos 10% 100% Italion wool
Cotton

100% Linen Fobric Medium Weight Wool Jacquard Fabric in Floral
100% Italian wool 90% Viscose 10% Polyamide

Heavy.mélange Grey Wool Light Houndstooth Wool Light weight Silk
100% Cashmere 100% wool 100% silk

My fabric swatches consist mosHy of lightweight wool, some of Wwhich are fully blended
Wwith stripes or checks. Additionally, there is one with a houndstooth weave. The second
most frequently used fabrics in my collection are Linen Neil, known for being sustainable
and organic.. When i+ comes 1o lining the garments, | am considering using lightweight
silk and polyester fabric for +he pocketing.
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SKETCH PROCESS
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Qat Milk

Midnig, Jlue

151 [endig

In ¥he 19305, a top With an asymmetvical hem made of technical pleated fabric for flexibility and flow was in
vogue. The design allows for growth with Hhe body, features comtrasting double sleeve shyles, and includes an
embyoidery pocket ingpired oy nature.

The tvousers are designed +o be convertible, wom in Hwo ways, and adjustable to grow wWith the body. The
pleated look can be removed with a hidden zipper, allowing for a wide-leg shyle without the ankle belt, catering
to customers who repeat outdfits.
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GARMENTS DEVELOPMENT

After creating the Yech pack, the pattem process began with pants
featuring dart intakes, bel loops, and pleats. The design was Younded up
V14 and cut asymmetvically. A statement accessony was then crafred - a bold
| @ Wwith a distinctive buckle to cinch Hhe waist and complete the look.

Piig

Different way you can | have used how both sides open hidden ipper
attrested in the west 1o the west bel so i can be removed all the way so
i+ just it's can be wom in 2 mutiple way at the same time if you want +o
make i+ move streetwear it can be like this plated panel making i+ a
scovched and when feel like to make it more casual i can be wom with the
plated 5o it has a litHe bit formal looking more clean slipped finish







TECH PACK

STYLE NAME:  LONG COAT

SIZE: ENDURING

| I BRAND: ENDURING
COLLECTION:  BE YOU

STYLE NUMBER: ELCOATO008

RELEASE DATE:  24/05/24

MANUFACTURER:

SEASON: AW 25/26

DESIGNER: TOMA

STYLE NAME:  LONG COAT

SIZE: ENDURING

E BRAND: ENDURING
COLLECTION: ~ BE YOU

STYLE NUMBER: ELCOATO008

RELEASE DATE:  24/05/24

MANUFACTURER:

SEASON: AW 25/26

DESIGNER: TOMA

FRONT VIEW

ie—

BACK VIEW

FABRIC & COLOR

WOOL

WOOL BLEND SILK

PAN TONE 16-1336 TCX

PAN TONE 19-4203 TAX

TRIMS

ACRYLIC
| BUTTON

= !

Lapel in top panel

Left side top panel

Left side bottom
panel

Right hand side
single panel

Contrast pining in
the cut and sew

Back panel
hemming with

Lining fabric in
the back panel

Contrast back loop

Main label at back

Lining fabric

Princess line seam

A hole in the collar
lapel for extra flat to 3 Panel sleeve
loop through

Acrylic button
Cut and sew sleeve

Gaping starting
from here

Gap in the front
sleeve

Double Vested Long
Coat

Cut and sew sleeve

Cut and sew sleeve

Attached with box
pleat at the neck for
extra space

Cut and sew at the
Center back

Piping at the both side

E BRAND: ENDURING STYLE NAME: LONG COAT SIZE: ENDURING
COLLECTION: BE YOU STYLENUMBER:  ELCOAT008 RELEASE DATE:  24/05/24
MANUFACTURER: SEASON: AW 25/26 DESIGNER: TOMA

STYLE NAME:  LONG COAT

SIZE: ENDURING

| I BRAND: ENDURING
COLLECTION:  BE YOU

STYLE NUMBER: ELCOATO008

RELEASE DATE:  24/05/24

MANUFACTURER:

SEASON: AW 25/26

DESIGNER: TOMA

Main label has to be in the back 4
cm from the back neck collar band:
At the CB.

5.5Cm
I 1

Enpurinc

Inner side pockets need to be
made out of self fabric which is
wool just for a contrast look
with the lining fabric

A cut and sew loop which is 12 cm for the
left top flap to loop through in the right
part of the lapel. Need to have button hole
type finishing at the edges.

2.25Cm

\ ‘
w !

i S | [2.25Cm
osmALL

|

|

L

Enpurinc

S R.25Cm
SMALL
100% WOOL
MADE IN LONDON
SENSITIVE WASH

DO NOT BLEACH
LOWE IRON

DO NOT TUMBLE
o aX

\ 2.25Cm

Both care label and the size label will be
sewn in the front side of the coat when
joining the lining and main fabric. Will be
tucked 0.5 cm for security.




TECH PACK

STYLE NAME:  PLEATED PANT

SIZE: ENDURING

| I BRAND: ENDURING
COLLECTION: BEYOU

STYLE NUMBER:  EBOTTOMO008

RELEASE DATE:  24/05/24

MANUFACTURER:

SEASON: AW 25/26

DESIGNER: TOMA

BRAND: ENDURING STYLE NAME:  PLEATED PANT

SIZE: ENDURING

COLLECTION: BEYOU STYLENUMBER:  EBOTTOMO008

RELEASE DATE:  24/05/24

Irir

MANUFACTURER:

SEASON: AW 25/26

DESIGNER: TOMA

Hock and Ber closer
Loop for the belt

Side pocket

Contrast tape from
pocket

Two box pleat dart /

Contrast tape in —_—
19-4203 TCX color

Belt made of self fabric
which can be removed
making it wide leg

Double D ring belt

Self fabric belt

Oval shape buckle

Open end hidden
zipper

Flay zip closer Knife pleated panel

which can be removed
by unzipping at waist
Knife pleated fabric

Asymmetric shape

Self fabric in
16-1336 TCX

Loop for the belt

1.5 Cm hem fold
with single stitch

Belt

Back dart

Back pocket

Button in loop

Hidden Zipper puller

Inside look of waist
bet and zip fly

Reverse side of zip fly and
waist button fasting

Main Label at the CB
/ connected with the belt. :‘

The lining will have 0.5 cm
seam

Bar for the fastening
Button hole for button

Add on security

The belt edges will be piped with
pocketing fabric for clean finish.

The pocket will be made out of
lighter pocketing fabric.

button

Hook for the fastening

Plastic zipper in the
fly

Buckle side view

One part of the hidden zipper will
be sewn into the waist belt and
body, so that the pleat panel can
be removed

The black contrast tape will be
attached from the bottom of side
pocket at both side.

Edge of the pocketing needs to
be have piping for clean finish.

Back Pocket Details

The welt pocket with tab which
is self fabric loop. Bar teak at
both side for reinforcement.

One dart in the back in the
princess line which will be under
the welt pocket.

STYLE NAME:  PLEATED SHIRT

SIZE: ENDURING

I I BRAND: ENDURING
COLLECTION:  BEYOU

STYLE NUMBER:  ETOP008

RELEASE DATE:  24/05/24

MENUFACTURER:

SEASON: AW 25/26

DESIGNER: TOMA

STYLE NAME:  PLEATED SHIRT

SIZE: ENDURING

E BRAND: ENDURING
COLLECTION:  BE YOU

STYLE NUMBER: ETOP008

RELEASE DATE:  24/05/24

MANUFACTURER:

SEASON: AW 25/26

DESIGNER: TOMA

FRONT VIEW

BACK VIEW

FABRIC & COLOR

)

LINEN FABRIC

PAN TONE 19-3932

TRIMS & EMB

SELL BUfTON

EMB POCKET

Pocket placement 10 cm from the
button placket and 15cm from the SLLE e
high point of shoulder.

. Top layeris straight
sleeve 17-5104 TCX

Bottom layer Bishop
sleeve in 19-3932 TCX

10 cm single layer
cuff from wrist line
in bottom layer

Overlapping layer are
12cm short in the top layer center.

Fish tail hem in the . .
back and side 0.5cm top stitch with

double hem fold
Both layer attached

in side seam

FLAT VIEW

Split at the cuff in the
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“BE You" By ENDURING
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BRANDING
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Fashion
Custom made
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High -End
Fashion
Custom made
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The hand tags are
designed in {wo
contrasting
that closely velate
Yo the brand, while
also being in neuvtval

colovsg

Yones.

The hang tag
features a 3ID
embossed logo =,
providing a +actile
expevrience for
customers.

Additionally, the
tags are crafred
from vecycled paper
without any glossy
coating,
them to be recycled

allowing

vepeatedly.

Also the hang tag
has QR code in .
Which fum +o the
website of enduying
for more exposer.
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SMALL

100% WOOL
MADE IN LONDON
SENSITIVE WASH
DO NOT BLEACH
LOWE IRON

DO NOT TRUMLE

ENDURING
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ENDURING
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The brand "Enduring " embodies longevity, quality, and reflecting sustaina

) and

; i ; e e T ; )
trustworthiness. It promotes eco-friendly practices, accessibility, and individuality through
cusfomisation o{r).f."mi.c for diverse body sizes and :f’errl,r)r:, aligning with a commitment to slow

Sfashion aid environmenta
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Address

Brick Ln, Greatar Landen, UK

Q, [

Phone Email

123-456-7890 naimasib@gmail.com

&

Connect

0000

Get in Touch

©

EADURINCG

AW?25/26 COLLECTION

Long overcoat

450,00

]

£280.00



https://tomausbb.wixsite.com/enduring
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